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Chattanooga Gas
Virginia Natural Gas
Sequent Energy Management

May 31, 2011

Mr. David Foster, Chief
Utilities Division

Tennessee Regulatory Authority
460 James Robertson Parkway
Nashville TN 37243-0505

Dear Mr. Foster

Pursuant to the Tennessee Regulatory Authority’s November 8, 2010 in docket 09-00183
Chattanooga Gas Company (CGC) hereby files the report detailing the costs incurred
with the programmable Thermostat Program and a detailed accounting of all
money spent on the Education and Outreach Program for the period of June 1,
2010 —March 31, 2011 A copy is of the report is being provided to the Consumer
Advocate and Protection Division.

Should there be any questions, | can be contacted by:
Telephone at 404 584 4570

E-mail at ahickerson@aglresources.com

By mail at: Archie Hickerson,

Director-Regulatory Affairs & Planning

P.O. Box 4569

Atlanta, GA 30302-4569
Sincerely

%/’,’/M
Archie R. Hickerson

Director-Regulatory Affairs and Planning

Cc Mrs. Pat Murphy

Chattanooga Gas
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Chattanooga Gas Company
Report to the Tennessee Regulatory Authority
On the energySMART Program for the Ten Months Ended
March 31, 2011

On November 16, 2009 Chattanooga Gas Company (CGC or Company) filed a
petition before the Tennessee Regulatory Authority (TRA or Authority) seeking approval
to increase its rates and charges, implement a series of proposed energy conservation
programs collectively referred to as energySMART, and to modify its rate design to
include the Alignment and Usage Adjustment (AUA) revenue de-coupling mechanism
and an energySMART Program Recovery Adjustment (ESPRA) Rider. As set forth in
the Company’s testimony, the energySMART proposal included:

A Community Outreach and Customer Education Program;

A Residential Free Programmable Thermostat Program;

A Residential Low Income Weatherization Grants Program;

A Residential Space Heating High Efficiency Furnace/Boiler Incentive Program;

A Residential Tankless Water Heater Incentive Program;

A Residential High Efficiency Storage Water Heater Program;

A Commercial Food Service Equipment Incentive Program;

A Commercial Space Heating Furnace/Boiler Incentive Program;

A Commercial Tankless Water Heater Incentive Program;

A Commercial High Efficiency Storage Water Heater Incentive Program; and

A Commercial Booster Water Heater Incentive Program.

As explained in the testimony entered on behalf of the Company, one of the goals
of energySMART is to reduce consumption of natural gas by encouraging behavioral and
philosophical changes in CGC's customers that are sustainable and not merely driven by
the price of natural gas. The AUA revenue de-coupling mechanism is designed to allow

the Company the opportunity to recover its cost of service and earn its authorized rate of

return while taking proactive measures specifically designed to encourage customers to



reduce consumption. The (ESPRA) Rider was proposed for funding of the
energySMART programs.

The Authority convened a contested case, Docket 09-00183, and conducted a
public hearing on the merits of the Company’s petition on April 12, 13, and 26, 2010. At
the regularly schedule TRA Conference on May 24, 2010" the Authority approved a rate
increase and, on a three year trial basis, approved the revenue de-coupling mechanism
(AUA) applicable to the Residential Customer classes only, and a modified
energySMART plan consisting of the Residential Free Programmable Thermostat
Program and a limited Community Outreach and Customer Education program.

While the Authority approved the Residential Free Programmable Thermostat
Program, it did not approve the Company’s proposal to recover the funds for this
program through the energySMART Rider, but directed that the program be funded from
the revenue from non-jurisdictional transaction under CGC’s Asset Management
Agreement.

As explained in the testimony entered on its behalf, the Company proposed a
Community Outreach and Customer Education Program with estimated expenditures of
$300,000 in the first year and gradually decreasing the next two years to a baseline level
of approximately $200,000. As proposed, CGC would fund up to $100,000 of the costs
incurred over the baseline amount during the first year, $50,000 over the baseline in the
second year, and $25,000 over the baseline in the third year with the amount in excess of
the $175,000 from non-ratepayer funds being recovered through the (ESPRA) Rider. As
proposed, CGC would utilize various methods of communication including newspapers,

magazines, radio, television, billboards, digital media, direct mail and bill inserts to

! The written Order in docket 09-00183 was issued November 8, 2010.



reach consumers, and develop literature to distribute directly to consumers by means of
its own field service representatives, HVAC contractors, plumbers and other
collaborative relationships to provide customer information and encourage customers to
conserve and to use energy more efficiently. In its decision on May 24, 2010, the
Authority adopted a less aggressive Community Outreach and Customer Education
Program limiting the expenditures to $150,000 annually during the three year trial period
with the Company maintaining its commitments to funding $100,000 in year one,
$50,000 in year two, and $25,000 in year three as proposed in its testimony. As with the
thermostat program, the Authority directed that funding of the Community Outreach and
Customer Education Program in excess of the Company’s commitment be also be
recovered from the asset management revenue.

At its May 24, 2010 Conference, the Authority also directed that during the three
year trial period, the Company annually provide $20,000, if available from the asset
management gains, to be used to fund consumer-oriented research, and directed that the
TRA Staff to work with the National Regulatory Research Institute ("NRRI") to
establish a set of measures sufficient to evaluate the Programmable Thermostat and
Community Outreach and Education Programs. The Authority directed that the Company
file annual reports, concurrent with the Interruptible Margin Credit Rider (IMCR)
reports, that include the details of the costs incurred with the programmable
Thermostat Program, a detailed accounting of all money spent on its Community
Outreach and Customer Education Program, and the program evaluation created by the

TRA Staff with the assistance of the NRRI. The following is the report for the period of



June 1, 2010 through March 31, 2011. In accordance with the Order the Company is

reporting the following for the ten months ended March 31, 2011.

