Lance J.M. Steinhart, P.C.

Attorney At Law
1720 Windward Concourse
Suite 115
' Alpharetta, Georgia 30005
Also Admitted in New York Telephone: (770) 232-5200
and Maryland Facsimile: (770)232-9208

Email: Jsteinhart@telecomcounsel.com

February 11, 2010

VIA OVERNIGHT MAITL

Honorable Jones, Chairman

Attn: Sharla Dillon, Dockets filed electronically in docket office on 02/12/10
Tennessee Regulatory Authority Docket No. 10-00023

460 James Robertson Parkway

Nashville, TN 37243-9021
(615) 741-3939

Re:  Four Star Marketing, LLC d/b/a Midsouth Home Phone

Dear Ms. Dillon:

Enclosed please find for filing an original and four (4) copies of Four Star Marketing, LLC
d/b/a Midsouth Home Phone' Application for a Certificate of Public Convenience and Necessity to
Provide Competing Local Exchange and Interexchange Telecommunications Services in
Tennessee. 1 have also enclosed a check in the amount of $25.00 payable to the "Tennessee
Regulatory Authority" for the filing fee. This filing has also been sent via e-mail to
sharla.dillon@state.tn.us on February 11, 2010.

APPLICANT HAS ALSO ENCLOSED ONE COPY OF ITS FINANCIAL
INFORMATION IN A SEPARATE ENVELOPE AND HEREBY RESPECTFULLY
REQUESTS CONFIDENTIAL TREATMENT OF THE ENCLOSED FINANCIAL
INFORMATION THAT CONTAINS CONFIDENTIAL AND PROPRIETARY
INFORMATION. APPLICANT EXPECTS THAT THIS INFORMATION WILL BE
RESTRICTED TO COUNSEL, AGENTS AND EMPLOYEES WHO ARE
SPECIFICALLY ASSIGNED TO THIS APPLICATION BY THE COMMISSION.
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Tennessee Regulatory Authority
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I have also enclosed an extra copy of this letter to be date stamped and returned to me in the
enclosed, self-addressed, postage prepaid envelope.

If you have any questions or if I may provide you with any additional information, please do not
hesitate to contact me. Thank you.

Respectfully submitted,

omey for Four Star Marketing, LLC
d/b/a Midsouth Home Phone

Enclosures
cc:  Ronald Brent Ragin (w/enc)



 FIRSTTENNESSEE <

i vrww GrSitennessee.com o - . 5 ; 10? O S
FOUR STAR MARKETING LLC L e e
@3& MBD—SQ\E?&%‘?&%? P‘H@NE [ T T T C S zérgc:g
1337 WA ' L SO IR - .
s | T 1/20/2019 |

Idetails on Back. =

? PAYTOTHF_-‘.? _ S R *
- GRDER OF.. Tennessee Regu atory Authority _ : T [ $ 25.00

; ’!r‘ll'ic'k*ir*-k-k*-k-k************************&('k'}cw****in?r*******‘k****‘k**********‘k*’k****&a************w***********
enty Fwe and OOMGQ g ’

DOLLARS @

Ténnessee R_e_guiatory A_uthority '

- Rpanrity Peaturas Included

R S - . : l AL‘f“?HC.)RlZE.iGNATURE
00 &0 0w R0ALOOOO ghiz . AB bR &EZADN / . / _

Tennessee Regulatory Authority 1/20/2010 1010
Filing fee 2500

Cash - First Tennesse 25.00



STATE OF TENNESSEE
BEFORE THE TENNESSEE REGULATORY AUTHORITY

In re:

Application of

Four Star Marketing, 1.L.C

d/b/a Midsouth Home Phone

For a Certificate of Public
Convenience and Necessity to
Provide Competing

Local Exchange And Interexchange
Telecommunications Services

DOCKET NO.

L i

APPLICATION OF FOUR STAR MARKETING, LL.C D/B/A MIDSOUTH HOME

PHONE FOR AUTHORITY

TO PROVIDE COMPETING LOCAL EXCHANGE & INTEREXCHANGE SERVICE

Four Star Marketing, LLC d/b/a Midsouth Home Phone ("Four Star Marketing" or
" Applicant"), pursuant to T.C.A. § § 65-2-103, 65-2-102 and 65-4-201; Section 253 of the
Federal Telecommunications Act of 1996; and Section 1220-4-8-.04 of the Rules of the
Tennessee Regulatory Authority, Division of Public Utilities, respectfully submits this
Application for Authority to Provide Competing Local Exchange and Interexchange
Telec_:ommunications Services, including exchange access telecommunications services, within in
the State of Tennessee.

Four Star Marketing intends to offer local exchange and interexchange service to both
business and residential customers throughout the state. Applicant intends to provide local
exchange service to customers located in non-rural local exchange carriers’ service areas of
Tennessee. Applicant intends to provide interexchange service statewide. Should its Application
be granted, Four Star Marketing plans to commence offering service afier the establishment of

the appropriate and necessary resale and interconnection arrangements with the incumbent Local



Exchange Carriers ("LECs"). Initially, Applicant will be negotiating an interconnection/resale
agreement with BellSouth Telecommunications, Inc. d/b/a AT&T Tennessee (“AT&T”) to

provide local service.

