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BEFORE THE TENNESSEE REGULATORY AUTHORITY

NASHVILLE, TENNESSEE

In Re:

United Telephone-Southeast, Inc. d/b/a Embarq Docket No. 07-00269
Tariff Filing to Increase Rates in Conjunction With
the Approved 2007 Annual Price Cap Filing

i

EMBARQ’S RESPONSE TO THE CONSUMER ADVOCATE’S
FIRST SET OF DISCOVERY REQUESTS

Pursuant to Rules 26, 33, 34 and 36 of the Tennessee Rules of Civil Procedure and Tenn.
Comp. R. & Reg. 1220-1-2-.11 and the Hearing Officer’s Order Setting Procedural Schedule
entered on March 26, 2008, United Telephone-Southeast, Inc. d/b/a Embarq (“Embarq™)
responds to the first set of discovery served on Embarq by the Office of the Tennessee Attorney
General and Reporter, Consumer Advocate and Protection Division (“Consumer Advocate”) on
April 2, 2008.

Embarq responds to the Consumer Advocate’s request based on the definitions and

instructions provide by the Consumer Advocate set forth below.

PRELIMINARY MATTERS AND DEFINITIONS

Each discovery request calls for all knowledge, information and material available to
Company, as a party, whether it be Company’s, in particular, or knowledge, information or

material possessed or available to Company’s attorney or other representative.



These discovery requests are to be considered continuing in nature, and are to be
supplemented from time to time as information is received by Company which would make a
prior response inaccurate, incomplete, or incorrect. In addition, the Attorney General requests
that Company supplement responses hereto with respect to any question directly addressed to the
identity and location of persons having knowledge of discoverable matters, and the identity of
each person expected to be called as an expert at hearing, the subject matter on which the expert
is expected to testify, and the substance of the expert’s testimony.

These discovery requests are to be interpreted broadly to fulfill the benefit of full
discovery. The singular of any discovery request includes the plural and the plural includes the
singular. To assist you in providing full and complete discovery, the Attorney General provides
the following definitional guidelines.

The terms “and” and “or” shall be construed conjunctively or disjunctively as necessary
to include any information that might otherwise be construed outside the scope of these requests.

The term “communication” means any transmission of information by oral, graphic,
pictorial or otherwise perceptible means, including but not limited to personal conversations,
telephone conversations, letters, memoranda, telegrams, electronic mail, newsletters, recorded or
handwritten messages, or otherwise.

For purposes of these discovery requests, the term “you” shall mean and include:
Embarq, United Telephone-Southeast, Inc. and all employees, agents and representatives thereof.

The term “person” or “persons” as used herein refers to any natural person, corporation,
firm, company, sole proprietorship, partnership, business, unincorporated association, or other
entity of any sort whatsoever. Where a company or organization is the party being served, all
responses must include the company’s response. Moreover, the company’s designated person

for responding must assure that the company provides complete answers. A complete answer



must provide a response which includes all matters known or reasonably available to the
company.

The term “identity” and “identify” as used herein, with respect to any person, means to
provide their name, date of birth, current residence address, current residence telephone number,
current business address, current business telephone number, and the occupation or job title of
that person; with respect to an entity, those terms mean to provide the name by which said entity
is commonly known, the current address of its principal place of business, and the nature of
business currently conducted by that entity; with respect to any document, those terms mean to
provide the date of the document, the nature of the document, the title of the document, the
reference number (if any) of the document, and the current location of the document, including
the identity of the person or entity in possession of the document.

The term “document” as used herein, means any medium upon which intelligence or
information can be recorded or retrieved, such as any written, printed, typed, drawn, filmed,
taped, or recorded medium in any manner, however produced or reproduced, including but not
limited to any writing, drawing, graph, chart, form, workpaper, spreadsheet, note, photograph,
tape recording, computer disk or record, or other data compilation in any form without
limitation. Produce the original and each copy, regardless of origin or location, of any book,
pamphlet, periodical, letter, note, report, memorandum (including memoranda, note or report of
a meeting or conversation), spreadsheet, photograph, videotape, audio tape, computer disk, e-
mail, or any other written, typed, reported, transcribed, punched, taped, filmed, or graphic matter,
however produced or reproduced, which is in your possession, custody or control or which was,
but is no longer, in your possession, custody, or control. If any such document was, but no
longer is, in your possession or control, state what disposition was made of it and when. If a

document exists in different versions, including any dissimilar copies (such as a duplicate with



handwritten notes on one copy), each version shall be treated as a different document and each
must be identified and produced.

If you produce documents in response to these discovery requests, produce the original of
each document or, in the alternative, produce a copy of each document and identify the location
of the original document. If the “original” document is itself a copy, that copy should be
produced as the original.

If any objections are raised on the basis of privilege or immunity, include in your
response a complete explanation concerning the privilege asserted.

If you contend that you are entitled to refuse to fully answer any of this discovery, state
the exact legal basis for each such refusal.

If any of the interrogatories are not answered on the basis of privilege or immunity,
include in your response to each such interrogatory a written statement evidencing:

(a) the nature of the communication;

(b) the date of the communication;

(c) the identity of the persons present at such communication; and

(d) a brief description of the communication sufficient to allow the Authority

to rule on a motion to compel.

If, for any reason, you are unable to answer a discovery request fully, submit as much
information as is available and explain why your answer is incomplete. If precise information
cannot be supplied, submit 1) your best estimate, so identified, and your basis for the estimate
and 2) such information available to you as comes closest to providing the information
requested. If you have reason to believe that other sources of more complete and accurate
information exist, identify those sources.

If any information requested is not furnished as requested, state where and how the



information may be obtained or extracted, the person or persons having knowledge of the

procedure and the person instructing that the information be excluded.

EMBARQ’S RESPONSES

(o Please identify each person whom you expect to call as an expert witness at the hearing
on the merits in this docket, and for each such expert witness his or her qualifications.

A. Embarq expects Mark C. Hunter to submit direct testimony in this docket. Embarq’s
rebuttal witnesses are dependant on the direct testimonies of other parties.

Mr. Hunter is employed by Embarq, and his title is State Regulatory Affairs Manager.
His responsibilities currently include the states of Tennessee, Virginia and South
Carolina. Mr. Hunter has worked for Embarq, and earlier Sprint, in Kansas City in the
regulatory affairs area for the last ten years. Before that Mr. Hunter worked for Sprint in
its network real estate department as a contracts negotiator. Prior to working for Sprint,
Mr. Hunter worked for a cable television multiple systems operator as its legal counsel
and contracts administrator. He has had regulatory responsibilities for Tennessee for
approximately the last seven years. Mr. Hunter has been involved in the subject of this
particular docket from its beginnings.

Mr. Hunter graduated from the Washburn University School of Law in 1992 and
Washburn University in 1989. Mr. Hunter has been licensed to practice law in the State
of Kansas since 1992.

Prepared By:

Mark C. Hunter
State Regulatory Affairs Manager
April 22, 2008



Q2.  Please produce copies of all documents, summaries, charts, trade articles, journals,
treatises, publications, workpapers, file notes, chart notes, tests, test results, interview
notes, and consultation notes provided to, reviewed by, utilized by, relied upon, created
by, or produced by any proposed expert witness in evaluating, reaching conclusions or
formulating an opinion in this matter.

A. Embarq has not completed its research as of the date of filing this response. Responsive
documents, gathered to date and not otherwise included in these responses, are included
at ATTACHMENT 2.

Prepared By:

Mark C. Hunter
State Regulatory Affairs Manager
April 22,2008



Q3.  Please produce copies of all documents referred to or relied upon in responding to these
discovery requests.

A. All documents referred to or relied upon are included in the response to specific
questions.
Prepared By:

Mark C. Hunter
State Regulatory Affairs Manager
April 22, 2008



Q4.  Please produce copies of all hearing exhibits that you plan to introduce, use, or reference
at the hearing on the merits in this docket.

A. At this time, Embarq has not developed any hearing exhibits.
Prepared By:
Mark C. Hunter

State Regulatory Affairs Manager
April 22,2008



Q5.  Please produce copies of all documents -- including, without limitation, workpapers,
spreadsheets, summaries, charts, notes, exhibits, articles, journals, treatises, periodicals,
publications, reports, records, statements, Internet web pages, or financial information --
that you contend support the factual assertions, conclusions, or opinions of any of your
witnesses in this matter.

A. Embarq has not completed its research as of the date of filing this response. Responsive
documents, gathered to date and not otherwise included in these responses, are included
at ATTACHMENT 2.

Prepared By:

Mark C. Hunter
State Regulatory Affairs Manager
April 22, 2008



Q6.  Please produce copies of all documents -- including, without limitation, workpapers,
spreadsheets, summaries, charts, notes, exhibits, articles, journals, treatises, periodicals,
publications, reports, records, statements, Internet web pages, or financial information --
relied upon by any of your witnesses in evaluating, reaching conclusions, or formulating
an opinion in this matter.

A. Embarq has not completed its research as of the date of filing this response. Responsive
documents, gathered to date and not otherwise included in these responses, are included
at ATTACHMENT 2.

Prepared By:

Mark C. Hunter
State Regulatory Affairs Manager
April 22, 2008
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Q7.  Please produce copies of all documents -- including, without limitation, workpapers,
spreadsheets, summaries, charts, notes, and exhibits -- created by or for or prepared by or
for any of your witnesses in evaluating, reaching conclusions, or formulating an opinion
in this matter.

A. Embarq has not completed its research as of the date of filing this response. Responsive
documents, gathered to date and not otherwise included in these responses, are included
at ATTACHMENT 2.

Prepared By:

Mark C. Hunter
State Regulatory Affairs Manager
April 22, 2008
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Q8.  Please identify all information, documents and things filed in the present docket record,
including all responses to discovery of the parties and data request from the TRA Staff,
which Embarq produced in this docket and does not agree to stipulate to the authenticity
of such information, documents and things in this proceeding. For each separate piece
of information, documents and things which Embarq produced in this docket and Embarq
contends is not admissible as evidence, describe in specific detail any objection(s)
Embarq claims as to admissibility into the evidentiary record in this docket.