Residential Free Programmable Thermostat Program

The inaugural ten months of the Residential Free Programmable Thermostat
Program was extremely successful and exceeded expectations. As explained in the
testimony filed in Docket 09-00183, based on the experience of other natural gas local
distribution companies offering similar programs, the Company expected to receive
requests for and to issue approximately 1,500 programmable thermostats per program
year. However, during the first two months after the program was initiated, the
Company received over 1,280 requests, and approved 1,259 applications for thermostats.
By the end of the third month, the Company had issued 2,125 thermostats and by March
31, 2011 the Company had processed 3,196 thermostats applications, over twice the
number anticipated during the first year. The 3,196 customers who received the
thermostats to date represent approximately 6% of the total Chattanooga Gas Company

residential customers eligible to receive the free thermostats.

CGC Free Thermostat Program
Sept 2010 - March 2011

Approved/ Total

Month Processed | Cancelled Denied Requests
September
2010 32 4 36
October 2010 1,227 22 1 1,250
November 2010 903 12 15 930
December 2010 537 25 27 589
January 2011 299 18 14 331
February 2011 100 1 3 104
March 2011 98 3 2 103

TOTAL 3,196 85 62 3,343




The total cost of the program for the ten months ended March 31, 2010 was
$72,885. Of that total, $59,925 was for the purchase of the thermostats (3,196 units X
$18.75/ unit=$59,925) with the remaining $12,960 paid to Employment Horizons to
store, pack, and ship the thermostats to requesting customers. The average cost per unit
issued was $22.81 ($72,885/3,196 units=$22.81/unit). The detailed accounting is

provided on Exhibit A.

Community Outreach and Customer Education

The Community Education and Outreach plan evolved throughout the year
resulted in CGC reaching all of its customers through various outreach and education
efforts. The outreach effort was centered on two messages:

1. CGC residential customers were qualified to receive one free programmable

thermostat per 12-month period.

2. Energy conservation-not just around natural gas but around all energy

resources-is better for the environment and those saving translate into lower

energy use and therefore lower energy bills.

The Company used customer bill inserts, on-bill messages, social media, outdoor boards,
online and print advertisements and radio advertising to promote the thermostat program.
Depending on the media, either the thermostat program or energy conservation was the

primary message, with other secondary messages. For instance, although the thermostats

only were available to CGC customers, radio advertising promoted both the energy



saving provided by the devise (primary message) and reinforced the good decision to
reduce residential energy use (secondary message). The outreach efforts this year gave
Company representatives the opportunity to talk with homeowners and business owners
about the benefits of energy conservation and its importance to the environment, and
provided both phone and Internet contact information for those people to learn additional
energy conservations tips or more about the CGC energySMART program. Additionally,
the program leveraged both existing relationships and newly developed partnerships with
community non-profits, contractors and builders and Company representatives. Those
partnerships, in particular agreements with the Tennessee Aquarium and Chattanooga
Creative Discovery Museum, capitalized on the considerable credibility and audience
each non-profit has (several hundred thousand collectively) and their commitment to
environmental initiatives. Through these partnerships, CGC was able to educate
thousands more stakeholder about energy conservation that would otherwise been
possible.

During the period of Junel, 2010-March 31, 2011 the Company incurred
$105,870 in its Community Outreach and Customer Education. Of that amount, $22,536
is being recovered from the Asset Management Revenue. As explained above, the
Authority authorized a Community Outreach and Customer Education Program with total
funding up to $150,000 for each program year which equates to $125,000 for the ten
month period of June 1, 2010-March 31, 2011.2 Pro-rating the annual $100,000

Company commitment for the first program year equates to $83,333° for the ten month

2 ($150,000/12 months=$12,500/month) ($12,500/month X 10 months=$125,000)
# ($100,000/12 months =$8,333/month)( $8,333/month X 10 months=$83,333)



period resulting in the $22,536" to be recovered from the Asset Management Agreement

revenue. A detailed accounting of the cost is included on Attachment B. Samples of the

energySMART messaging, copies of the agreements with the Aquarium and the Museum
and CGC outlining energy conservation program initiatives and the media planning

calendars for both fall 2010 and spring 2011 are included in Attachment C.

Program Evaluation

The TRA Staff, with the assistance of the NRRI, has not yet established a set of
measures to be used to evaluate the Free Programmable Thermostat, and Community
Outreach and Education Programs. As an alternative, the Company provides the
following analysis of estimated and projected savings based on an analysis of usage of

customers who participated in the program.

Savings Achieved

In order to identify the natural gas consumption savings, the Company performed
a billing analysis wherein it compared a customer's normalized consumption before
receiving a thermostat to the customer’s normalized usage after having received a
thermostat. Using this methodology, the Company estimates a net savings of 30,476
Therms for the period of October 1, 2010-March 31, 2011°, along with an estimated net
savings of$17,742 based upon the Purchased Gas Adjustment rate effective during this
period. It is important to note that all savings are based upon an incomplete year of data

for savings after the thermostats were received. As such, on average only four months of

* ($105,870-$83,333=$22,536)

® First thermostats were issued in September 2010.



data was available to estimate customer savings and project future savings. As a result,
the estimated savings may vary when a full year of data becomes available. These
savings are for gas only, and do not include any savings that could reasonably be
expected from electricity savings. The electricity savings are not presented because the
Company does not have access to customers' electric bills which would be needed to

measure and verify any electricity savings.

Projected Savings for 2010

The Company projects that 2010 participant customers will demonstrate a net

savings of 44,779 Therms and $32,507 in 2011.

Cost Effectiveness

The Company has performed cost/benefit analyses of the energySMART
Programmable Thermostat Program, based on 2010-2011program participation, by
applying the Participant Test, the Total Resources Cost Test, the Rate Impact Test and the
Program Administrator Test as presented in docket 09-00183. The results are presented
below. As can be seen there, the Programmable Thermostat Program passes each of

these tests.