In support of its Application, Four Star Marketing submits the following:
I. Intreduction

1. The full name and address of the Applicant are:
Four Star Marketing, LLC d/b/a Midsouth Home Phone
1337 Warford Street
Memphis, Tennessee 38108

The following is a list of applicant’s corporate officers and directors:

Officer

James Joseph Black, Jr. Regional Director of Operations

Kennith White Director of Market Development

Ronald Brent Ragin Director of Compliance and Human Resources
David Fleetwood Director of Marketing

Directors

None

The above-named individuals can be reached at:

Four Star Marketing, LLC d/b/a Midsouth Home Phone
1337 Warford Street, Memphis, Tennessee 38108
Telephone: (910) 494-3574



Applicant has not been denied authority for any of the services for which it seeks authority
in this Application. The name, address and telephone number of a Tennessee contact person

responsible for and knowledgeable about Applicant’s operations are:

Ronald Brent Ragin, Director of Compliance and Human Resources
Four Star Marketing, LLC d/b/a Midsouth Home Phone

1337 Warford Street

Memphis, Tennessee 38108

(910) 494-3574

The name, address and telephone number of a person responsible for repair and
maintenance (customer service) are:

James Joseph Black, Jr., Regional Director of Operations
Four Star Marketing, L1.C d/b/a Midsouth Home Phone
1337 Warford Street

Memphis, Tennessee 38108

(910) 494-3574

(888) 459-0001 (toll-free customer service)

2. All correspondence, notices, inquiries and other communications regarding this
Application should be directed to:

Lance J.M. Steinhart

Lance JM Steinhart, PC

1720 Windward Concourse

Suite 115

Alpharetta, Georgia 30005

(770) 232-9200 (Phone)

(770) 232-9208 (Facsimile)
Isteinhart@telecomcounsel.com (E-mail)



Ii.

In support of this Application, the following exhibits are attached hereto:

a.

6o
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Exhibit A - Four Star Marketing's Articles of Organization filed with the Secretary
of State for the State of Tennessee;

Exhibit B —Not applicable, Incorporated in the State of Tennessee

Exhibit C - Four Star Marketing's Balance Sheet as of January 6, 2010, which is
being filed in a separate sealed envelope as “Confidential”

Exhibit D - Biographies of selected Four Star Marketing management.

Exhibit B — Corporate Organization Chart

Exhibit F — IntraLATA Presubscription Implementation Plan

Exhibit G — Small and Minority-Owned Telecommunications Business
Participation Plan

Exhibit H — Pre-Filed Testimony

Exhibit I - Numbering Issues & Tennessee Specific Operational Issues

Exhibit J — Bond or Letter of Credit

Exhibit K — Tariffs

Description of the Applicant

1.

General Information

Applicant is a Tennessee Limited Liability Company, which was formed on December 7,

2009. The company is headquartered at 1337 Warford Street, Memphis, Tennessee 38108. The

company is authorized to transact business in the State of Tennessee.

2‘

Customer Service

Applicant's customer service department may be contacted via a toll-free number, (888)

459-0001, or a local number. The Company will maintain a Customer Service Department

exclusively for Customer’s questions, requests for service, complaints and trouble handling. The

Company’s Customer Service address and toll free number(s) will be printed on the Customer’s

bill. The Customer Service Department will be located at 1337 Warford Street, Memphis,

Tennessee 38108.

Office Hours- Excluding holidays, Customer Service Representatives will be available



8:00 AM to 5:00 PM standard time Monday through Friday. After hours, and on holidays,
Customers will be automatically forwarded to an answering service for messaging and paging.
Complaint Procedures-The Customer shall pose any inquiries or disputes directly to the
Company for resolution. Written communications should be directed to the Company’s
Customer Service department. All undisputed portions of any outstanding balance due are to be
paid while resolution of the inquiry or dispute is pending. The Company will investigate a
Customer inquiry or dispute and report the findings to the‘: Customer. If the Company finds its
actions to be consistent with its Tariff, the Company will inform the Customer of its no fault
finding and require full payment of any outstanding balance due. If the Customer is not satisfied
with the Company’s resolution of an inquiry or dispute, the Customer may refer the matter to the

Tennessee Regulatory Authority for determination.



ITI. Four Star Marketing Possesses the Technical, Managerial and Financial Expertise

Necessary to Provide Local Exchange Service

Four Star Marketing possesses the requisite technical, financial and managerial
capabilities to operate as a competitive telecommunications provider. These capabilities are

explained in detail below.

1. Financial Qualifications
Four Star Marketing is financially able to provide the services proposed in its tariff as

evidenced by its Balance Sheet as of January 6, 2010.