A. The record in the docket to date does not include any responses to discovery by any
party.
Prepared By:

Mark C. Hunter
State Regulatory Affairs Manager
April 22, 2008
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Q9.  Please provide all Excel (or other data files) containing the information provided in
response to these requested items.

A. Not applicable.
Prepared By:
Mark C. Hunter

State Regulatory Affairs Manager
April 22, 2008
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Q10. Define “local directory assistance area” as the term is applied in the company’s tariffs,
specifically within the context of Tariff 20070020 and the sixteenth revised page three
(3) of Section U 17 of the General Subscriber Services Tariff.

A. The term appears on the cited page in section Ul7.5 of the Company’s General
Subscriber Services Tariff. That tariff section contains the terms, conditions and price for
National Directory Assistance Service. (See U17.5.1 and U17.5.2.c).

Directory Assistance Service is located at section Ul7.1 thru 3 of the tariff. Section
U17.1.B explains that Directory Assistance Service includes subscriber requests for

determining the “telephone number of any customer served by or thought to be served by
the Company throughout northeast Tennessee.”

Note also that section Ul of the tariff defines “Local Directory Assistance Service” as
service “furnished to the subscribers of the Company’s local service for the obtaining of

local telephone numbers of other subscribers served by the Company.” All of Embarq’s
northeast Tennessee area is local calling.

Prepared By:
Mark C. Hunter

State Regulatory Affairs Manager
April 22, 2008
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Q11.

If an affiliate or non-affiliate provides wire line directory assistance for either local or
national directory assistance to Embarq’s Tennessee consumers on behalf of Embarq,
identify the affiliate or non-affiliate and provide a copy of the contract and/or agreement.

Embarq objects on the basis that the information requested is not relevant to this
proceeding and not likely to lead to relevant and admissible evidence.

Notwithstanding these objections and without waiver thereof, Embarq responds as
follows: Embarq self-provisions directory assistance services. Embarq affiliates
Carolina Telephone and Telegraph Company (North Carolina) and Embarq Florida, Inc.,
provide directory assistance services to all the other Embarq operating companies. There
is no effective written service agreement between these companies and United Telephone
Southeast LLC. The cost of providing directory assistance service among the affiliates is
allocated based upon directory assistance call volumes.

Prepared By:

Edward Phillips
Mark C. Hunter

State Regulatory Affairs Manager
April 22,2008
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Q12. Provide the annual projections for 2008 and 2009 for the increase in revenue resulting
from a decrease in the free directory assistance call allowance from three (3) to one (1) as
proposed in the tariff filed in this case.

A. Embarq does not have any projections for either 2008 or 2009.

Prepared By:

Mark C. Hunter
State Regulatory Affairs Manager
April 22, 2008
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Q13. Provide annual projections for 2008 and 2009 for the increase in revenue resulting from a
decrease in the free directory assistance call allowance from three (3) to two (2).

A. Embarq does not have any projections for either 2008 or 2009.
Prepared By:
Mark C. Hunter

State Regulatory Affairs Manager
April 22, 2008
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Q14. Provide a projection for the annual decrease in revenue in 2008 and 2009 resulting from
an increase in the free directory assistance call allowance from three (3) to four (4).

A. Embarq does not have any projections for either 2008 or 2009.
Prepared By:
Mark C. Hunter

State Regulatory Affairs Manager
April 22, 2008
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Q15. Please explain how Embarq determined its responses to the three previous discovery
requests, including the method employed in the calculation.

A. Not applicable.
Prepared By:
Mark C. Hunter

State Regulatory Affairs Manager
April 22, 2008
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Q16. Provide or describe the publication and distribution schedule for updating and replacing
phone books distributed to Embarq’s customers.

A. Embarq’s white page directories are generally published every twelve (12) months and
are distributed either by mail or hand-delivery by the publisher.

Prepared by:
G. Tracy McCullen

Manager Process Analysis & National Directory Operations
April 22, 2008
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Q17. Provide a copy or copies of the most recently distributed white pages phone book(s)

distributed on behalf of Embarq to all customers within the company’s service area in
Tennessee.

A. The following Embarq white page directories are in the process of being shipped directly
to the Attorney General’s offices in Nashville:

East Tennessee State University

Elizabethton (Mountain City)

Erwin - Unicoi County

Greeneville

Tri-Cities/Bristol

Tri-Cities/Johnson City (Jonesborough)

Tri-Cities /Kingsport

Jonesborough (Tri-Cities/Johnson City) Community Book
Mountain City (Elizabethton) Community Book

Prepared By:

G. Tracy McCullen

Manager Process Analysis & National Directory Operations
April 22, 2008
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Q18. Provide the number of existing or new Embarq residential and business customers that
obtained a new or different telephone number(s) in Tennessee in the calendar year 2007
by month and by specific published directory.

A. This information is not readily available. Responding to the question would require the
creation of a burdensome special study.

Prepared by:
G. Tracy McCullen

Manager Process Analysis & National Directory Operations
April 22, 2008
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Q19. Provide a listing of the total number of changes, including edits, additions, and deletions
of telephone numbers and listing information, that were made on behalf of the company
to update the most recently distributed published telephone directory for the entire
Embarq service area by month and specific directory.

A. This information is not available.
Prepared by:
G. Tracy McCullen

Manager Process Analysis & National Directory Operations
April 22, 2008



Q20. Provide the total number of telephone number listings in Embarq’s Tennessee service
areca white pages telephone book(s) distributed at the end of the year 2006 and/or the
beginning of the year 2007.

A. Embarq’s response is provided at ATTACHMENT 20. The attachment is
CONFIDENTIAL.

Prepared by:
G. Tracy McCullen

Manager Process Analysis & National Directory Operations
April 22, 2008
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Q21. Provide the total number of telephone numbers in the Embarq’s Tennessee service area
white pages telephone book(s) distributed at the end of the year 2007 and/or the
beginning of the year 2008.

A. See Embarq’s response to Q20. Embarq interprets this question to be the same as Q20

except for the time period difference. Embarq interprets no difference in meaning
attributed to the word “listing” appearing in Q20 but not this question.

Prepared by:
G. Tracy McCullen

Manager Process Analysis & National Directory Operations
April 22, 2008
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Q22. Provide the average time lag or time period between the date information is provided to
the directory publisher and the date the telephone directories are distributed to Embarq’s
Tennessee customers.

A. Six to eight weeks.

Prepared by:

G. Tracy McCullen

Manager Process Analysis & National Directory Operations
April 22,2008
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Q23. Please identify all alternatives known to and/or documented by the company that are
available to Embarq’s residential customers for access to free directory assistance service
within the company’s Tennessee service area.

A. Embarq has not completed its research as of the date of filing this response. However,
Embarq is aware of the following sources for free directory assistance services:

White and yellow page paper directories provided by Embarq and others.
800-FREE-411

http://www.whitepages.com/

800 Yellow Pages: 800-935-5697

800-GOOG-411 (Google 411, Business Only)

800-CALL-411 (Business Only)

http://www.yvellowpages.com/

Via the Internet, e.g. Google, Yahoo (type in name of business and city/state)
Note materials included at ATTACHMENT 2

Prepared By:

Madelyn Gengelbach
Brand Manager
April 22, 2008

Mark C. Hunter

State Regulatory Affairs Manager
April 22, 2008
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Q24. Please state the average number of directory assistance calls per month for residential
customers of Embarq in Tennessee during the calendar year 2007, and explain or
describe the method of calculation and all fact and figures employed to respond.

A. Embarq’s response is provided at ATTACHMENT 24. The attachment is
CONFIDENTIAL.
Prepared By:

Mark C. Hunter

State Regulatory Affairs Manager
April 22, 2008
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Q25. Does the Company provide free local and/or national directory assistance or discounted
local and/or national directory assistance to any of its business and/or commercial
customers?

A. Embarq does not provide free or discounted directory assistance to any business or
commercial customer.

Prepared By:
Mark C. Hunter

State Regulatory Affairs Manager
April 22, 2008
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Q26. Does the company provide free local and/or national directory assistance in bundled
offerings as the term “bundle”™ is applied in Tenn.Code Ann. § 65-37-103?

A. Embarq does not provide directory assistance in any of its bundled offerings.
Prepared By:
Mark C. Hunter

State Regulatory Affairs Manager
April 22, 2008
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Q27. Request for Admission: On page four of the Response of United Telephone-Southeast,
Inc. d/b/a Embarg to the CAPD’s Complaint & Petition to Intervene, the company
represents that all “Directory Assistance calls made by disabled Tennesseans and all
those calls made by Tennesseans 65 and older, as set forth in the Tariff, are provided to
such customers completely free of charge”. Please admit the following statement: In
order to qualify for the directory assistance exemption for disabled customers and/or
customers age 65 and older, consumers must document their disability and/or age
pursuant to the tariff.

A. Embarq objects on the basis that the information requested is not relevant to this
proceeding and not likely to lead to relevant and admissible evidence. The issue of
exemptions for Embarq’s disabled and elderly customers is not in dispute. Embarq does
not seek to eliminate these exemptions.

Prepared By:

Edward Phillips

Mark C. Hunter

State Regulatory Affairs Manager
April 22, 2008
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Q28. Request for Admission: The company cannot confirm whether all billed customers with
disabilities or age 65 and older residing within Embargq’s [sic] service area have applied
for an exemption or are exempt from directory assistance charges.

A. Embarq objects on the basis that the information requested is not relevant to this
proceeding and not likely to lead to relevant and admissible evidence. The issue of
exemptions for Embarq’s disabled and elderly customers is not in dispute. Embarq does
not seek to eliminate these exemptions.

Prepared By:

Edward Phillips

Mark C. Hunter

State Regulatory Affairs Manager
April 22, 2008



Q29. Explain or describe the documentation required and application and approval process by
which the Company’s disabled consumers and consumers age 65 and older apply for a
directory assistance charges exemption.

A. Embarq objects on the basis that the information requested is not relevant to this
proceeding and not likely to lead to relevant and admissible evidence. The issue of
exemptions for Embarq’s disabled and elderly customers is not in dispute. Embarq does
not seek to eliminate these exemptions.

Prepared By:

Edward Phillips
Counsel
April 22, 2008



Q30. Please provide copies and examples, complete with date of publication, of all bill inserts,
promotions, public notices and advertisements sponsored, published or distributed by the
company in the last five years that advise customers of the existence of the Directory
Assistance exemption for Tennessee customers with disabilities and those age 65 and
older.