Chattanooga Gas Company

energySMART Program
Free Thermostat Preliminary Cost/Benefit Analysis

Assumptions

Discount Rate 8.28%

Inflation Rate 3.00%

Measure Life 17 Years

Cost to the Participant $ 35
Annual Energy Savings in Therms -10
Cost to the Utility per Participant $ 23
Number of Participants 3,196
Annual Program Cost $ 72,885

Administration, Customer Outreach and Education

PARTICIPANTS TEST TOTAL RESOURCE COST TEST
Benefits: Benefits:
Bill Reductions, Primary Fuel (AC) $ 656,852 Avoided Cost, Primary Fuel Utility (MC) $ 3,113,339
Incentives $ 194,733 Avoided Cost, Alternate Fuel (MC) $ 0
Bill Reductions, Alternate Fuel (AC) $ 0 Avoided Cost, Alternate Fuel Equipment $ 0
Avoided Cost, Alternate Fuel Equipment $ 0
Total Benefits $ 851,585 Total Benefits $ 3,113,339
Costs: Costs:
Participant Costs $ 298,865 Utility Cost $ 17,973
Bill Increases, Primary Fuel (AC) $ 0
Bill Increases, Alternate Fuel (AC) $ 0 Participant Costs $ 298,865
Primary Utility Increased Cost (MC) 0
Alternate Utility Increased Cost (MC) 0
Total Costs $ 298,865 Total Costs $ 316,839
Net Benefit $ 552,720 Net Benefit $ 2,796,501
Benefit/Cost Ratio 2.85 Benefit/Cost Ratio 9.83



RATE IMPACT MEASURE TEST PROGRAM ADMINISTRATOR TEST
Benefits: Benefits:

Avoided Cost, Primary Utility (MC) $ 3,113,339 Avoided Cost, Primary Fuel Utility (MC) $ 3,113,339
Revenue Gains, Primary Utility (AC) $ 0 Avoided Cost, Alternate Fuel Utility (MC) $ 0
Avoided Cost, Alternate Fuel (MC) $ 0
Revenue Gains, Alternate Utility (AC) $ 0
Total Benefits $ 3,113,339 Total Benefits $ 3,113,339
Costs: Costs:
Primary Utility Increased Cost (MC) $ 0 Incentives $ 194,733
Alternate Utility Increased Cost (MC) $ 0 Primary Utility Increased Cost (MC) $ 0
Revenue Loss, Primary Utility (AC) $ 656,852 Primary Utility Cost $ 17,973
Utility Cost $ 17,973 Alternate Utility Increased Cost (MC) $ 0
Incentives $ 194,733 Alternate Utility Cost $ 0
Revenue Loss, Alternate Utility (AC) $ 0
Total Costs $ 869,558 Total Costs $ 212,707
Net Benefit $ 2,243,781 Net Benefit $ 2,900,632
Benefit/Cost Ratio 3.58 Benefit/Cost Ratio 14.64
MC = Calculation Based on Utility Marginal Cost MC = Calculation Based on Utility Marginal Cost

AC = Calculation Based on Utility Average Cost AC = Calculation Based on Utility Average Cost
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Chattanooga Gas Company
energySMART Residential Thermostat Program
Cost

CGC Free Thermostat Program

Sept 2010 - April 2011

Approved/ Total

Month Processed Cancelled Denied Requests
September 2010 32 4 36
October 2010 1,227 22 1 1,250
November 2010 903 12 15 930
December 2010 537 25 27 589
January 2011 299 18 14 331
February 2011 100 1 3 104
March 2011 98 3 2 103
April 2011 143 11 154

TOTAL 3,339 85 73 3,497
Cancelled = duplicate requests
Denied = subsequent request from same customer during program year
Thermostats Issued through March 32, 2011 3,196 85 62 3,343
Cost S 18.75
Cost of Thermostats Processed $59,925.00
Processing and storage $12,960.31
Total $72,885.31
Total per unit issued S 22.81

Additional first year cost (Junel-2010-May 31, 2011) not included in this report will be reported in the next IMCR
filing.
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Chattanooga Gas Company