2. Managerial QGualifications

Four Star Marketing's senior management team is highly skilled, and has had extensive
experience in the telecommunications industry. Using this expertise, Four Star Marketing's
management team has developed innovative marketing and customer care prograrns, and
provides its customers with high quality advanced services at competitive rates. Four Star
Marketing has extensive experience in the technical, managerial, and financial aspects of the

telecommunications industry.

3. Technical Qualifications and Proposed Service Area

Applicant's key management personnel have significant business and telecommunications
experience. Applicant has not been denied authority for any of the services for which it seeks
authority in this Application. No formal complaints have been filed against Applicant or any of its

affiliates by any state or federal agency.



Four Star Marketing will initially resell services and provide service using unbundled
network elements obtained through commercial and interconnection agreements, utilizing the
facilities of the existing LECs or other competitive carriers that presently serve Tennessee. The
company has no plans to install facilities in the State of Tennessee.

The Applicant proposes to offer its services throughout the State of Tennessee in non-
rural areas, specifically targeting Nashville, Knoxville, Memphis and Chattanooga. These areas
are currently being served by AT&T and CenturyLink, which are designated open to competition.

As the foregoing illustrates, Four Star Marketing possesses considerable
telecommunications expertise. Applicant will also rely upon the technical expertise and
telecommunications experience of its underlying carriers. Thus, Four Star Marketing is
technically qualified to provide local exchange and interexchange telecommunications services in
Tennessee.  Applicant also is willing to adhere to all applicable Tennessee Regulatory

Authority policies, rules and orders.

V. Approval of Four Star Marketing's Application is in the Public Interest

Granting Four Star Marketing's Application is consistent with the public interest, and, in

that regard Applicant makes the following representations to the Tennessee Regulatory

Authority:

a. Applicant possesses the technical, financial, and managerial resources sufficient to
provide the services requested;

b. Applicant's services will meet the service standards required by the Tennessee
Regulatory Authority;

c. The provision of services by Applicant will not adversely impact the availability
of affordable local exchange service;

d. Applicant, to the extent it is required to do so by the Tennessee Regulatory

Authority, will participate in the support of universally available telephone service



at affordable rates; and

e. The provision of local exchange and interexchange services by Applicant will not

adversely impact the public interest.

The demands of a competitive market are a better means to achieve affordability and
quality of service than a monopoly environment. As competitors vie for market share, they will
compete based upon price, innovation and customer service.

Those providers that offer consumers the most cost effective products will gain market
share. In contrast, providers whose products do not meet the hieeds of consumers will lose
market share and may ultimately, be eliminated from the industry.

Additionally, Four Star Marketing's entry into the local exchange and interexchange
markets will not unreasonably prejudice or disadvantage any telephone service providers.
Incumbent local exchange carriers presently serve a large majority of the local exchange
customers in Tennessee. The major advantages of incumbency (i.e., ownership of the existing
Jocal network as well as access to, and long-standing relationships with, every local customer)
constitute a substantial obstacle to new entrants. Moreover, exchange services competition will
stimulate the demand for the services supplied by all local service carriers, including those of the
incumbent LECs. Thus, in a competitive market, there will be increased potential for such LLECs
to generate higher revenues. Additionally, in a competitive market, incumbent providers will
have market incentives to improve the efficiency of their operations, thereby reducing their costs
and ultimately their profit margins.

In this regard, approval of this Application is clearly in the public interest.



V. Description of Services Offered

Four Star Marketing expects to offer a full array of local exchange and interexchange

services to both business and residential customers, including the following:

Interexchange (switched and dedicated services):
A. 1+ and 101XXXX outbound dialing;

B. 800/888 toll-free inbound dialing;

C. Calling cards; and

D. Data Services.
Local Exchange:
A. Local Exchange Services for customers that will enable customers to originate and

terminate local calls in the local calling area served by other LECs, including local
dial tone and custom calling features.

B Switched local exchange services, including basic service, trunks, carrier access, and
any other switched local services that currently exist or will exist in the future.

C. Non-switched local services {e.g., private line) that currently exist or will exist in the
future.

D

Centrex and/or Centrex-like services that currently exist or will exist in the future.

E. Digital subscriber line, ISDN, and other high capacity services.
In addition to the services listed above, Four Star Marketing, through interconnection with other
carriers, will offer dual-party relay services, 9-1-1 Emergency Services, directory assistance and

operator assisted calls, lifeline, and toll-free calling.

The Applicant’s IntraLATA Presubscription Implementation Plan is attached hereto as Exhibit F.

Applicant’s proposed tariffs are attached hereto as Exhibit K.



VI. Waivers and Regulatory Compliance

Four Star Marketing requests that the Tennessee Regulatory Authority grant it a waiver of
those regulatory requirements inapplicable to competitive local service resellers such as Financial
Record-Keeping System pursuant to Tennessee Rules and Regulation 1220-4-1-.11(1). Such
rules are not appropriate or necessary for competitive providers and constitute an economic
barrier to entry into the local exchange market.