A. Embarq objects on the basis that the information requested is not relevant to this
proceeding and not likely to lead to relevant and admissible evidence. The issue of
exemptions for Embarq’s disabled and elderly customers is not in dispute. Embarq does
not seek to eliminate these exemptions.

Prepared By:

Edward Phillips
Mark C. Hunter

State Regulatory Affairs Manager
April 22, 2008



Q31. Please provide the number of the company’s Tennessee customers with disabilities
and/or age 65 and older that have completed the documentation requirements of the tariff
and thus qualify for the directory assistance exemption.

A. Embarq objects on the basis that the information requested is not relevant to this
proceeding and not likely to lead to relevant and admissible evidence. The issue of
exemptions for Embarq’s disabled and elderly customers is not in dispute. Embarq does
not seek to eliminate these exemptions.

Prepared By:

Edward Phillips

Mark C. Hunter

State Regulatory Affairs Manager
April 22, 2008



Q32. Request for Admission: Prior to the date Embarq became a price cap regulated incumbent
in Docket 95-026135, the cost of providing directory assistance was included in the “Basic
Local Exchange Service” rates paid by tariffed customers.

A. Embarq objects on the basis that the information requested is not relevant to this
proceeding and not likely to lead to relevant and admissible evidence. The Authority, as
upheld by the Middle Section Court of Appeals, has found directory assistance is a non-
basic service under the price regulation statutes that currently govern Embarq’s pricing.

Prepared By:
Edward Phillips
Mark C. Hunter

State Regulatory Affairs Manager
April 22, 2008
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Q33. Provide the year in which the company first provided directory assistance to Tennessee
consumers and the proceeding in which the company was first allowed by the Tennessee
Regulatory Authority or by the former Tennessee Public Service Commission to
incorporate the cost of service for providing directory assistance into basic local
exchange rates or the rates charged to consumers for basic phone service.

A. Embarq objects on the basis that the information requested is not relevant to this
proceeding and not likely to lead to relevant and admissible evidence. The Authority, as
upheld by the Middle Section Court of Appeals, has found directory assistance is a non-
basic service under the price regulation statutes that currently govern Embarq’s pricing.

Prepared By:

Edward Phillips

Mark C. Hunter

State Regulatory Affairs Manager
April 22, 2008



Q34. Provide a copy of the most recent cost of service study the company has conducted for
providing directory assistance.

A. Embarq objects on the basis that the information requested is not relevant to this
proceeding and not likely to lead to relevant and admissible evidence. Embarq’s cost of
local directory assistance has no bearing on the issues in this proceeding.

Prepared By:

Edward Phillips
Mark C. Hunter

State Regulatory Affairs Manager
April 22, 2008
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Q35. Provide and document all billing credits issued to the company’s Tennessee consumers in
response to billing complaints directed toward the company, the Tennessee Regulatory
Authority, Better Business Bureau or other consumer complaint gathering agency or
organization involving directory assistance charges.

A. Embarq objects on the basis that the information requested is not relevant to this
proceeding and not likely to lead to relevant and admissible evidence.

Prepared By:
Edward Phillips
Mark C. Hunter

State Regulatory Affairs Manager
April 22, 2008
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Q36. Provide copies of all documents in possession of the company that document, pertain or
indicate the scope of, estimate and/or factual documentation of internet access and
service penetration within Embarq’s Tennessee Service area.

A. Thee Federal Communications Commission reports that 89% of Tennessee zip codes have
more than three providers of high-speed access (200 kbps in at least one direction) as of
June 30, 2007. See http://hraunfoss.fcec.gov/edocs public/attachmatch/DOC-
280906a1.pdf The accompanying map shows that Embarq’s entire service area has
seven or more providers of high-speed internet access.

Prepared By:

Mark C. Hunter
State Regulatory Affairs Manager
April 22, 2008

Respectfully submitted this 23™ day of April, 2008.

| \
é?/ouan// %ﬁ 25
Edward Phillips
Attorney
United Telephone-Southeast, Inc. d/b/a Embarq
14111 Capital Boulevard
Mailstop: NCWKFR0313
Wake Forest, NC 27587
Telephone: 919-554-7870
Fax: 919-554-7913
Email: edward.phillips@embarq.com
TN B.P.R. No. 016850
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CERTIFICATE OF SERVICE

I hereby certify that I have served a copy of the foregoing Response of Embarq to the
Consumer Advocate’s First Set of Discovery Requests upon all parties of record by depositing a
copy in the United States Mail, first-class postage prepaid.

This 23" day of April, 2008.

Robert E. Cooper, Jr. Ryan L. McGehee

Tennessee Attorney General & Reporter Assistant Attorney General

Office of the Tennessee Attorney General Office of the Tennessee Attorney General

P. O. Box 20207 Consumer Advocate and Protection Division
Nashville, TN 37202-0207 P. O. Box 20207

Nashville, TN 37202-0207

Edwad / Lilline
Edward Phillips /
United Telephone-Southeast, Inc.
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IN RE: UNITED TELEPHONE-SOUTHEAST INC. d/b/a EMBARQ CORPORATION
TARIFF FILING TO INCREASE RATES IN CONJUNCTION WITH THE APPROVED
2007 ANNUAL PRICE CAP FILING, DOCKET NO. 07-00269
EMBARQ’S RESPONSE TO CONSUMER ADVOCATE’S FIRST SET OF
DISCOVERY REQUESTS
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always-on Internet access directly over the cooperative's electric power lines.
CVEC is a member-owned electric distribution cooperative, serving more than

30,000 homes and businesses in the rural portions of 14 counties in Virginia.

3. Directory Assistance Services

Q.  PLEASE DESCRIBE THE DIRECTORY ASSISTANCE SERVICES THAT
VERIZON SEEKS DECLARED COMPETITIVE.

A. Verizon seeks to reclassify as competitive the retail directory assistance services
("DAS") Verizon provides to its local service customers. Verizon's DAS enable
customers to obtain local telephone numbers and listings of residential and
business customers of Verizon, independent companies and CLECs.23® DAS are
properly included in the product market that includes all of the other services
(BLETS, OLETS and Bundles) that Verizon seeks declared competitive because
- just like custom calling features - customers who purchase a basic access line
also purchase the ability to obtain DAS from their local service provider. In fact,
}regulations in Virginia require all local exchange companies to brovide DAS, as
well as Operator Services, as adjuncts to the basic access lines.2%° Competition
to provide local exchange service necessarily entails competition to provide

related DAS. Accordingly, the evidence that | just presented of local exchange

%8 See www.radford.va.us/project.html (accessed July 21, 2008).

% These services include: (1) local directory assistance or “411°, which enables customers to obtain
assistance in determining telephone numbers and listings of customers who are located in Verizon's
service area; (2) Connect Requests"'. which provides local directory assistance customers with the
option of having the requested telephone number automatically dialed for them; and (3) List Service,
which provides telephone numbers in written form.

20 See 20 VAC 5-417-30-A4, AS5.
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competition for residential and small business customers, including competition
frém wireless carriers, VolP providers and traditional wireline CLECs, also serves
as evidence of competition for DAS.

Even if DAS were considered to be in a separate product market, however, there
is ample evidence demonstrating that competitors face no substantial barriers fo
market entry and, in fact, are already present and reasonably meeting the needs
of residential and business customers alike.

WHAT MODES OF COMPETITION DOES VERIZON FACE FOR ITS DAS
SERVICES?

In addition to wireline CLECs and VolIP providers who compete for customers’
entire telephone business, Verizon faces DAS competition from wireless carriers,
standalone telephonic providers, intemet-based services, and electronic media.

HOW HAS THE COMPETITION FOR DAS AFFECTED VERIZON?

As a result of competition, Verizon has experienced substantial declines in its DA
volumes. From 2002 through 2005, DA calling volumes have declined by about

[BEGIN CONFIDENTIAL)

[END CONFIDENTIAL] percent. As Dr. Taylor concurs, the
vast array of competitive alternatives available to customers of Verizon's retail
DAS and the obvious impact these competitive altematives have had on .
Verizon's retail DAS revenues and volumes, point clearly to the appropriateness

of competitive reclassification for Verizon's DAS.
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Q. HOW ARE WIRELESS CARRIERS MEETING CUSTOMERS’ NEED FOR
DAS?

A. Wireless carriers, such as Cingular, Sprint/Nextel, T-Mobile, Verizon Wireless,

and the smaller wireless companies serving Virginia, all compete with Verizon's
DAS. They each provide directory assistance services, most often with call
connect services that directly connect the caller to the number sought from the
directory assistance operator. Verizon wireline customers with a wireless phone,
therefore, may choose to use their wireless phone for DAS, rather than their

Verizon wireline service.

Q. DO STANDALONE TELEPHONIC DAS PROVIDERS COMPETE WITH
VERIZON’S DAS?

A. Yes. A new breed of competitors has begun to provide free telephonic DAS. On

October 10, 2005, Jingle Networks, Inc. launched Free Nationwide 411 Directory
Assistance. This service allows residential and business customers to make free
directory assistance calls from any wireline or wireless telephone by simply
dialing 1-800-FREE411 (i.e., 1-800-373-3411). A PR Newswire News and
Information Release, dated October 14, 2005, reported:

Jingle Networks’ 1-800-FREE411 service revolutionizes the 411
(directory assistance) marketplace by offering a FREE altemative to
the high cost service provided by traditional carriers. In addition,
FREE411.COM on the Internet provides consumers with an easy to
use Web-based destination for telephone number lookups.

National and local merchants subsidize this service with a 10-
second audio advertisement about their services, which are played
to consumers making a request for a business in their yellow pages
category. Customers requesting residential listings do not hear any
audio announcements or receive any marketing solicitations when
placing directory requests. For more information visit
http://www.free411.com.?*!

' See hitp://www.prnewswire com.
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411 METRO also provides free telephonic DAS services to business and
residential customers throughout Virginia from any wireline or wireless telephone.
The 411 METRO website advertises this no cost service as follows:

Truth is, 411 should be free. Sb, we changed it. By simply including

short, relevant ad messages from local businesses, we deliver the

best possible directory service experience for you, the consumer,

and the businesses you're calling. These businesses are more

than willing to pay to advertise to local customers, allowing us to

focus on delivering you with the highest quality 411 service in the

industry. And it's free. Really.?%?