ATTACHMENT A-1

Free Residential Programmable Thermostat

Cost

For the Ten Months Ended March 31, 2011

Date Vendor Name Amount Description
2010-10-25 EMPLOYMENT HORIZONS $ 577.50 US POSTAGE
2010-10-25 EMPLOYMENT HORIZONS 78.75 ENVELOPES POSTAGE AND MAILING
2010-10-25 EMPLOYMENT HORIZONS 102.90 THERMOSTATS
2010-10-28 EMPLOYMENT HORIZONS 687.50 US POSTAGE
2010-10-28 EMPLOYMENT HORIZONS 93.75 MAILING POSTAGE AND ENVELOPES
2010-10-28 EMPLOYMENT HORIZONS 122.50 THERMOSTATS
2010-10-28 EMPLOYMENT HORIZONS 621.50 US POSTAGE
2010-10-28 EMPLOYMENT HORIZONS 84.75 MAILING POSTAGE AND ENVELOPES
2010-10-28 EMPLOYMENT HORIZONS 110.74 THERMOSTATS
2010-11-09 EMPLOYMENT HORIZONS 825.00 US POSTAGE
2010-11-09 EMPLOYMENT HORIZONS 112.50 ENVELOPES MAILING AND POSTAGE
2010-11-09 EMPLOYMENT HORIZONS 147.00 THERMOSTATS
2010-11-10 EMPLOYMENT HORIZONS 1,168.75 US POSTAGE
2010-11-10 EMPLOYMENT HORIZONS 159.38 ENVELOPES POSTAGE AND MAILING
2010-11-10 EMPLOYMENT HORIZONS 208.25 THERMOSTATS
2010-11-18 EMPLOYMENT HORIZONS 195.25 US POSTAGE
2010-11-18 EMPLOYMENT HORIZONS 26.63 ENVELOPES MAILING AND POSTAGE
2010-11-18 EMPLOYMENT HORIZONS 34.79 THERMOSTATS
2010-11-18 EMPLOYMENT HORIZONS 313.50 US POSTAGE
2010-11-18 EMPLOYMENT HORIZONS 42.75 ENVELOPES POSTAGE AND MAILING
2010-11-18 EMPLOYMENT HORIZONS 55.86 THERMOSTATS
2010-11-30 EMPLOYMENT HORIZONS 1,083.50 US POSTAGE
2010-11-30 EMPLOYMENT HORIZONS 147.75 ENVELOPES POSTAGE AND MAILING
2010-11-30 EMPLOYMENT HORIZONS 193.06 THERMOSTATS
2010-12-16 EMPLOYMENT HORIZONS 25.00 TENNESSEE THERMOSTATS
2010-12-16 EMPLOYMENT HORIZONS 825.00 US POSTAGE
2010-12-16 EMPLOYMENT HORIZONS 112.50 ENVELOPES POSTAGE AND MAILING
2010-12-16 EMPLOYMENT HORIZONS 147.00 THERMOSTATS
2010-12-16 EMPLOYMENT HORIZONS 33.00 US POSTAGE
2010-12-16 EMPLOYMENT HORIZONS 4.50 ENVELOPES POSTAGE AND MAILING
2010-12-16 EMPLOYMENT HORIZONS 5.88 THERMOSTATS
2010-12-20 EMPLOYMENT HORIZONS 825.00 US POSTAGE
2010-12-20 EMPLOYMENT HORIZONS 112.50 ENVELOPES MAILING AND POSTAGE
2010-12-20 EMPLOYMENT HORIZONS 147.00 THERMOSTATS
2011-01-20 EMPLOYMENT HORIZONS (99.52) THERMASTATS
2011-01-26 EMPLOYMENT HORIZONS 1,102.75 US POSTAGE
2011-01-26 EMPLOYMENT HORIZONS 150.38 ENVELOPES MAILING AND POSTAGE
2011-01-26 EMPLOYMENT HORIZONS 180.45 THERMOSTATS
2011-01-28 EMPLOYMENT HORIZONS 756.25 US POSTEAGE
2011-01-28 EMPLOYMENT HORIZONS 103.13 MAILING POSTAGE AND ENVELOPES
2011-01-28 EMPLOYMENT HORIZONS 123.75 THERMOSTATS
2011-02-10 EMPLOYMENT HORIZONS 412.50 US POSTAGE
2011-02-10 EMPLOYMENT HORIZONS 56.25 ENVELOPS MAILING AND POSTAGE
2011-02-10 EMPLOYMENT HORIZONS 67.50 THERMOSTATS
THERMOSTATS AND
2011-02-10 EMPLOYMENT HORIZONS 25.00 WEATHERIZATION
2011-02-28 EMPLOYMENT HORIZONS 25.00 THERMOSTATS
2011-02-28 EMPLOYMENT HORIZONS 294.25 US POSTAGE
2011-02-28 EMPLOYMENT HORIZONS 40.13 ENVELOPS MAILING AND POSTAGE
2011-02-28 EMPLOYMENT HORIZONS 48.15 THERMOSTATS
2011-03-22 EMPLOYMENT HORIZONS 187.00 US POSTAGE
2011-03-22 EMPLOYMENT HORIZONS 25.50 ENVELOPS MAILING AND POSTAGE
2011-03-22 EMPLOYMENT HORIZONS 30.60 THERMOSTATS
$12,960.31

Thermostats refers to charges for storage and handling of thermostats.
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ATTACHMENT B

Page 10f1
Chattanooga Gas Company
energySMART Community Outreach and Custsomer Education Cost
Cost
For the Ten Months Ended March 31, 2011
Number of
Cost June 1, 2010-March 31, 2011 Annual Per Month Months
Recoverable
TN Aquarium (1/1/2011-3/31/2011) S 14,333 3 1,194 3 Cost
Creative Discovery Museum (1/1/2011-3/31/2011) 12,000 1,000 3 $ 3583
Other Outreach and Education Costs 3,000
99,286
$ 105,870
Annual Per Month
Non-Ratepayer funds for 1st Yr per docket 09-00183 $100,000 $8,333
No of Months June1, 2010-March 31, 2011 10
Non-Ratepayer funds June 1, 2010-March 31, 2011
$83,333
Recoverable Cost June 1, 2010-March 31, 2011
$ 22536
Three Yr TN Aquarium Sponorship  Annual Paryment $ 15,000
Years 3
Total $ 45,000
Less: Credit towad River George Explorer Passes 2,000
Adjusted Costs $ 43,000
Years 3
Annual Costs $ 14,333
One Yr. Creataive Discovery Museum Contract  Annual Payment $ 12,000

Additional first year cost (June1-2010-May 31, 2011) not included in this report will be reported in the next
IMCR filing.
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Year Amount
010 § 1575
2010 § 278
2010 § 3908
010 § 308
2010 $§ 1,055
010 § 9,760
010 § 736
010 § 1472
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010 § 1,176
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2010 § 300
2010 § 1,385
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010 § 1,161

ATTACHMENT B-1

Page 1of2
Chattancoga Gas Company
T C ity Outreach and C E Cost
Cost
For the Ten Months Ended March 31, 2011
Vendor Description MESSAGING/PURPOSE
Creation of energy SMART pages on CGC website to
{uce the program and ed &
NORTHRIDGE SYSTEMS CONSULTING HOURS ials on energy i
hure that ied th to help
ELANDERS USA INSTALLATION FLYER install and program their thermostat correctly,
Oct. 2010 advertisement | ing
Chattanooga Gas's energySMART program and offering
contact i ion. Includes ing, intro of
CHATTANOOGA TIMES FREE PRESS  PUBLICATION program, contact info and conservation education messaging.
CIGC energy conservation tip cards that offer homeowners
tips to become more energy efficient, and provide contact
ELANDERS USA CHATTANDOGA GAS information for CGC

ULTRA MEDIA, INC,

WILKINS MEDIA COMPANY

TEMMESSEE PRESS SERVICE, INC.
TENNESSEE PRESS SERVICE, INC.