1. Financial Record-Keeping System

a. Four Star Marketing requests that it be exempt from any record-keeping
rules or regulations that might require a carrier to maintain its financial records in conformance
with the Uniform System of Accounts ("USOA"). The USOA was developed by the FCC asa
means of regulating telecommunications companies subject to rate base regulation, and as a
competitive carrier, Four Star Marketing does not maintain its financial records in this manner.

b. As a competitive carrier, Four Star Marketing maintains its book of
accounts in accordance with Generally Accepted Accounting Principles ("GAAP"). Neither the
FCC, nor the Tennessee Regulatory Authority, has required Four Star Marketing to maintain its
records under the USOA for purposes of Four Star Marketing's interexchange operations. Thus,
Four Star Marketing does not possess the detailed cost data required by USOA, nor does it
maintain detailed records on a state-specific basis. As a competitive provider, Four Star
Marketing's network operations are integrated to achieve maximum efficiency. Having to
maintain records pertaining specifically to its Tennessee local service operations would place an

extreme burden on Four Star Marketing.
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C. Moreover, Four Star Marketing asserts that because it utilizes GAAP, the
Tennessee Regulatory Authority will have a reliable means by which to evaluate Four Star
Marketing's operations. Therefore, Four Star Marketing hereby respectfully requests to be
exempted from the any USOA requirements of the Tennessee Regulatory Authority.

d. The Applicant does agree that it will provide wire line activity reports as

required by Tennessee Regulatory Authority rules and regulations.

2. Local Exchange Directories

Four Star Marketing requests that it not be required to publish local exchange
directories. Four Star Marketing will make arrangements with the incumbent LECs whereby the
names of Four Star Marketing's customers will be included in the directories published by the
incumbent LECs. LEC directories will also be modified to include Four Star Marketing's
customer service number. These directories will be distributed to Four Star Marketing's
customers. This approach is entirely reasonable and will have a direct benefit to the customers of
both Four Star Marketing and the incumbent LEC since they need only refer to one directory for
4 universal listing of customer information. It would be an unnecessary burden on Four Star
Marketing to require that it publish and distribute its own directory to all customers located
within each exchange area, particularly since nearly all of these customers will be customers of
the incumbent LECs. It is more efficient for Four Star Marketing to simply include its limited

customer list in the existing directories of the incumbent LECs.
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VII. Regulatory Obligations

Applicant shall provide, either directly or indirectly or through arrangements with other
carriers or companies, to the extent required by law or regulation:

1. Provide access to 911 and E 911 emergency service;
2. Provide white page directory listings and directory assistance;
3. Provide consumer access to and support for the Tennessee Relay Center in the same

manner as incumbent local exchange telephone companies;

4, Provide free blocking service for 900, 976 type services in accordance with Tennessee
Regulatory Authority policy;

5. Provide Lifeline and Link-up services to qualifying citizens of this state;

6. Provide educational discounts in existence as of June 6, 1995

Applicant shall also:

1. Provide support for universal service in a manner determined by the Tennessee

Regulatory Authority. This requirement shall not be construed as prohibiting the granting of a
certificate before the universal service issues are determined by the Tennessee Regulatory
Authority;

2. Provide interconnection with other certificated carriers or Tennessee Regulatory

Authority authorized carriers on a nondiscriminatory basis under reasonable terms and
conditions;

3. Comply with Tennessee Regulatory Authority basic service standards as defined in any
applicable rules and decisions of the Tennessee Regulatory Authority;

4. Provide equal access to authorized inter-and intralL ATA long distance providers, unless
otherwise exempted by the Tennessee Regulatory Authority.

12



VIIL. Conclusion

This Application demonstrates that Four Star Marketing, LLC d/b/a Midsouth Home
Phone, possesses the technical, financial and managerial resources {0 provide resold and
facilities-based/UNE local exchange and interexchange service in the State of Tennessee.
Furthermore, granting this Application will promote the public interest by increasing the level of
competition in the Tennessee telecommunications market. Ultimately, competition will compel
all exchange telecommunications service providers to operate more efficiently and with resulting
reduced prices for consumers. In addition, as a result of competition, the overall quality of local
exchénge service will improve. As stated above, Applicant does not intend to provide local
service, by its own facilities or otherwise, io any customer located in a rural incumbent LEC's
service area, until Applicant provides such LECs notice of intent at least 30 days prior to the date
of the intended service, or as otherwise required by law.