DO ANY OF THESE FREE TELEPHONIC DAS PROVIDERS OFFER
ADDITIONAL DA SERVICES?

Yes. 411 METRO provides free call completion to the requested telephone
number as an option (in direct competition with Verizon’'s automatic call
completion service).

HOW DO INTERNET-BASED SERVICES COMPETE WITH VERIZON'S DAS?

Internet-based alternatives (accessed through wireline and wireless enabled
personal computers, wireless handsets and personal data assistants) compete
with Verizon’s DAS in that business and residential customers obtain DA
information from a host of World Wide Web sites that are accessed for free via
Intemet connection (e.g., telephone, cable, or satellite connection). These sites
provide access to a multitude of free “on line” directory assistance database
directories. Competitive pressure on Verizon's DAS from Intemet-based DAS
has increased as Intemet usage and capabilities have increased. The already

high and increasing penetration of Intemet access is noteworthy because a

22 See hitp:/iwww.411metro.com.
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recent study by the Pew Center for intemet and the Public Interest found that 54
percent of Internet users employed the Intemet to search for telephone numbers

or addresses.?*

CAN YQU IDENTIFY SOME OF THE FREE WEB SITES RESIDENTIAL AND
BUSINESS CUSTOMERS CAN ACCESS, AND EXPLAIN WHAT DIRECTORY
ASSISTANCE SERVICES ARE AVAILABLE FROM THESE SITES?

Yes. Residential and business customers throughout Virginia can obtain white
and yellow page listings and other enhanced directory assistance services from
web sites such as Switchboard.com, Reach411.com, Four11.com,
InfoSpace.com, Whitepages.com, WhoWhere.com, 411Locate.com,
411metro.com, and free411.com — just to name a few. Further, web search
engines such as AltaVista, Ask, GoTo, Excite, FindWhat, Google, MetaCrawler,
and Yahoo all have web links to free directory assistance listings and services

web sites.

DO INTERNET-BASED DAS PROVIDE GREATER SEARCHING FLEXIBILITY
AND INFORMATION CONTENT THAN TELEPHONIC DAS?

Yes. Internet DAS are in hany ways superior to the DAS offered by Verizon. In
addition to providing directory listings, internet-based DAS provide web-site and
e-mail addresses, cell phone numbers, driving directions, and links to web sites
related to the requested business or residence listing. Moreover, Intemet-based
DAS provide category searches that allow users to identify numerous businesses
or professional service providers by product or service type and by distance from

the user’s location. This type of searching flexibility is especially important

3 Pew Internet & American Life Project, “Usage Over Time™ spreadsheet, latest survey entry on May-
June, 2005, found at htp://www.pewinternet.org/trends.asp (accessed March 27, 2006).
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because at least one study found that about 85 percent of DA calls are made to

obtain business telephone numbers.?*
IS THERE SIGNIFICANT DEMAND FOR INTERNET-BASED DAS?

A. Yes. A report issued by Frost and Sullivan discusses how the Intemet DA
market has experienced enormous growth and predicts that the number of
Internet - Online DA web site visits will increase from 660 million per year in 1999
to exceed 5 billion visits per year in 2006, a compounded annual growth rate of
34.2 percent over the forecast period. 245
Placement of Internet-based DAS on many major web portals demonstrates the
significant demand for these directories. For instance, on Yahoo!, the “People
Search” directory option occupies a prominent position on the screen, as do the
“Yellow Pages” option on AOL’s portal and the “White Pages” and “Yellow
Pages” links on MSN's home page. This indicates that the directory is a popular
option for users; otherwise Yahoo! and AOL would not allocate precious portal
space to it. It also means that users can get to the telephone directory with very
little trouble or inconvenience. These observations — combined with data
showing that 54 percent of Internet users search for telephone numbers and
addresses online — support the common sense notion that there is significant

demand for Internet directories.

4 The Pelorus Group, "Enhanced Directory Assistance: Strategies For The New Directory Assistance
Landscape,” at 8 (September 2001).

23 vInvasion of Internet Directory Assistance Creates New Challenges for Telephone Directory Services

Providers," Frost and Sullivan, 2000, Figure 2, at p.7.
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HOW ARE ELECTRONIC MEDIA DAS PROVIDERS COMPETING WITH
VERIZON’S DAS?

Companies such as American Business Information (“ABI”) and Info USA provide
white and yellow page phonebooks on CD-ROM. In addition to such listings,
these products also provide reverse search and automatic telephone connection
to the requested listing, and provide additional advanced features not available
from Verizon DAS. These products have been heavily marketed as cost-
effective and widely used alternatives to telephonic directory assistance.?*®

ARE COMPETITORS EASILY ABLE TO ENTER THE DIRECTORY
ASSISTANCE MARKET FOR COMMUNICATIONS SERVICES IN VIRGINIA?

Yes, there are no substantial barriers to entry into the directory services market.
In its Third Report and Order in Docket No. 96-98, released November 5, 1999,
the FCC found that operator services and directory assistance (“OS/DA”) need
not be unbundled as network elements because there is a competitive wholesale
market in the provision of OS/DA service, as well as opportunities for self-
provisioning. The FCC stated:

The record provides significant evidence of a wholesale market in
the provision of OS/DA services and opportunities for self-
provisioning OS/DA services. Moreover, we do not find that the
evidence regarding the differences in cost, timeliness, quality,
interoperability and ubiquity between the incumbent's OS/DA
service and alternative OS/DA services, provided either through
self-provisioning or third-party alternatives, is sufficient to conclude
that lack of unbundled access to the incumbent's OS/DA service
would materially diminish a requesting carrier’s ability to offer the
services it seeks to provide. We note that nondiscriminatory
access to the incumbent's underlying databases used in the
provision of OS/DA is required under section 251(b)(3) of the 1996
Act. The additional nondiscrimination requirements of section
251(b)(3), coupled with evidence of multiple alternative providers of

2% See http:/iwww.infousa.com.
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OS/DA service in the marketplace, provide strong evidence that
competitors are not impaired without access to the incumbent's
OS/DA service as an unbundled network element.

Accordingly, incumbent LECs need not provide access to its OS/DA as an
unbundled network element.?*’

The FCC’s analysis strongly supports the conclusion that there are no
impediments to entry and the expansion of supply in the market for DAS. As the
FCC has found, there is a wholesale market for DA, as well as opportunities for
self-provisioning. This evidence readily attests to the lack of significant barriers
to entry in the market.

The substantiai rise in available DAS altemnatives in every part of the
Commonwealth provides further evidence that entry into the DAS market is
unimpeded. Today, Virginians can choose from among a wide variety of
alternatives to Verizon's DAS precisely because competitors have been able to
enter the market to provide these alternatives.

Q.  ARE THERE ANY TECHNICAL OR ECONOMIC BARRIERS TO ENTRY INTO
THE DAS MARKET?

A. No. There are only three basic components necessary to compete with Verizon’s
DAS - a means of access to the service, database access, and a workforce —

and each is universally available.

Q. IS IT DIFFICULT FOR A DAS PROVIDER TO OBTAIN A MEANS OF ACCESS
TO ITS DAS?

A. No. Telephonic DAS providers, such as CLECs, IXCs, Alternative Directory

Assistance Providers (“ADAPs") and the like, provide access to their DAS

%7 FCC, Third Report and Order and Further Notice of Proposed Rufemaking in CC Docket No. 96-98
(FCC 99-238) released November 5, 1999, 1Y 441 and 442 ("*FCC UNE Remand Order").
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services via a telephone number such as “007, “411", 10-10-XXX, or a Toll-Free
Number. Computer-based DAS providers providing web-based directory access

services use standard web site addresses such as www.Four11.com.

IS IT DIFFICULT FOR A DAS PROVIDER TO OBTAIN DATABASE ACCESS?
No. Competing DAS providers have unimpeded access to Directory Assistance
listing information that they can use to provide DAS in competition with Verizon.
They can choose to use the same listings that the Verizon companies use by
obtaining them directly from Verizon (through a licensing agreement), or they can
obtain listing information from other data compilers or providers. There are a
host of third-party vendors — e.g., VoltDelta and the former RBOCs — that license
their listings, sell transaction-based listings, and/or sell compiled listings to other
providers.

Additionally, competitive DAS alternatives requiring live interaction with directory
assistance operators or service specialists can readily obtain this input from
ADAPs or Verizon.

ARE VOIP PROVIDERS OFFERING DAS?

Yes. The VoIP providers described above offer new alternatives to Verizon's
DAS. Vonage, for exampie, offers “Enhanced 411.” At the “Get More
Information” section of its web site, Vonage touts the features of its DAS, stating:
It's not just 411- it's Vonage 411. ...For just $.99 per call, you get
access to any listings in the U.S., Canada, and Puerto Rico. Each

411 call that you make from a Vonage phone gets you up to two
listings. Our operators are bilingual (English and Spanish).2*

8 See hitp://www vonage.com/ffeatures php?feature=411.
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Other VolP providers are also offering residential and business DA, including:
Packet 8 -$.75 per call, Via Talk -$.95 per call, Sun Rocket -“2 free calls per

month,” VOIP Net - $.75 per call, and Verizon's VoiceWing - $1.00 per call.

HOW DO CLECS PROVIDE DAS?

CLECs provide DAS in conjunction with their competitive local service offerings
thus competing for the customer’s entire local services, inciuding DAS. There
are approximately 30 facilities-based CLECs present. Verizon only provides
local DAS to [BEGIN CONFIDENTIAL; [END CONFIDENTIAL] of them. The
other CLECs either self-provision local DAS for their end-users or obtain local
DAS on a wholesale basis from a competitive provider. Moreover, as explained
above, there are over 35 resellers present and providing local service to
customers in Virginia, and approximately [BEGIN CONFIDENTIAL] [END
CONFIDENTIAL] CLECs providing service using Verizon's Wholesale
Advantage product. Those that do not use that platform (e.g., Verizon's
wholesale DAS customers) are able to access Verizon's DA database and
provide customers with the same directory information that Verizon provides to
its retail customers.