CHATTANCOGA TIMES FREE PRESS

CLEAR CHANNEL BROADCASTING

LAMAR ACVERTISING

ULTRA MEDIA, INC.

BREWER BROADCASTING

BREWER BROADCASTING

BREWER BROADCASTING

BREWER BROADCASTING

BREWER BROADCASTING

BREWER BROADCASTING

PRESENTECH

AGL RESOURCES PLAN CHATTANODGA

SERVICES

ADVERTISING
ADVERTISING

PUBLICATION

NET 5POT BILLING

PRODUCTION

AGL RESOURCES PLAN

CGCECS10

CGCEDS10

10 LINER

CGGE0S10

CGECEDS10

CGCED9L0

BLANKET REQUEST FOR PRINTING 5

Sept. 2010 media Buying services. Placement of

dia/s ing for CBC on radio, outdeor,
jprint, online. Also assi in of advertising
campaign.

Sept. 2010 rental of outdoor boards promoting cur free
thermastat program in CGC through energySMART. Includes
offer, contact info and energy conservation benefit,
Placement of energy SMART insert in the Cleveland Banner
newspaper. October & early November 2010

MNov, 2010 paper advertisement introducing
Chattanooga Gas's energySMART program and offering
contact Includes th ing, intro of
program, contact info and conservation education messaging.
WUSY-FM airtime for October 2010, Created awareness for
the CGC energy SMART program, programmable thermostats
and the energy savings from using a programmable
thermostat.
Qet. 2010 production of artwork for cutdoor boards
promoting our free thermostat program In CGC through
energySMART. Includes offer, contact info and energy
conservation benefit.
Oct. 2010 Media Buying services. Placement of
dia/fadvertising for CGC on radi, cutdoer,
print, online

WPLZ-FM airtime for October 2010 during special election
coverage, Created awareness for the CGC energy SMART
program, programmable thermostats and the energy savings
from using a programmable thermastat.

WITT-FM airtime for October 2010 during special election
coverage. Created awareness for the CGC energy SMART
program, programmable thermaostats and the energy savings
from using a programmable thermostat.

WMPZ-FM airtime for October 2010. Created awareness for
the CGC energy SMART program, programmable thermostats
and the energy savings from using a programmable
thermastat.

WALV-FM airtime for October 2010. Created awareness for
the CGC energy SMART program, programmable thermostats
and the energy savings from using a programmable
thermostat,

WPLZ-FM airtime for October 2010. Created awareness for
the CGC energy SMART program, programmable thermostats
and the energy savings from using a programmable
thermostat,

WPLZ-FM airtime for November 2010. Created awareness for
the CGC energy SMART program, programmable thermostats
and the energy savings from using a programmable
thermostat.

CEC energy conservation wallet
tips to became more energy efficient, and provide contact
information for CGC
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12

12

12
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12
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2010

2010

2010

2010
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2010

2010
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2011

2011

2011

§ 5008
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$ 930
$ 330
3 310
$ 310
§ 2397
3 455
$ 165
s 15
$ 155
s 472
$ 1,190
$ 8810
$ 395
s 2100
§ 4,175
3 638
$ 10910

CHATTANOOGA TIMES FREE PRESS

TENMESSEE PRESS SERVICE, INC.

BREWER BROADCASTING

EREWER BROADCASTING

BREWER BROADCASTING

BREWER BROADCASTING

CLEAR CHANNEL BROADCASTING

BREWER BROADCASTING

BREWER BROADCASTING

BREWER BROADCASTING

BREWER BROADCASTING

CLEAR CHANNEL BROADCASTING

ULTRA MEDIA, INC.

WILKINS MEDIA

ELANDERS USA

WILLIAMS TYPESETTING CO., INC

FAIRWAY OUTDOOR ADVERTISING,

Lc

ULTRA MEDIA, INC.

WILKINS MEDIA COMPANY

PUBLICATION

ADVERTISING

CGCE0S10

CGCEN910

CGCE0910

CGCEQ910

NET SPOT BILLING

CGCE0S10

CGCE0910

CGCEC910

CECENS10

NET SPOT BILLING

AGL RESOURCES PLAN

SERVICES

PRINTING NEEDS FROM ELANDERS

FULL PAGE 4 COLOR ISBC

PRODUCTION REVENUE

AGL RESOURCES PLAN

SERVICES

ATTACHMENT B-1
Page 20f3

Nev. 2010 4 g
Ct Gas's program and offering
contact information. Includes thermostat messaging, intro of
program, contact info and o ducati i
Placement of energy SMART insert in the Cleveland Banner
newspaper last two weeks of November 2010

WITT-FM airtime for Nov. 2010 during special election
coverage. Created awareness for the OGC energy SMART
program, programmable thermostats and the energy savings
from using a programmable thermostat.

WMPZ-FM airtime for Nov. 2010. Created awareness for the
CGC energy SMART program, programmable thermostats and
the energy savings from using a programmable thermestat,

WALV-FM airtime for Nov. 2010. Created awareness for the
CGC energy SMART pregram, programmable thermostats and
the energy savings from using a programmable thermostat,

WPLZ-FM airtime for Nov. 2010. Created awareness for the
CGC energy SMART program, programmable thermostats and
the energy savings from using a programmable thermostat.