Wherefore, Four Star Marketing, LLC d/b/a Midsouth Home Phone, respectfully petitions
this Tennessee Regulatory Authority for a Certificate of Public Convenience and Necessity to
Provide Competing local exchange and interexchange telecommunications services in the State

of Tennessee in accordance with this Application and for such other relief as it deems necessary

and appropriate.
Respectfully submitted,
Four Star Marketing, LLC d/b/a Midsouth Home Phone

//
Lance J.M. Steififfart, Esq.
Lance JM Steinhart, PC
1720 Windward Concourse, Suite 115
Alpharetta, Georgia 30005
Telephone: (770) 232-9200
Facsimile: (770) 232-9208
E-mail: Isteinhart@telecomcounsel.com

w } Attorney for Applicant
B fa%" ' , 2010
AEpharetté‘;' Gebrgia
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VERIFICATION OF APPLICANT

I, Ronald Brent Ragin, Director of Compliance and Human Resources of Four
Star Marketing, LLC dba Midsouth Home Phone, a Tennessee Limited Liability
Company, the applicant for a Certificate of Public Convenience and Necessity from the
Tennessee Regulatory Authority, verify that based on information and belief, | have
knowledge of the statements in the foregoing Pre~Filed Testimony, and I declare that

they are true and correct.

Ronald Brent Ragin

4

Director of Compliance and Human Resources
Four Star Marketing, LL.C dba Midsouth Home Phone

Sworn to me, the undersigned
Notary Public on this

2157 day Of__}ﬂggf_#__, 2010.

State of Tennessee
County of _Shelby

‘ %'

TN

an e
I1;

44

\\\\\ @rif:éslz.ol ; 'JI,”
N * "'-,'?’ -,
§ 7 St WU %
7 o %y E
= : WM&@% T2
= EE ! =
Ty MOmagy " § 3
200, UC S §
Ry e A&




EXHIBIT "A"
ARTICLES OF ORGANIZATION
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Articles of Organization
Of

Four Star Marketing, LLC

Pursuant 1o the Revised Tennessee Limited Liability Company Act (the “Act™), Four Siar ;m
Marketing, LLC adopts the following Articles of Organization (the *Articles). e
i
1. Name. The name of the Limited Liability Company is Four Star Marketing, "
LLC {the “LLC).
2. Registered Office and Agent: The address of the registered office is 1337

Warford Street, Memphis, Tennessee 38168, The name of the LLC’s initial
registered agent at that address is Ronald Brent Ragin.

3 Orpganizer. Ronald Brent Ragin is the organizer of the LL.C and my address is
1337 Warford Street, Memphis, Tennessee 38108,

4, Number of Members. At the date of the filing of the articles, and at the date
and time of formation, there are three (3) Members.

5. Member Managed, The LLC shall be managed by its Members.

6. Date of Formation: The existence of the LLC will begin immediately upon
the proper filing of these Articles of Organization pursuant to Section 48-203-
102 of the Tennessee Code Annotated.

7. Term: The duration of the LLC is not limited to a specific term of years.

& Principal Execuiive Office. The Principal Executive Office of the LILC is
1337 Warford Street, Memphis, Tennessee 38108,

2, Indemnification: In addition to the mandatory indemnification provided for in
the Act, and unless otherwise provided in an Operating Agreement, the LLC
shall advance and pay for the reasonable expenses incurred by & Member or
Manager whe is a party to a proceeding because such Member or Manager is
or was a responsible person as defined in the Act, if the Act’s requirements
are met.

10.  Expulsion of Members., The LLC has the power to expel a Member.,

1. Preemptive Rights. The Members shall have preemptive rights.




12.  Liability of Members, To the fullest extent permitied by applicable law, no
Member of the LLC shall be personally liable to the LLC or fts Members for
monetary damages for any act or omission in such Member"s capacity as a
manager.

13.  Dissolution Avoidance Consent. In the case of an event of disselution, i two

or more Members remain and the existence of the LLC is continued by the g
consent of a majority in interest of the remaining Members within 90 days of )
the event of dissolution, the LLC shall not be terminated but shall continue. =
=
14.  Actions Without a Meeting., Any action to be taken by the Members may be -
approved by the Members by action on wrilten consent without-a meeting. &
15, Amendment. Amendments to the Articles must be by cansent of a majority of
the Members,
%
Dated: December 2, 2009 w2 s
b B %
/ / - S u s
Konbd %"J’ A S0 e out el - AL
Ronald Brent Ragin, Organifér e B S
el
v “;’ﬂ cé:..‘: f‘ﬁx
TOFS -
{7’1’« P &



EXHIBIT "B"
FOREIGN CORPORATION QUALIFICATION

NOT APPLICABLE, INCORPORATED IN THE STATE OF TENNESSEE
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EXHIBIT "C"
FINANCIAL INFORMATION
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EXHIBIT "b"
BIOGRAPHY INFORMATION
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Ronald “Brent” Ragin

29 years Business Management
Ronald “Brent” Ragin received his B.S. from David Lipscomb University '85.

1985 - 1997...He began his 13 year career in medical sales and sales
management with DeRoyal Indusiries. While working for DeRoyal Industries,
he received the prestigious was the Autry O.V. DeBusk President’s Award of
Excellence. His responsibilities included hiring, corporate sales training, and
managing the middle Tennessee and Arkansas sales division.