Furthermore, Verizon continues to offer customized routing to CLECs who
provide their own DAS. This enables a CLEC's end-users to dial “411” and have
the CLEC provide DAS through the CLEC's own operator services via a third

party (such as an ADAP).

147



10

11

12

13

14

15

16

17

18

19

20

21

WHAT IS AN ADAP?

An ADAP is a company that offers a suite of local and national directory
assistance services 1o retail customers and wholesale customers.

DO ADAPS PROVIDE DAS OFFERINGS THAT ARE COMPETITIVE WITH
VERIZON’S DAS SERVICES?

Yes. For example, INFONXX offers 411 Plus, which according to INFONXX,
cuts corporate costs by providing employees with the highest-quality DAS at a
fraction of the cost charged by local telephone companies. The INFONXX DAS
plan includes enhanced features such as information on traffic and
transportation, movie listings and dining information, sport scores, stock quotes,
and text direct and SMS directory assistance (which allows a requested name,
phone number and address to be sent to a mobile device).?*®

As another example, 411Saver offers companies, organizations and government
entities nationwide directory assistance in monthly agreements with no set-up or
maintenance charges. This provider programs the customer’'s PBX to dial a toll-
free DAS number whenever an employee calls “411" or “NPA-555-1212."
Comparing its plan to those offered by Verizon, BellSouth and Sprint, this

provider claims that it “can easily show ... a cost reduction of 55% to 85%."%%°

HOW DO ADAPS INFLUENCE RETAIL COMPETITION FOR DAS?

They influence the retail market by providing wholesale services to carriers who,

in turn, sell them to CLECs, wireless carriers and VoIP providers of DAS.

%9 See Torres, Johanne, “VoIP 411: INFONXX Offers Call Completion Services,” TMCnet. October 28,
2005 & http/iwww infonxx.com/products/411-plus.asp.

0 See http://www.411saver.com.
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Accordingly, ADAPS are a key ingredient in the competitive mix for DAS in
Virginia.

VERIZON’S ENTERPRISE SERVICES SATISFY THE STATUTORY CRITERIA
FOR BEING DECLARED COMPETITIVE

A. Enterprise Services to be Reclassified

WHICH ENTERPRISE SERVICES DOES VERIZON SEEK DECLARED
COMPETITIVE?

Verizon seeks to have all of its remaining regulated business services classified
as BLETS, OLETS, or Bundled Services under its Plan declared competitive.
Exhibit VA-1 to this filing includes a list of all of the business services that
Verizon seeks declared competitive, and the tariff reference associated with
each service.

B. Definition of the Relevant Market

WHAT MARKET DOES YOUR COMPETITIVE ANALYSIS FOR ENTERPRISE
SERVICES EXAMINE?

My analysis examines the statewide market for all business communications
products and services provided to medium-sized and large business customers.
This definition is consistent with the manner in which enterprise services are
bought and sold today. It also comports with economic principles for defining a
relevant market outlined by Dr. Taylor.

1. The Relevant Geographic Market

PLEASE EXPLAIN WHY THE RELEVANT GEOGRAPHIC MARKET IS
STATEWIDE IN SCOPE.

As explained by Dr. Taylor, the enterprise market is national, if not global, in
scope. Many of the competitors for enterprise customers — including cable,

wireless, VolP, and even some CLECs - offer statewide or even nationwide
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pricing plans and market their services on similarly broad scales. As traditional
regional companies like Verizon add VolP services, they become national
providers as well. Although wireless providers including Cingular, Sprint/Nextel,
and T-Mobile have slightly different geographic coverage, they too compete
nationally. Moreover, any customer with a broadband connection can purchase

VolIP services from a number of competitors.

For their part, enterprise customers purchase services at various locations
around the Commonwealth, the nation, and, in many cases, around the globe.
To meet these needs, providers lacking ubiquitous networks join with other
providers from various locations. These marketplace realities have opened the
door for many types of competitors, including major global telecommunications
providers, IP-based providers, systems integrators and managed services

providers, applications providers, equipment vendors, and cable operators.

Under the circumstances, traditional boundaries that are typically used in setting
regulation — such as Verizon's service area in Virginia - are irrelevant to a
geographic market analysis of competition in the enterprise market. To respond
to this competition from providers that compete nationally, if not internationally,

Verizon must compete on a similar basis.

Accordingly, the Commission should examine competition for enterprise services
on a statewide basis. It is certainly the case that competitors are providing
competitive alternatives to Verizon's enterprise services in every part of

Verizon's service area. Any attempt by Verizon to raise prices above
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competitive levels would be met with a response by any of the many enterprise

services providers serving customers in Virginia.

2. The Relevant Product Market

WHY DOES THE RELEVANT PRODUCT MARKET INCLUDE ALL BUSINESS
COMMUNICATIONS PRODUCTS AND SERVICES?

Dr. Taylor explains why in economic terms, the relevant product market should
include alf services that serve or could serve as competitive alternatives to the
service in question. From a practical perspective, the evidence shows that
enterprise customers typically procure services by issuing Requests for
Proposals (“RFPs”) that cover a wide range of products and services. They
purchase all-distance packages of voice services from integrated providers in
place of separate local and long distance voice services. They use data
services in place of traditional voice services. Many large and medium-sized
business customers purchase IP Virtual Private Network (“VPN”) and other
converged services provided over Multi-Protocol Label Switching (“MPLS™)
networks, which can be (and are often) used in place of all local, interexchange,
and international voice and data services. Like residential customers, business
customers of all sizes use e-mail and instant messaging extensively, thereby

causing steep declines in wireline usage.

Enterprise business customers also are shifting between local, interexchange,
and international voice and data services that are purchased off-the-shelf in
standard configurations, and managed forms of these services that are

customized to the user's needs. For instance, because no one provider has
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ubigquitous network facilities, systems integrators and managed network

providers (such as EDS, IBM, Accenture, Cap Gemini, Northrop Grumman, and
General Dynamics) meet the needs of enterprise customers by aggregating the
facilities of multiple providers. As explained below, these providers have proven

capable of doing this as effectively as traditional wireline carriers.

Further, larger business customers are shifting from services purchased from a
communications provider to equipment with functionalities that serve as
competitive alternatives for the services once obtained from the provider. While
these customers have been doing this for decades through PBX and Centrex,
they are expected to do so to a much greater extent going forward, particularly
with the rapid drop in the cost of computing power. Today, large business
customers can economically purchase customer premises equipment (“CPE”")
that provides the same functions that network providers historically performed,
including intra- and inter-office voice and data communications. As a result,
equipment suppliers such as Lucent, Nortel, Siemens, Cisco and others
compete to provide increasingly sophisticated on-site communications capability
to replace services that were previously provided through the network. Analysts
have observed that voice services can be provided as a “free, collaborative
software feature” on desktop PCs, in much the same way that Microsoft Outlook

and IBM's Lotus Notes provide e-mail today.?*’

21 Bill Whyman, et al., Precursor, MSFT Enters Communications: Enterprise Voice Becoming a Free
Software Feature at 1 (Mar. 7, 2005) {“Precursor Enterprise Voice Report) (“Telecom investors
should factor in an acceleration of the shift in voice from a monthly, priced-telecom service to a free,
collaborative software feature. . . . Voice, embedded within the application, ceases to be a separate
priced service, but is subordinated as merely another collaborative feature of the MSFT platform ).
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65-4-124 PUBLIC UTLITIES
telecommunications service
tions services markets, und by
telecommunications services an

that end, the regulation of telecommunication
ers shall protect the intere
or disadvantage to any te
aintained; and rates charged to residen-

tions services provid
unreasonable prejudice
provider; universal service shall be m
tial customers for essential t
able. [Acts 1995, ch. 408, § 1l

Law Reviews. The Buttle for the Book:
First-in-the-Nation Ruling Gives Competitors
Accegs to Cover of Bellsouth Directory (Melvin
T. Malone and T. Harcld Pinkley). 29 No. ¥

3 by permitting competition in all tele
permitiing alternative forms of regulation for
d telecommunications services providers. To

olecommunications

AND CARRIERS 52

communica-

« services and telecommunica-
sts of consumers without
lecommunications services

services shall remain afford-

Greor, 972 S.W.2d 663 (Tean. Ct. App. 1997);
BellSouth Adv. & Publ’g Corp. v. Tenn. Regula-
tory Auth., 79 S W.3d 506 (Tenn. 2002), cert.
denied, 537 U.S. 1189, 123 S. Ct. 1256, 154 L.
Ed. 2d 1021 (2003}

Tenn. B.J. 1812003,
Cited: BellSouth Telecommunications, Inc. v.

65-4-124. Administrative rules. — (a) All telecommunications services
providers shall provide non-discriminatory interconnection to their public
networks under reasonable terms and conditions: and all telecommunications
services providers shall. to the extent that it is technically and financially
feasible, be provided desired features. functions and services promptly, and on
an unbundled and non-discriminatory basis from all other telecommunications

services providers.
(b} The Tennessee regulatory authority shall, at a minimum, promulgate
scessary to implement the requirements of

rules and issue such orders as n
subsection (a) and to provide for unbundling of service elements and functions,

terms for resale, interLATA presubscription, number portability, and packag-
ing of a basic local exchange telephone service or unbundled features or
functions with services of other providers.
(¢c) These rules shall also ensure that all telecommunications services
providers who provide basic local exchange telephone service or its equivalent
provide each customer a bagic White Pages directory listing, provide access to
911 emergency services, provide free blocking service for 900/976 type services,
provide access to telecommunications relay services, provide Lifeline and
Link-Up Tennessee services to qualifying citizens of the state and provide
educational discounts existing on June 6. 1995.
(d) The granting of applications for certificates of convenience and necessity
to competing telecommunications service providers or the adoption of a price
regulation plan for incumbent local exchange telephone companies is not
dependent upon the promulgution of these rules. [Acts 1995, ch. 408, § 8]

Cited: BeliSouth Telecommutieations, Inc. v

Greer. 972 8.W.2d 665 Tenn. Ot App. 1997,
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Bristol Tennessee Essential Services (BTES) ' ‘ ) Tennessee Teriff No. 1
. : Original Page 76

(4

SECTION 8 - DIRECTORY ASSISTANCE AND LISTING SERVICES, ( CONTID.)