WUSY-FM airtime for Nov, 2010, Created awareness for the
CGEC energy SMART program, programmable thermostats and
the energy savings from using 2 programmable thermaostat.

WITT-FM airtime for Dec. 2010 during special election
coverage. Created awareness for the CGC energy SMART
program, programmable thermastats and the energy savings
from using a programmable thermostat.

WMPZ-FM airtime for Dec. 2010. Created awareness for the
CGC energy SMART program, programmable thermostats and
the energy savings from using a programmable thermostat.

WALV-FM airtime for Dec. 2010. Created awareness for the
CGC energy SMART program, programmable thermostats and
the energy savings from using a programmable thermaoszat.

WPLZ-FM airtime for Dec. 2010. Created awareness for the
C5C energy SMART program, programmable thermostats and
the energy savings from using a programmable thermastat.

WUSY-FM airtime for Dec. 2010. Created awareness for the
CEC energy SMART program, programmable thermostats and
the energy savings from using a pregrammable thermostat.
Maov. 2010 Media Buying services. Placement of

diafadvertising for CGC on radio, outdoer,
print, online. Al i in of i
campaign.

Dec. 2010 rental of outdeor boards promating our free
thermostat program in CGC through energySMART. Includes
aoffer, contact info and energy conservation benefit.
REPRINT of b that ied free th ]
help install and their

correctly. Had to reprint due to demand for thermostats
through the program.

Nov/Dec 2010 ct dvert:

promaoting the energy SMART program, thermostat program
and mentioning the energy cost savings associated with a
programmable thermostat

August 2010 preduction of artwork for outdoer boards
promating our free thermostat program in OGC through
energySMART. Includes offer, contact info and energy
conservation benefit.

Dec. 2010 Media Buying services. Placement of

dia/: for CGC ¥ on radio, outdoor,
print, online. Also assi: in of advertising
campaign.

Oet. 2010 rental of outdeor boards promating our free
th program in CGC through . Includes
aoffer, contact info and energy conservation benefit.
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$ 1853
$ 4,000
s 1,267
$ 633
$ 1,900
$ 1,148
s 768
s 383
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$ 1811
1,864
§ 1475
$ 1454
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ULTRA MEDIA, INC.

ULTRA MEDIA, INC.

CAMELBACK DISPLAYS, INC

BREWER BROADCASTING

JACKSON TELECASTERS, INC

JACKSON TELECASTERS, INC

JACKSON TELECASTERS, INC

WDOD OF CHATTANOOGA, INC

WDOD OF CHATTANOOGA, INC

WDOD OF CHATTANCOGA, INC

CITADEL BROADCASTING
CHATTANOOGA

CITADEL BROADCASTING
CHATTANCOGA

CITADEL BROADCASTING
CHATTANOOGA

CITADEL BROADCASTING
CHATTANOOGA

CITADEL BROADCASTING
CHATTANOOGA

CITADEL BROADCASTING
CHATTANDOGA

CHATTANCOGA 2010 AND 2011

CHATTANOOGA GAS

BANMNER STAND

ECO EXFO

MEDIA SERVICES

MEDIA SERVICES

MEDIA SERVICES

MEDIA SERVICES

MEDIA SERVICES

MEDIA SERVICES

BROADCASTING SERVICES

BROADCASTING SERVICE

BROADCASTING SERVICE

BROADCASTING SERVICE

BROADCASTING SERVICE

BROADCASTING SERVICE

ATTACHMENT B-1
Page 3o0f3

Media Buying services for Jan. 2011 to close the campaign,
Placement of media/advertising for CGC energySMART an
radie, outdoor, print, online. Also assistance in management
of advertising campaign.
Feb. 2011 Media Buying services. Placement of

dia ising for CGC T on radic, cutdoor,
print, online. Also assistance in management of advertising
campaign.
Portakle signage and tent for use at events promating CGC's
free programmable thermastat program.
CGC sponsorship of the Chattanooga Eco Expe. Energy
education for B28 audience,

WDEF-FM airtime for Nov. 2010. Created awareness for the
CGL energy SMART program, programmable thermostats and
the energy savings from using a programmable thermostat.

WDEF-FM airtime for Dec. 2010. Created awareness for the
CGC energy SMART program, programmable thermostats and
the energy savings from using a programmable thermostat.,

'WDEF-FM airtime for Oct. 2010. Created awareness for the
CGC energy SMART program, pregrammable thermostats and
the energy savings from using a pregrammable thermostat.

WDOD-FM airtime for Oct. 2010, Created awareness for the
CGC energy SMART pregram, programmable thermastats and
the energy savings from using a programmable thermostat.

WDOD-FM airtime for Nov. 2010. Created awareness for the
CGC energy SMART program, programmable thermostats and
the energy savings from using a programmable thermostat.,

WDOD-FM airtime for Dec. 2010, Created awareness for the
CGC energy SMART program, programmable thermostats and
the energy savings from using a programmable thermastat.

WGOW-FM airtime for Dec. 2010. Created awareness for the
CEC energy SMART program, programmable thermostats and
the energy savings from using a programmable thermostat,

WGOW-FM airtime for Oct. 2010, Created awareness for the
OGC energy SMART program, programmable thermestats and
the energy savings from using a programmable thermostat.

WSKZ-FM airtime for Oct. 2010. Created awareness for the
CGC energy SMART program, programmable thermostats and
the energy savings from using a programmable thermostat.

WGOW-FM airtime for Nov. 2010. Created awareness for the
CGC energy SMART program, programmable thermostats and
the energy savings from using a programmable thermostat.

WSKZ-FM airtime for Nov. 2010. Created awareness for the
CEC energy SMART program, programmable thermostats and
the energy savings from using a programmable thermostat.