1997 - Present... He joined Advanced Coldforming Company, Inc. a family
owned manufacturing business. In 2004, he and his wife along with another
family member purchased the company. As Vice-President, he is responsible
for Human Resources, Quality Control, OSHA compliance, and managing the
day to day operation of the business. Advanced Coldforming Company has
revenues of $5,000,000 annually and manufactures approximately 12 million
components annually for the HVAC industry as well as parts for the automotive

industty. Advanced Coldforming Company, Inc. has national market share in
excess of 70%.




David E. Fleetwood

Resume

29 years, Sales and Marketing

Starting his career at one of the nation’s largest privately-held media buying services over
25 years ago, David has worked his way through the ranks. He bas been involved in
media research; radio planning, TV buying, account service, sales and management. In
1995, he started his own media buying service, building the company to over $14 million
in billings before selling the firm in 2002. David has worked on a broad array of client
categories, including gaming and tourism, fast food, pharmaceuticals, direct response,
financial institutions, airlines, entertainment, retail chains, Verizon Wireless, Cellular
One, and most recently a regional CLEC which opened in October 2008, utilizing our
marketing strategies we have enrolled almost 12,000 users in a 12 month period.



BIO )

James ). Black ir.

30 years experience

Finance/Information Technology/Telecommunications

2008 and 2009

As a consultant, took a ten (10) vear old existing CLEC based in Nashville and
opened up the Memphis market. Handled everything from acquiring space for
three (3) brick and mortar locations, hired the employees ~ providing jobs for
fifteen {15) Memphians, supervised their training, produced collateral marketing
material, worked with media partners in producing several television commercials
including writing copy, managed the operation while working closely with telecom
consultant CGM and our software provider Overgroup. in one year we signed up
10,000 plus new customers, with 95% being Lifeline customers. We have retained
approximately 55% of those customers. Committed to serving the
telecommunication needs of the disadvantaged in the Memphis and Mid-South
area.

2001 thru 2007 ‘
infermation Technology Consultant for Cook Systems International and Conch
Technologies. Served the needs of Telecommunication Companies.

-

1985 thru 2000
Financial Services Professional with Mass Mutual, Pacific Life, Black Financial
Group and served as the Advanced Sales Specialist for First Horizon Corporation.




BERN:

HENNITH WHITE
BIGCRAPHY
P.0 Box 576

E. Ellijay, GA 305390

Franchisee and Fraachisor of multi fast food restaurants for more than
33 years
Founder and CEO of nearly 100 fast food restaurants
Extensive management and leadership experience in overseeing nearly
100 franchisees and 300 staff members

Responsible for all aspects of business operations including:

* Advertising & Merchandising
* Product Development

* Store Sales and Profit

b * Inventory, Labor, and Pricing Controls
* Financial Analysis

. * Customer Service

* Problem Solving

Extensive experience with lease agreements and rentals, franchise and
licensing agreements, contracts and negotiations
Recently sold a 23 year old regional fast food chain and is currently

providing on-site consulting to the new company




EXHIBIT "E"
CORPORATE ORGANIZATION CHART

19



Brent Ragin
Director
HR/Compliance

Midsouth Home Phone
Organizational Chart

Joe Black
Regional Director of
Operations

John Wilson
Regional
Manager/Provisioner

David Fleetwood
Media Director

Ken White
Director of Market
Development

Corey Maclin
Spokesperson

Jackson Avenue
Manager

Account Manager
Bilingual

Account Manager

Account Manager

American Way
Manager

Account Manager
Bilingual

Account Manager

Account Manager




EXHIBIT “¥”
INTRALATA PRESUBSCRIPTION IMPLEMENTATION PLAN
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FOUR STAR MARKETING, LLC D/B/A MIDSOUTH HOME PHONE (Four Star
Marketing)
Intral.ATA Presubscription Implementation Plan

Purpose

The intent of this Plan is to provide a proposal that, upon implementation, would provide
customers the ability to select the telecommunications carrier of their choice for routing
their intral ATA toll calls. Four Star Marketing proposes to implement intral.ATA toll
dialing parity from the date it receives authority to provide local exchange services in
Temnessee and has entered into interconnection arrangements with the ILECs. Four Star
Marketing proposes to provide toll dialing parity to the Chattanooga, Knoxville, Memphis
and Nashville LATAs. Attached hereto are the exchange areas that Four Star Marketing
proposes to provide intralLATA toll dialing parity.

Carrier Selection Procedures

Four Star Marketing will implement the full 2-PIC (Primary Interexchange Carrier) carrier
selection methodology. With the full 2-PIC methodology, customers will be able to
presubscribe to one telecommunications carrier for interLATA toll calls and presubscribe to
the same or a different participating telecommunications carrier, including their existing
local exchange company, for all intraLATA toll calls. Orders for changes will be accepted
and processed beginning on the implementation date.