'

84 Directoxy Assistance
A Directory Assistance charge applies per local directory assistance call. The Customer may make
two (2) requests for a telephone number per call. The Directory Assistance Charge applies regardless
of whether the Directory Assistance operator is able {o supply the rcquested number. Rates and
charges for imtral ATA and interLATA Dircciory Assistance service are provided in the Company’s
Tennessee Tariff No. 2. :

Each Local Directory Assistance Call, Residential Customers $0.50
Each Local Directory Assistance Call, Business Customers $0.50
Directory Assistance Call Completion $0.55

An allowance of six (6) inquiries per month at no cost shall be allowed to residential Customers
who are 65 years of age or older. The Customer must request this allowance by notifying the
Company. This allowasce becomes effective immediately followin E the request from the '
Customer. Should the Company excrcise its option to seek verification, the allowance will become
effective retroactive to the date of request. '

Issued: August 25, 2006 Effective: September 25, 2006

1ssued by: Dr. R. Michael Browder, General Manager
2470 Voluntaer Parkway '
Bristol, Tennessee 37620
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Bristol Tennessee Essential Services (BTES) U Tenmesee Tariff No. 2

11

Original Page 26

SECTION4 - RATES AND CHARGES(Cont’d)

'

4.1 Miscellaneogls Rates and Cliarges {Cont’d)
414  Optional Toll Free Features |
The following toll frec Features have limited availability based on Company’s sbility to
provide the service, available facilitics and the underlying carrier’s ability to deliver the :
service to the company. If available, the following fees apply: j
Non- Monthly - Per . I
Recurring  Recurring Change {
Area Code Blocking $125 310 $95
Area Code Routing $125 310 $95
Time of Day, Day of Ycar Routing 5125 $10 $93
Percent Al location Routing 3125 $10 $95
Info Digit Screening (per 800 number) $150 $10 595
Standard ANI/DNIS Delivery i $150 $15 N/A .
(requires dedicated termination)
Customized DNIS Delivery 3295 335 $19s
(requires dedicated termination)
10 Digit Routing $125 510 © 895
10 Digit Blocking o 3125 510 $95
'4.1.5 Long Distance Directory Assistance Rates
Long Distance Directory Assistance ratcs are billed on a per calis basis.
Business $1.25
Residential . 3125
All Calling Card Directory Assistance $1.95
416 Primary lnwrexchange Company (PIC) Fee
Customers who select BTES Commumications as theie Company of choice will not be
billed a PIC Fee by the Company for switching their service to the Company. If the
Customer’s local sarvice. provider bills them a fee for this changc, the Company will credit
the Customer’s account for the fee upon request by the Customer.
Issued: August 25, 2006 Effective; Scptember 25, 2006
Issued by: Dr. R. Michael Browder, General Manager

2470 Volunteer Parkway
Bristol, Tennessee 37620
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Exhibit 12-C (West Direct) at 212-213. dcXchange will provide virtualized collocation
services to carriers, first in the DC metro market, with other “follow-on” markets to-be-

announced. Id.

2) Cavaﬁer

Cavalier offers private line, private OC-48 and GigE rings, metro dark fiber rings,
internet, and data center collocations. Cavalier acquired Elantic Networks, Inc. (formerly
Dominion Telecom) in January 2006, which added significant amounts of fiber ih
Virginia. Dominion built its southern VA fiber network through a 20 year IRU with “a
company that did not wish to be identified” in 2001; Prior to the Elantic acquisition,
Cavalier bought three other companies of note: Conectiv Communications in November
2001, net2000 Communications in J anuary}2002, and ATG Communications in April

2002. Cavalier’s four acquisitions (inclusive of Elantic) added over $1.6 billion in assets.

f. Directory Assistance

Verizon’s Directory Assistance Services (“DAS™) enable customers to obtain
local telephone numbers and listings of residential and business customers of Verizon,
independent companies and CLECs."** DAS should be part of the same product market
as all of its other retail services (BLETS, OLETS and Bundies). Just like custom calling
features, customers who purchase a basic access line also purchase the ability to obtain
DAS from their local service provider. In fact, regulations in Virginia require all local

exchange companies to provide DAS, as well as Operator Services, as adjuncts to the

13¢ These services include: (1) local directory assistance or “411”, which enables customers to obtain
assistance in determining telephone numbers and listings of customers who are located in Verizon’s
service area; (2) Connect Request™, which provides local directory assistance customers with the
option of having the requested telephone number automatically dialed for them; and (3) List Service,
which provides telephone numbers in written form.
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basic access lines.!”> Competition to provide local exchange service necessarily entails
competition to provide related DAS. Accordingly, the evidence presented above of local
exchange competition for residential and small business customers, including competition
from wireless carriers, VoIP providers and traditional wireline CLECs, also serves as
evidence of competition for DAS. See Exhibit 12-C (West Direct) at 138-39. Even if
DAS were a separate product market, however, it should be declared competitive.

Competitors are currently meeting the needs of residential and business customers
alike, including cable, wireless,'>® VoIP,'”” and CLEC providers who compete for a
customers’ entire telephone business, Verizon faces DAS competition from standalone
telephonic providers, Internet-based services, and electronic media. Id. at 139-140.

CLECs provide DAS in conjunction with their competitive local service offerings
thus competing for the customer’s entire local services, including DAS. There are
approximately 30 facilities-based CLECs present. Verizon only provides local DAS to
[BEGIN CONFIDENTIAL] [END CONFIDENTIAL] of them. The other CLECs
either self-provision local DAS for their end-users or obtain local DAS on a wholesale
basis from a competitive provider. Moreover, there are over 35 resellers present and
‘providing local service to customers in Virginia, and approximately [BEGIN

CONFIDENTIAL] [END CONFIDENTIAL} CLECs providing service using

155 See 20 VAC 5-417-30-A4, AS.

156 Wireless carriers in Virginia all provide directory assistance services, most often with call connect
services that directly connect the caller to the number sought from the directory assistance operator.
Verizon wireline customers with a wireless phone, therefore, may choose to use their wireless phone
for DAS, rather than their Verizon wireline service. Id. at 140,

157 For example, Vonage offers “Enhanced 411” for $.99 per call to any listing in the U.S., Canada, and
Puerto Rico. Other VoIP providers are also offering residential and business DA, including: Packet 8
-$.75 per call, Via Talk -$.95 per call, VOIP Net - $.75 per call, and Verizon’s VoiceWing - $1.00 per
call. Id. at 146-147.
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Verizon’s Wholesale Advantage prdduct. Those that do not use that platform (e.g.,
Verizon’s wholesale DAS customers) are able to access Verizon’s DA database and ,
provide customers with the same directory information that Verizon provides to its retail
customers. /d. at 147. F urthermore, Verizon continues to offer customized routing to
CLECs who provide their own DAS. This enables a CLEC’s end-users to dial “411” and
have the CLEC provide DAS through the CLEC’s own operator services via a third party.

Many of the stand-alone telephonic DAS providers, such as Jingle Networks, and
411 METRO, have begun to provide services for free. Id. at 140. In addition, companies
such as American Business Informatioh (“ABI”) and Info USA provide white and yellow
page phonebéoks on CD-ROM, providing reverse search and automatic telephone
connection to the requested listing and additional advanced features not available from
Verizon DAS. These products have been heavily marketed as cost-effective and widely
used alternatives to telephonic directory assistance. Id. at 144.

Internet-based alternatives, which are free, have experienced explosive
demand."® For example, a study by the Pew Center for Internet and the Public Interest
found that 54 percent of Internet users use the Internet to search for telephone numbers or
addresses. Id. at 141-42; Internet DAS are in many ways superior to those offered by

Verizon."” Industry analysis show that demand for Internet-based DAS is hi gh and

18 Virginia consumers and businesses can obtain white and yellow page, and other DAS services through
such websites as Switchboard.com, Reach411.com, Fourl 1.com, InfoSpace.com, Whitepages.com,
WhoWhere.com, 41 1Locate.com, 41 lmetro.com, and free411.com — just to name a few. Further, web
search engines such as AltaVista, Ask, GoTo, Excite, FindWhat, Google, MetaCrawler, and Yahoo all
have web links to free directory assistance listings and services web sites. Exhibit 12-C (West Direct)
at 142,

'3 In addition to providing directory listings, Internet-based DAS provide web-site and e-mail addresses,
cell phone numbers, driving directions, and links to web sites related to the requested business or
residence listing. Moreover, Internet-based DAS provide category searches that allow users to
identify numerous businesses or professional service providers by product or service type and by
distance from the user’s location. This type of searching flexibility is especially important because at
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increasing. For example, Frost and Sﬁlligfan predicted that the number of Internet -
Ontline DA web site visits would increase from 660 million per year in 1999 to over 5
billion visits per year in 2006. Id. at 143. Thus, Interneﬁbased DAS have enjoyed
premium placement on many major web sites, such as Yahoo!, AOL, and MSN. Id.

As a result of this competition, Verizon has experienced substantial declines in its
DA volumes. From 2002 through 2005, DA calling volumes declined by about [BEGIN
CONFIDENTIAL] [END CONFIDENTIAL] percent overall. DAS revenues have
also declined, dropping from almost [BEGIN CONFIDENTIAL]

" [END CONFIDENTIAL] percent between 2002 though 2005. Id.

New competitors can easily enter the directory assistance market for
communications services in Virginia because there are no substantial barriers to entry
into the directory services market. See Exhibit 12-C (West Direct) at 144-45. In its Third
Report and Order in Docket No. 96-98, released November 5, 1999, the FCC found that
operator services and dire_ctory assistance (“OS/DA”) need not be unbundled as network
elements because there is a competitive wholesale market in the provision of OS/DA
service, as well as opportunities for self-provisioning.

