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BEFORE THE
TENNESSEE REGULATORY AUTHORITY

PREPARED REBUTTAL TESTIMONY
OF
DONNA PEEPLES
IN RE:

CHATTANOOGA GAS COMPANY
DOCKET NO. 09-00183

Please state your name, position, and address.

My name is Donna Peeples. I’'m Vice President, Corporate Communications and
Chief Marketing Officer of AGL Resources, Inc., and my office is located at 10
Peachtree Place NE, Suite 1000, Atlanta, Georgia.

Are you the same Donna Peeples who previously provided prepared direct
testimony in this proceeding?

Yes, I am.

What is the purpose of your rebuttal testimony?

The purpose of my rebuttal testimony is to present information for Chattanooga
Gas Company (“CGC” or the “Company”) in response to the direct testimony of
Consumer Advocate and Protection Division (“Consumer Advocate”) witness Dr.
Dismukes addressing CGC’s proposed energy conservation programs.

Dr. Dismukes contends that the community outreach and education program
is really just utility marketing that should not be recoverable from
ratepayers. Do you agree?

No, I disagree. The purpose of the community and outreach program is to

educate, to raise the energy consciousness of our customers. In doing so, we
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strive to help them understand how the variety of choices they make everyday
impact the energy efficiency of their homes, and how more energy efficient
choices can save them money as well as help the environment. There are
primarily two ways a customer can improve his/her home’s energy efficiency: (a)
adopt more energy efficient behavior (e.g. turning off lights; using a
programmable thermostat), and (b) make more energy efficient purchasing
decisions, especially with regard to household appliances. Because of this,
incentives are a key component of our energySMART program. However,
customers will not use the incentives if they are not aware they exist. Traditional
media and other communications channels will need to be used to advertise the
program and make customers aware of it and the associated incentives — and
while we have the customer’s attention with the incentives, we have the
opportunity — and responsibility — to educate the customer on his/her options to
improve his/her home’s energy efficiency without sacrificing his/her current

lifestyle.

As I have previously explained, the community outreach and education program
component will be specifically designed to reach CGC’s customers. Its purpose is
not to be a mass marketing campaign for the utility. There is a vast difference
between a traditional utility marketing campaign designed to achieve growth and
an educational campaign designed to promote energy efficiency. The key
differences are intent and content. Energy has historically been a low-interest,

low-involvement category so the executional elements of both types of campaigns
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can indeed be very similar, since three of the key barriers to energy efficiency are:
(a) lack of awareness (““...people are not thinking about energy efficiency...about
the money they might save if they paid attention to energy consumption.”); (b)
lack of information (“Those aware of energy efficiency and its potential may lack
information: what to do next, what to look for at the store and how to compare
products...”) and (c) lack of ready cash (“The first cost of energy efficiency
investments is sometimes greater than less efficient substitutes. Customers may

need financial incentives to make up some or all of this difference.”)’

To clarify, our greatest chance for success in addressing these key barriers is with
a multi-channel, fully integrated communications and outreach plan that
maximizes our opportunities to reach customers when and where they are most
receptive. It is this variety of channels, combined with grassroots elements that
allows us to touch customers more frequently thereby raising the interest of the

category.

I have provided an example of an executional element that supports our energy
conservation programs in another franchise, Virginia Natural Gas, which is

Attached as Exhibit DP-2.

Does this conclude your testimony?

Yes.

' National Action Plan for Energy Efficiency (2009). Discussion of Consumer
Perspectives on Regulation of Energy Efficiency Investments.
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