Four Star Marketing employees who communicate with the public, accept customer orders,
and serve in customer service capacities will be trained to explain the process to customers
for making PIC changes for intralL ATA toll calls. Business Office personnel will be
prepared to make changes in customer records based upon requests from customers or
carriers and direct customers to their chosen intralATA carriers. Processes will be in place
to provide new customers with an opportunity to choose their intraLATA toll carrier from a
list of available carriers. Four Star Marketing will implement a PIC change charge waiver
period of 90 days.

New Customers

Custorners who contact Four Star Marketing requesting new telephone exchange service
will be provided a list of telecommunications carriers available to provide interl. ATA toll
service. Upon implementation of intralLATA toll presubscription, the customer will be
provided a second list of carriers, including Four Star Marketing that provides intral.ATA
toll service in their exchange. The list of intraLATA toll carriers will be presented in a
competitively neutral manner. Customers who do not make a positive choice for an
intralATA toll carrier will be identified within Four Star Marketing's system as a "no-PIC"
and will not be automatically defaulted to a carrier. Customers identified as "no-PIC”

21



within Four Star Marketing's systems will be required to dial 101XXXX to place
intralLATA tol! calls until they make an affirmative choice for an intral ATA toll carrier.

Customer Education/Notification

Customers will receive information explaining their opportunity to select an intralLATA
carrier a minimum of 30 days in advance of the offering of intral ATA toll dialing parity via
a bill message. In addition, during the 30 days following implementation of intral ATA
Dialing Party, customers will receive a bill insert also explaining their opportunity to select
an intraLATA carrier. Four Star Marketing anticipates that promotional strategies by
carriers will contribute to customer awareness of intraLATA toll dialing parity. Customer
telephone directories will be updated as new editions are published to reflect the opportunity
for customers to choose an intral AT A toll cartier,

Carrier Notification

Current interexchange carriers will be notified of Four Star Marketing's intralL ATA toll
dialing parity implementation via letter approximately 90 days in advance of the proposed
implementation date. Carriers should provide a list of exchanges in which they plan to offer
intralLATA toll service at least 60 days in advance of Four Star Marketing's implementation
date. Four Star Marketing needs notification in advance to include the carrier on the list of
participating carriers in each Four Star Marketing exchange. Certified carriers who enter
the market after implementation will be added to the list of participating carriers within 30
days of notifying Four Star Marketing.

Four Star Marketing will provide subscriber listing information to catriers in "readily
accessible” tape or electronic formats in at timely manner as requested through the
processes that currently exist for the interLATA market. The process includes subscriber
listing updates to carmriers for new customers who choose that carrier or of existing
customers of a carrier who revise their subscriber listing information. In addition, carriers
can obtain complete subscriber listings in several formats. The provision of this information
is in compliance with FCC Order No. 96-333, Paragraph 389.

Four Star Marketing will comply with Part 51, Sections, 305, 307, 325, 327, 329, 331, 333
and 335 of the FCC Order in providing the required information and notice to the public of
network changes. Four Star Marketing plans to file a public notice with the FCC, with
possible migration of the notice to the Internet process as described in Section 329. The
notice will include network information as outlined in Section 327. The notice will be
provided within the timeframes described in Sections 331-333. Four Star Marketing will
comply with all rules of the FCC and the TRA.
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V.

VL

Non-Discriminatory Access

Four Star Marketing will provide:

non-discriminatory access to emergency services and services for the hearing and
speech impaired; '
non-discriminatory access to local and long distance directory assistance and
provision of local telephone directories to end users;

non-discriminatory access to operator services;

non-discriminatory access using standard dialing patterns to all interLATA and
intralLATA long distance carriers, including 1+ and O+ access to the customer’s
carrier of choice for interl.ATA calls; and

non-discriminatory access to telephone numbers and number portability where
technically and economically feasible.

Slamming Policy

Verification of orders

Four Star Marketing will not submit a change order for local exchange or intrastate toll
service until the change order is confirmed in accordance with one of the following
procedures:

(a) Four Star Marketing has obtained the customer's written authorization to submit the
order which includes the following information from the customer:

(1) The customer billing name, billing telephone number and billing address and each
telephone number to be covered by the change order;

(2) The decision to change; and

(3) The customer's understanding of the change fee.

(b) Four Star Marketing has obtained the customer's authorization, as described in (a) of
this subsection, electronically.

Calls to the number(s) shall connect a customer to a voice response unit, or similar, that
records the required information regarding the change, including automatically recording
the originating automatic number identification (ANI).

(c) An appropriately qualified and independent third party operating in a location
physically separate from the telemarketing representative has obtained the customer's oral
authorization to submit the change order that confirms and includes appropriate
verification data in (a) of this subsection.

Implementing order changes

(a) Telemarketing orders. Within three business days of any telemarketing order for a
change, Four Star Marketing will send each new customer an information package by first
class mail containing at least the following information concering the requested change:
(1) The information is being sent to confirm a telemarketing order placed by the
customer.

(2) The name of the customer's current telecommunications company.
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(3) A description of any terms, conditions or charges that will be incurred.