Much of this evidence of competition is un-rebutted by the other parties. Indeed,
Staff agrees that local DA, connect request, and list service are competitive, but
recornmends that the Commission maiﬁtain the three call allowance for directory

assistance established in Case No. PUC-1989-00025.'® Exhibit 189-C (Cummings) at

least one study found that about 85 percent of DA calls are made to obtain business telephone
numbers. Id. at 142-43. o

0 The Commission ordered all LECs to file tariffs reducing the free call allowance from eight to three.
The Comimission also required the five largest LECs to reduce their DA rates to offset the increased
DA revenue they would receive by reducing the free call allowance from eight to three. For the other
sixteen LECs, the Commission said that “offsetting rate reductions are welcome, but not mandatory.”
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28-29. Staff claims that it supported classification of DA as an OLETs in Verizon’s ARP
“premised on our understanding that the three call allowance should be considered part of
the basic dial tone line.” Id. However, the three free calls were subsidized by other
monopoly revenues, rather than being included in the price of basic dialtone.!! Now,
however, competition regulates thé price of DA services and all other retail services, and
there are no longer monopoly revenues to subsidize three free calls. Exhibit 294 (Woltz
Rebuttal) at 10.

In addition to no longer being necessary, the three call allowance is yet another
example of asymmetric regulation that only disadvantages those LECs such as Verizon,
Cox, and Cavalier who are required to provide three free DA calls. The other providers
discussed above, whether cable or over-the-top VoIP or wireless, have no similar
requirement. Staff also contends that maintaining the three call allowance will provide
customers the ability to check with directory assistance at no cost if they are unable to
find a listing in the directories due to an error or omission, however, intermodal
competitors are not required to publish directories, much less give away free DA calls.
The asymmetric regulation of requiring directories should not be exacerbated by

regulation requiring even more free services.

2. Dr. Eisenach’s Regional Analysis

'Dr. Eisenach’s regional analysis shows that competition, or a combination of

competition and the potential for competition, effectively regulates the price of Verizon’s

The Commission found this necessary to ensure that the costs of calling for numbers not listed in the
directories would be “borne by all customers, as white page costs are borne today.” Exhibit 294
(Woliz Rebuttal) at 9.

'8! FCC, Third Report and Order and Further Notice of Proposed Rulemaking in CC Dacket No. 96-98
(FCC 99-238) released November 5, 1999, 4§ 441 and 442 (“FCC UNE Remand Order”).
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INTRODUCTION

WHAT IS YOUR NAME AND POSITION?

My name is William M. Newman. I am an independent consultant specializing in
telecommunications economics.

WHAT IS YOUR EDUCATIONAL BACKGROUND?

I earned a Bachelor of Business Administration in Economics and a Master of
Arts in Economics from Temple University. I have completed course work and

preliminary examinations for a Ph.D. in econometrics and industrial organization.

WHAT IS YOUR BUSINESS EXPERIENCE?

I was employed for 17 years with The Bell Telephone Company of Pennsylvania,
the American Telephone and Telegraph Company, and Bell Atlantic. During that
time, I held positions in the business research, service costs, rates and tariffs,
product-line management, cost-of-capital and regulatory organizations. My areas
of responsibility included demand analysis, competitive analysis, revenué
forecasting, forecast integration and the preparation and presentation of rate
structure testimony.

In January 1993, I resigned from Bell Atlantic and joined PNR & Associates,
which later was acquired by INDETEC International, Inc., which was in turn
acquired by Taylor Nelson Sofres, a London-based market research company.
The organization that was once PNR & Associates is now called TNS Telecoms.
While employed by those companies, [ managed all company activities, and
during my tenure their annual revenues grew from $.5M to $10.0M. I led the

development of the consumer survey, business survey, and telephone bill
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syndicated products, which have been purchased by existing and emerging
competitors in the telecommunications industry and used by the FCC and the
Department of Justice in addressing telecommunications issues. I resigned as
Executive Vice President from TNS Telecoms in December 2001, and worked as
an independent consultant until joining PriMetrica, Inc. in October, 2004 as
Director of Consulting Services. I resigned from PriMetrica in December, 2006.
WHAT IS THE PURPOSE OF YOUR TESTIMONY?

The purpose of my testimony is to present the results of a survey of awareness
and use of directory assistance and substitute services by residential customers in

New Jersey.

PLEASE SUMMARIZE YOUR TESTIMONY REGARDING THE
DIRECTORY ASSISTANCE SURVEY.

The survey was conducted in December 2007 by TMR Inc under my direction
and supervision." The pool of potential respondents included residential
customers with wireline phones throughout the State of New J ersey. The results
of the survey demonstrate that residential New J erseyans are aware of the many
options they have to obtain telephone number information and are using all of
those options. For example, 72% of residential customers are aware that they can
look up telephone numbers on the Internet, 94% are aware that they can get
telephone numbers from paper books (directories), 35% are aware that they can
get telephone numbers from free 800 numbers, and 99% are aware of at least one

other option for getting telephone numbers in addition to their local telephone

" TMR is a market research company located in Cedar Knolls, NJ that is not affiliated with me or Verizon.
I worked closely with TMR in creating and conducting the survey discussed herein.



10
11

12

13

14

15
16

17

18

19

20

IL

company. Residential customers that are income eligible for the New Jersey
Pharmaceutical Assistance to the Aged and Disabled (“PAAD?) also are aware of
these options. For example, 35% of these residential customers are aware that
they can look up telephone numbers on the Internet, 93% are aware that they can
get telephone numbers from paper books (directories), 27% are aware that they
can get telephone numbers from free 800 numbers, and over 97% are aware of at
least one other option for getting telephone numbers in addition to their local

telephone company.
SURVEY METHODOLOGY

WHAT IS THE PURPOSE OF THE DIRECTORY ASSISTANCE
SURVEY?

The directory assistance survey was conducted to obtain estimates of awareness
and use of various methods of obtaining telephone number information by

residential customers in New Jersey.

HOW WAS THE SURVEY CONDUCTED?

In December 2007, TMR conducted telephone interviews of 501 residential
customers throughout the State of New Jersey. TMR used Random Digit Dialing
(“RDD”), using Genesys’ RDD sampling program, to generate random samples of
residential customers. Based on marital status and household income questions,

66 of the 501 random survey respondents were found to be PAAD eligible.? An

* The annual income eligibility for 2007 for the NJ Pharmaceutical Assistance to the Aged and Disabled
program is less than $22,572 if single or less than $27,676 if married. See
http://www.state.nj.us/health/seniorbenefits/paad,shtml.
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additional 136 surveys of PAAD eligible residential customers were conducted to

enhance the statistical validity of the results for this income segment.

Survey respondents were first told that TMR was conducting a brief survey to

assess the level of awareness of the various ways consumers can get telephone

number information. Those respondents who were willing to participate in the

survey were asked three questions about each of eight possible sources of

telephone number information. The list of eight possible sources of telephone

information was rotated so that the eight sources were not always presented in the

same order. However, the three questions about awareness and use for each

source were always presented in the same order. The three questions asked about

each source of telephone number information were:

e are you aware that you can get telephone number information from [the
relevant source];

e (if affirmative answer to the previous question) have you ever used [the
relevant source];

¢ (if affirmative answer to the previous question) have you used [the relevant
source] in the last six months.

These objective survey questions were designed to estimate actual awareness and

use of alternative methods of obtaining telephone number information. The

interviewers were not told the purpose of the survey, so there was no bias in the

way the questions were asked.

The eight possible sources of telephone number information about which

customers were surveyed are set forth below:
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III.

The Internet

Paper directories

CD ROMs

Cell phones

Cable telephony or VoIP service providers
Long distance providers

Free 800 numbers

Local service provider

The survey script is attached hereto as Exhibit 1.

WHAT IS THE SOURCE OF THE SURVEY SAMPLE?

As noted earlier, the households in the sample were obtained using the Genesys’
RDD sampling program, which ensured that each telephone number in the sample
had an equal chance of being selected. Consistent with the Telephone Consumer
Protection Act, wireless numbers were flagged during the creation of the sample
and not used for the survey. Because wireless numbers were not called, those
households that have chosen to use only wireless service, and do not subscribe to
traditional wireline service, were not repfesented. As aresult, the survey almost
certainly understates the results of consumers using alternative sources of
directory assistance.

RESULTS

HOW ARE THE RESULTS OF THE DIRECTORY ASSISTANCE
SURVEY RELEVANT TO THIS PROCEEDING?

The results of the directory assistance survey demonstrate that New Jersey
consumers are aware of the various methods available for obtaining telephone

numbers and are using all of those methods.
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All New Jersey Households

The survey findings for all households in New Jersey include:’

71.7% of respondents are aware that they can look up telephone
numbers on the Internet. Of those respondents, 69.1% have used this
source at some time in the past, and 85.1% of those respondents have
used this source in the past six months.

94.4% of respondents are aware that they can get telephone numbers
from paper books (directories). Of those respondents, 92.0% have
used this source at some time in the past, and 79.3% of those
respondents have used this source in the past six months.

74.9% of respondents are aware that they can dial 4-1-1 on a cell
phone to get telephone numbers. Of those respondents, 64.0% have
used this source at some time in the past, and, of those respondents
70.0% have used this source in the past six months.

50.5% of respondents are aware that they can get telephone numbers
from a cable telephony provider or VoIP service provider. Of those
respondents, 44.3% have used this source at some time in the past,
and, of those respondents 83.0% have used this source in the past six
months.

50.3% of respondents are aware that they can get directory listings
from their long distance company. Of those respondents, 51.2% have
used this source at some time in the past, and, of those respondents
61.2% have used this source in the past six months.

34.7% of respondents are aware that they can get telephone numbers
from free 800 numbers. Of those respondents, 63.8% have used this
source at some time in the past, and, of those respondents 70.3% have
used this source in the past six months.

16.2% of respondents are aware that they can buy CD-ROMs
containing telephone numbers. Of those respondents, 16.3% have
used this source at some time in the past, and, of those respondents
53.8% have used this source in the past six months.

85.4% of respondents are aware that they can get directory listings
from their local telephone company. Of those respondents, 77.6%

* The percentages are calculated sequentially. For example, 71.7% of all respondents are aware that they
can look up telephone numbers on the Internet. Of those who are aware of Internet sources, 69.1% have
used this option, and of those who have used this option, 85.1% have done so in the past six months.
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have used this source at some time in the past, and, of those
respondents 64.8% have used this source in the past six months.