WSKZ-FM airtime for Dec. 2010. Created awareness for the
CGC energy SMART program, programmable thermostats and
the energy savings from using a programmable thermaostat.
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THERE ARE MANY WAYS TO

GO GREEN.

AND WITH ENERGYSMART, MANY WAYS TO

SAVE GREEN.

Making energy efficient choices at home is one of the best ways to go

green without sacrificing comfort or style. Properly using a programmable
thermostat, weatherizing your home and installing high efficiency natural
gas appliances are all ways you can reduce your energy bills and cut your
carbon footprint. In fact installing and properly using a programmable

thermostat can reduce your energy bills up to $180 per year.

With a free thermostat program and energy-saving tips available on our
website, energySMART can help you save money now and in the future.

Visit our website to learn how you can become more energySMART.

Get a FREE programmable thermostat* and start saving. Call 866-643-4169

or visit chattanoogagas.com/energysmart to order your thermostat.

B Chattanooga Gas” 0 Natural Gas

An AGL Resources Company Comfortable. Responsible.

chattanoogagas.com/energysmart

*Offer limited to Chattanooga Gas Customers. Visit website for full program details.
Photos © 2010 Council for Responsible Energy Inc. All other materials © 2010 AGL Resources Inc. All Rights Reserved.



Conserve energy with these helpful tips:

Constant Comfort. Install an ENERGY STAR®
programmable thermostat and use it properly.
Programmable thermostats can save you up
to 10% on your home energy costs. Refer to
the manufacturer’s instructions for proper use.

Close the gaps. Whether it’s summer or winter,
weather-strip, seal, and caulk leaky doors
and windows. A home energy audit can help
identify areas where your home leaks
energy and air.

Replace air filters regularly. Dirty filters restrict
airflow and can cause your HVAC system to run
longer, increasing energy use. Replace filters often
for maximum benefit.

Replace incandescent light bulbs with compact

fluorescent (CFL) bulbs. They:

e Can save more than $40 over its lifetime

e Use about 75% less energy than standard
incandescent bulbs and last much longer

Install patio covers and solar window screens
to shade your home from the sun. For additional
future savings, use strategically planted trees,
shrubs and vines to create shade and reduce
annual energy costs.

Insulate attic and crawlspaces in your home.
This can save you up to 10% on your annual
energy costs.

Why use a programmable thermostat?

Using a programmable thermostat is one of the easiest ways to save money
and energy in your home. It helps reduce the heating and cooling of your
home during periods of less activity, for instance when you are away or
asleep. And since heating and cooling make up as much as half of the
average person’s annual household energy bills, a programmable thermostat

can provide significant savings without sacrificing comfort.

1. Use the pre-programmed ENERGY STAR®
settings as a guide and adjust them as needed
for your family’s comfort.

2. Keep temperatures set at energy-savings levels
for long periods (at least eight hours) and aim
for temperature changes of at least seven (7)
degrees between time periods for maximum
energy savings.

3. Avoid using the override or ‘hold’ function
frequently or for long periods. If you use this
function frequently, consider adjusting your
settings to better suit your family’s lifestyle.

4. Avoid adjusting the temperature to
extremes to heat or cool a space quickly.
A programmable thermostat is designed to
begin heating or cooling in advance of a set
time to reach the desired temperature by the
set time.

5. Don’t forget to replace the batteries. Consider
changing your batteries when you adjust your
clocks for daylight savings time in the spring
and fall.

B Chattanooga Gas”

An AGL Resources Company

@ Natfural Gas
Comfortable. Responsible.

chattanoogagas.com/energysmart
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IMPORTANT CONTACT INFORMATION

09098¢8

Gas Leaks/Emergencies (24/7) 866-643-4170
Be Safe — Call Before You Dig 811
energySMART Program Information 866-643-4169

General Information
HVAC/Plumbing Contractor Referral
Thermostat Redemption Assistance

n Chattanooga Gas” o Natural Gas

An AGL Resources Company Comfortable. Responsible

chattanoogagas.com

Photos © 2010 Council for Responsible Energy Inc.
All other materials © 2010 AGL Resources Inc. All Rights Reserved.

THERE ARE MANY WAYS TO GO GREEN.



SOME EVEN INCLUDE COMFORT AND STYLE.

These days, we're all trying to be more environmentally responsible — and do it with comfort and style. With natural gas, you’ll enjoy
precise temperature in the kitchen, plenty of hot water in the bathroom and warm heat from your furnace. And when it comes to
being earth friendly, the average natural gas home has a 46% smaller carbon footprint than the average all-electric home.

NATURAL GAS WATER HEATING
Choosing a natural gas tankless water heater can reduce your
energy use by up to 20-30% annually because you don’t have
to keep a large tank of water warm.
Tank-style natural gas water heaters can heat almost twice the
water in an hour as an electric version of the same capacity.
Fix leaking faucets! Hot water leaking at a rate of one drip per
second can waste up to 1,661 gallons of water a year.

NATURAL GAS HEAT
Choose a high-efficiency natural gas furnace, which can save
you money over the life of the appliance.
Caulk and weather-strip around windows, doorframes and
openings around ducts and wiring.
Install adequate insulation in your attics and crawlspaces.

NATURAL GAS COOKING
Choose a natural gas range/oven—the instant on and off
with gas means faster meal prep and a cooler kitchen.
Clean your burners regularly to ensure maximum efficiency.
The flame should burn blue—not orange or yellow.
Choose the right size pot for the burner. A 6-inch pot on an
8-inch burner wastes over 40% of the burner’s heat.

NATURAL GAS CLOTHES DRYING
Clean your lint trap after every use.
Dry full loads but don’t over-fill.
If available, use the moisture sensor on your dryer so you
don’t over-dry, and natural gas dryers actually dry clothes
faster - saving money, enery and time.
Shorter dryer times are gentler on clothes.