(4) The name of the newly requested telecommunications company.

{5) The name of the person ordering the change.

(6) The name, address and telephone number of both the customer and Four Star
Marketing.

(7) A postpaid postcard which the customer can use to deny, cancel or confirm a service
order.

(8) A clear statement that if the customer does not return the postcard, the customer's
service will be switched fourteen days after the date the information package was mailed.
If customers have cancelled their orders during the waiting period, Four Star Marketing
cannot submit the customer's order.

(9) The name, address and telephone number of a contact point for consumer complaints.
(b) The documentation of the order shall be retained by Four Star Marketing, at a
minimum, for twelve months to serve as verification of the customer's authorization to
change its telecommunications company. The documentation will be made available to
the customer upon request.

(c) Customer initiated orders. Four Star Marketing when receiving the customer initiated
request for a change of local exchange and/or intrastate toll shall keep an internal
memorandum or record generated at the time of the request. Such internal record shall be
maintained by Four Star Marketing for a minimum of twelve months to serve as
verification of the customer's authorization to change telecommunications companies.
The internal record will be made available to the customer upon request. Within three
business days of the order, Four Star Marketing will send each new customer an
information package by first class mail containing at least the following information
concerning the request to change.
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List of Exchanges

Adams-Cedar Hill
Bean Station
Bethel Springs
Brownsville
Cedar Grove
Chattanooga
Clintton
Covington
Cumberland Gap
Decatur
Dyersburg
Etowah
Franklin
Georgetown
Grand Junction
Halls
Henderson
Hombeak
Jackson
Kenton
LaFollette
Lebanon
Loudon
Madisonville
Maynardville
Memphis
Moscow
Newbern

N. Spring Hill
Palmyra
Portland
Rockwood
Savannah
Shelbyville
Solway

S. Pittsburgh
Spring Hill
Tiptonville
Tullahoma
Watertown
White Bluff
‘Whitewell

Arlington
Bells

Big Sandy
Bulls Gap
Centerville
Chestnut Hill
Collierville
Cross Plains
Cunningham
Dickson
Eagleville
Fairview
Fredonia
Gibson
Greenback
Hampshire
Hendersonville
Humboldt
Jasper
Kingston
LaGrange
Lenoir City
Lyles
Manchester
McEwen
Middleton
Mt, Pleasant
Newport
Ozk Ridge
Paris

Pulaski
Rogersville
Selmer
Smyma
Somerville
Spencer Mill
Summertown
Trenton
Union City
Waverly
White House
Williamsport

Ashland City
Bent Creek
Blanche
Camden
Charleston
Clarksville
Columbia
Cullecka
Dandridge
Dover

East Sango
Fayetteville
(Gallatin
Gleason
Greenbrier
Harriman
Henning
Huntington
Jefferson City
Kingston Springs
Lake City
Lewisburg
Lynchburg
Maryville
McKenzie
Milan
Murfreesboro
Normandy
Old Hickory
Petersburg
Ridgely
Sango
Sevierville
Sneedville

S. Cunningham
Spring City
Surgoinsville
Triune
Vanleer

W. Sweetwater
White Pine
‘Winchester
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Athens
Benton
Bolivar
Carthage
Charlotte
Cleveland
Copper Basin
Cumberland City
Dayton

Dyer

Elkton
Flintville
Gatlinburg
Goodlettsville
Greenfield
Hartsville
Hohenwald
Huntland
Jellico
Knoxville
Lawrenceburg
Lexington
Lynnville
Mascot
Medina
Morristown
Nashville
Norris

Oliver Springs
Pleasant View
Ripley

Santa Fe
Sewanee
Soddy-Daisy
S. Fredonia
Springfield
Sweetwater
Troy
Wartrace

W. Whiteville
Whiteville



EXHIBIT “G”
SMALL & MINORITY OWNED TELECOMMUNICATIONS BUSINESS
PARTICIPATION PLAN
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FOUR STAR MARKETING, L1.C D/B/A MIDSOUTH HOME PHONE

SMALL & MINORITY OWNED TELECOMMUNICATIONS BUSINESS
PARTICIPATION PLAN
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Pursuant to T.C.A. §65-5-212, as amended, Four Star Marketing, LLC d/b/a Midsouth
Home Phone (“Four Star Marketing”) submits this small and minority-owned
Telecommunications business participation plan (the “Plan”) along with its Application for a
Certificate of Public Convenience and Necessity to provide competing intrastate and local
exchange services in Tennessee.
1. PURPOSE

The purpose of §65-5-212 is to provide opportunities for small and minority-owned
businesses to provide goods and services to Telecommunications service providers. Four Star
Marketing is committed to the goals of §65-5-212 and to taking steps to support the participation
of small and minority-owned Telecommunications businesses in the Telecommunications
industry. Four Star Marketing will endeavor to provide opportunities for small and minority-
owned Telecommunications businesses to compete for contracts and subcontracts for goods and
services. As part of its procurement process