No power? No problem! Many natural gas appliances work during a power outage.
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THERE ARE MANY WAYS TO

GO GREEN.

AND WITH ENERGYSMART, MANY WAYS TO

SAVE GREEN.

Making energy efficient choices at home is one of the best ways to go

green without sacrificing comfort or style. Properly using a programmable
thermostat, weatherizing your home and installing high efficiency natural
gas appliances are all ways you can reduce your energy bills and cut your
carbon footprint. In fact installing and properly using a programmable

thermostat can reduce your energy bills up to $180 per year.

With a free thermostat program and energy-saving tips available on our
website, energySMART can help you save money now and in the future.

Visit our website to learn how you can become more energySMART.

Get a FREE programmable thermostat* and start saving. Call 866-643-4169

or visit chattanoogagas.com/energysmart to order your thermostat.

B Chattanooga Gas” 0 Natural Gas

An AGL Resources Company Comfortable. Responsible.

chattanoogagas.com/energysmart

*Offer limited to Chattanooga Gas Customers. Visit website for full program details.
Photos © 2010 Council for Responsible Energy Inc. All other materials © 2010 AGL Resources Inc. All Rights Reserved.
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CHATTANOOGA GAS CUSTOMERS:

HAVE YOU GOTTEN

PROGRAMMABLE
THERMOSTAT YET?

V4
Rodgers energy SMART =

A Chattanooga Gas program
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A programmable thermostat can
save you up to $180 a year
ON your energy costs!

.

Go online to get yours
chattanoogagas.com
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Comfortable. Responsible.
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TIME PRGM RUN HOLD FAN SYSTEM

A/ —
ON AUTO COOL OFF HEAT

Using a programmable thermostat is one of the easiest ways to save money and energy in

your home. It helps reduce the heating and cooling of your home during periods of less activity, for
instance when you are away or asleep. And since heating and cooling make up as much as half of the
average person’s annual household energy bills, a programmable thermostat can provide significant
savings without sacrificing comfort.

B Chattanooga Gas”

An AGL Resources Company




Thermostat Installation§lip$s!

e Carefully follow the manufacturer’s instructions.

¢ This is a low voltage wiring installation, so be sure to shut off
your electricity during installation.

¢ |Install on an interior wall, away from any heating or cooling
vents and other sources of heat or drafts.

¢ |[f you'’re replacing a thermostat that has a mercury
switch, be careful not to break the tube that holds this toxic
substance. Do not place an old unit containing mercury
in the trash. Contact your local recycling center or waste
management authority, or place in a suitable container and
return to White-Rodgers at 2895 Harrison Street, Batesville,
AR 72501-2117, for proper disposal. Call White Rodgers at
888-725-9797 with additional questions about mercury recycling.

A Chattanooga Gas Company representative will follow up with you in about 30 days to ensure you are
completely satisfied with your thermostat. If you need further information or just want to learn more about other
conservation programs, please contact us at 866-643-4169 (option #3), or visit www.chattanoogagas.com.
In the event that you decide not to install your energySMART thermostat, please call 866-643-4169 to arrange a
return. Any concerns regarding your thermostat should be directed to White-Rodgers, and questions regarding
installation should be directed to your installer. Offer void where prohibited by law.

Thermostat Programming

1.Use the pre-programmed ENERGY STAR® settings as a
guide and adjust them as needed for your family’s comfort. H

2. Keep temperatures set at energy-savings levels for long

periods (at least eight hours) and aim for temperature Setting | Time Temp. (Heat) | Temp. (Cool)
changes of at least seven (7) degrees between time periods | wake |6:00am |<70°F >78°F
for maximum energy savings.
. . . s . Da 8:00am | Setbackat | Setup at
3.Avoid using the override or ‘hold -functlon frequently or for / least 8° F | least 50 F
Iong pgnods. If yog use this functlo.n frequentl_y, ’co_n3|der Evering | 600 pm | <70° F s
adjusting your settings to better suit your family’s lifestyle.
4. Avoid adjusting the temperature to extremes to heat or cool | e8P | 10:00pm Z‘;tstbgfiat iitsfioaﬁ
a space quickly. A programmable thermostat is designed

to begin heating or cooling in advance of a set time to
reach the desired temperature by the set time.
5.Don’t forget to replace the batteries. Consider changing

your batteries when you adjust your clocks for daylight
savings time in the spring and fall.

Additional resources

e View an Interactive Online Demo for setting the Comfort 70
Series at white-rodgers.com (Homeowner section).

According to ENERGY STAR®, the pre-programmed
settings that come with your programmable
thermostat are intended to deliver savings without
sacrificing comfort. The pre-programmed settings
for an ENERGY STAR-qualified programmable

thermostat are above.

g
energy SNART =

A Chattanooga Gas program

e White Rodgers Homeowner Thermostat Programming Live
Support Hotline: 1-800-284-2925 between 8 am — 4 pm ET.

© 2010 AGL Resources Inc. All rights reserved.
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TIME PRGM RUN HOLD FAN SYSTEM

A/ —
ON AUTO COOL OFF HEAT

Using a programmable thermostat is one of the easiest ways to save money and energy in

your home. It helps reduce the heating and cooling of your home during periods of less activity, for
instance when you are away or asleep. And since heating and cooling make up as much as half of the
average person’s annual household energy bills, a programmable thermostat can provide significant
savings without sacrificing comfort.
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Thermostat Installation§lip$s!

e Carefully follow the manufacturer’s instructions.

¢ This is a low voltage wiring installation, so be sure to shut off
your electricity during installation.

¢ |Install on an interior wall, away from any heating or cooling
vents and other sources of heat or drafts.

¢ |[f you'’re replacing a thermostat that has a mercury
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