99.0% of respondents are aware that they can get directory listings
from at least one of the seven sources listed above (not including their
local telephone company). Of those respondents, 94.6% have done
this at some time in the past, and, of those respondents 91.3% have
done this in the past six months.

PAAD Eligible New Jersey Households

The survey findings for PAAD eligible households in New Jersey include:

35.1% of respondents are aware that they can look up telephone
numbers on the Internet. Of those respondents, 40.8% have used this
source at some time in the past, and 65.5% of those respondents have
used this source in the past six months.

92.6% of respondents are aware that they can get telephone numbers
from paper books (directories). Of those respondents, 91.4% have
used this source at some time in the past, and 71.3% of those
respondents have used this source in the past six months.

47.5% of respondents are aware that they can dial 4-1-1 on a cell
phone to get telephone numbers. Of those respondents, 44.8% have
used this source at some time in the past, and, of those respondents
67.4% have used this source in the past six months.

34.7% of respondents are aware that they can get telephone numbers
from a cable telephony provider or VoIP service provider. Of those
respondents, 35.7% have used this source at some time in the past,
and, of those respondents 76.0% have used this source in the past six
months.

39.6% of respondents are aware that they can get directory listings
from their long distance company. Of those respondents, 38.8% have
used this source at some time in the past, and, of those respondents
48.4% have used this source in the past six months.

26.7% of respondents are aware that they can get telephone numbers
from free 800 numbers. Of those respondents, 51.9% have used this
source at some time in the past, and, of those respondents 85.7% have
used this source in the past six months.
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* 76.7% of respondents are aware that they can get directory listings
from their local telephone company. Of those respondents, 68.4%
have used this source at some time in the past, and, of those
respondents 56.6% have used this source in the past six months.

* 97.5% of respondents are aware that they can get directory listings
from at least one of the seven sources listed above (not including their
local telephone company). Of those respondents, 91.9% have done
this at some time in the past, and, of those respondents 79.0% have
done this in the past six months.

Exhibit 2 of my testimony provides the survey results.
DOES THAT CONCLUDE YOUR TESTIMONY?

Yes.
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Verizon NJ Directory Assistance Survey

Purpose of the survey:

1. Assess the level of consumer awareness in New Jersey (Verizon served area) of alternatives to
Verizon’s directory assistance services.

2. Acquire an estimate of the extent to which consumers in New Jersey actually are using alternatives
to Verizon’s directory assistance services.

Questionnaire:

Introduction: Good morning/afternoon/evening. My name is and I am with TMR, a market
research company. This is not a sales call. TMR is conducting a brief survey to assess the level of consumer
awareness of the various ways consumers can get telephone number information. These services are
commonly called directory assistance services. The survey should take just two minutes. Would you be
willing to participate in this survey?

Thank you. I’'m going to ask you eight questions concerning your awareness of various ways you could get
telephone number information.

ROTATE QUESTIONS TO ELIMINATE ANY PERCEIVED BIAS IN THE ORDER OF THE
QUESTIONS.

L. Are you aware that you can look up telephone numbers on the Internet at sites like Google, Yahoo, Ask,
Verizon and others?

a. Have you ever done that?
b. Have you done that in last six months?

2. Are you aware that you can get telephone numbers from paper phone books, like the white pages and
yellow pages? *

a. Have you ever done that?
b. Have you done that in last six months?

3. Are you aware that you can buy CD-ROMs that contain telephone number listings?

a. Have you ever done that?
b. Have you done that in last six months?

4. Are you aware that you can dial 4-1-1 on your cell phone to get telephone numbers?

a. Have you ever done that?
b. Have you done that in last six months?

5. Are you aware that if you get your telephone service from a cable company, like Comcast or
Cablevision, or from a VoIP company like Vonage, you can dial 4-1-1 to get telephone numbers?

a. Have you ever done that?
b. Have you done that in last six months?

6. Are you aware that you can get directory listings from your long distance company?
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a. Have you ever done that?
b. Have you done that in last six months?

7. Are you aware that you can get telephone numbers from free 800 numbers, such as 1-800-FREE41 1,411
METRO, or 411 SAVE?

a. Have you ever done that?
b. Have you done that in last six months?

8. Are you aware that you can get directly listings from your local telephone company by dialing 4-1-1

a. Have you ever done that?
b. Have you done that in last six months?

STANDARD DEMOGRAPHIC QUESTIONS; If single, annual income for 2007 less than or greater than
$22,572; If married, annual income for 2007 less than or greater than $27,676

DI. In what year were you born?

D2. What is your marital status?

a. Single

b. Married
¢. Divorced
d. Separated
e. Widowed
f. Refused

IF SINGLE- Ask D3 and skip D4 and continue with demos

D3. Is your annual household income greater than or less than $22,5722
1 Greater than

2 Less than

3 Refused

D3a. Is your annual household income greater than or less than $40,0007?
1 Greater than

2 Less than
3 Refused

IF MARRIED- Ask D4 and continue with demos

D4. Is your annual household income greater than or less than $27,676?

1 Greater than
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2 Less than
3 Refused

D4a. Is your annual household income greater than or less than $50,000?

1 Greater than
2 Less than
3 Refused

D5. What is the highest level of education you have received?

1 Some high school
2 High school degree
3 Some College

4 College degree

5 Masters or above

6 Refused

D6. Which of the following racial categories describes you?

1 American Indian or Alaskan native

2 Asian

3 Black or African American

4 Native Hawaiian or other Pacific islander
5 White

6 Other (specify)

D7. Interviewer record Gender.

1 Male
2 Female
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Application of Tariff

This tariff sets forth the service offerings, rates, terms and conditions of services applicable to
furnishing local exchange telecommunications services by Charter Fiberlink-Tennessee, LLC
(“Telephone Company”), a competitive facilities-based provider of telephony services, to
residential customers within the State of Tennessee.

Explanation of Symbols

The following symbols are used herein to identify schedule and text changes:

(R)
(1)
(C)
(T)
(S)
(M)
(N)
(D)
(2)

To signify a reduction

To signify an increase

To signify a changed regulation

To signify a change in text, but no change in rate or regulation
To signify a reissued matter

To signify relocation of text without change

To signify a new rate or regulation

To signify a discontinued rate or reguiation

To signify a correction of Text
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1. Definitions and Terms

Glossary of Definitions and Terms:

Account — Either a Customer’s physical location or individual Service represented by a unique
account number within the billing hierarchy. Multiple services each with a unique account number

may be part of one physical location.

Alternative Local Exchange Carrier (ALEC) or Competitive Local Exchange Carrier (CLEC) — Any
entity or person providing local exchange services in competition with an ILEC or LEC.

Application — A request made orally or in writing for telephone service.

Authorized Account User — The person or persons authorized to make changes to a customer
account including changes to toll carriers as designated by the account holder. Authorized
Account Users shall be limited to two persons for any single postal address.

Authorization Code — A multi-digit code that enables a Customer to access the Telephone
Company’s network and enables the Telephone Company to identify the Customer’s use for
proper billing. Also, called a Personal Identification Code or PIN.

Automated Message Accounting (AMA) - The data recorded at the switch and used to calculate
the amount billed to the end user for local, long distance, intraLATA toll and InterLATA toll
charges, if detail billing is required, and to calculate the amount billed to the Interexchange
Carrier for access charges due to the Telephone Company for use of its network.

Called Station — The terminating point of a call (i.e., the caller number).

Calling Station — The originating point of a call (i.e., the calling number).

Calling Area — A specific geographic area so designated for the purpose of applying a specified
rate structure.

Carrier — The term “Carrier” means Charter Fiberlink-Tennessee, LLC or the Telephone
Company.

Central Office — A switching unit in a telephone system which provides service to the general
public, having the necessary equipment and operating arrangements for the terminating and

interconnecting customer lines and trunks or trunks only There may be more than one central
office in a building or exchange.

Central Office Line — A circuit directly connecting an individual with a central office.
Commission —Tennessee Regulatory Authority

Competitive Local Exchange Carrier (CLEC) or Alternative Local Exchange Carrier (ALEC) - Any
entity or person providing local exchange services in competition with an ILEC or LEC.

Connecting Company — A corporation, association, partnership or individual owning or operating
one or more exchanges and with which communications services are interchanged.
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Connector — See “Switch”.
Connection Charge — See “Service Charge”.

Construction Charge — A separate nonrecurring charge made for the construction of facilities in
excess of those contemplated under the rates quoted in this Tariff.

Continuous Property — The plot of ground, together with any building thereon, occupied by the
customer, which is not divided by public highways or separated by property occupied by others.

Contract — The agreement between a customer and the Telephone Company under which
service and facilities are furnished in accordance with the applicable provisions of the Local
Exchange Tariffs.

Cost — The cost of labor and materials, which includes appropriate amounts to cover the
Telephone Company’s general operating and administrative expenses.

Customer — The individual, partnership, association or corporation which contract for telephone
service and are responsible for the payment of charges and compliance with the general
regulations of the Telephone Company’s Tariff.

Customer Provided Equipment (CPE) — Devices, apparatus, and/or associated wiring provided by
a customer.

Customer Provision — Customer purchase or lease of customer-provided equipment from the
Telephone Company or from any other supplier.

Data Access Arrangement — A protective connecting arrangement for use with the network
control signaling unit, or in lieu of the connecting arrangement, an arrangement to identify a
central office line and protective facilities and procedures to assure proper operation and
protection of the telecommunications network.

Demarcation Point — That point (also referred to as Network Interface) or interconnection between
the Telephone Company’s facilities and the wiring at the subscriber’s premise. The Demarcation
Point shall consist of wire or a jack conforming to Subpart F or Part 68 of the Federal
Communications Commission’s Rules and Regulations. The Demarcation Point will generally be
within twelve inches of the protector or, absent a protector, within twelve inches of the entry point
to the customer’'s premises. |If conforming to the twelve inches is unrealistic or technically
impossible, the Demarcation Point will be the most practicable minimum point of entry to the
customer’s premises. The network interface may be located at a point other than the normal
demarcation point where the network interface has been previously established by the presence
of network equipment. With regard to premises for any structure that is built to be more mobile
(e.g., mobile homes, recreational vehicles), The Telephone Company may place the Demarcation
Point on a post or pole at or near the pad where such structure is intended to rest. Boat docks,
marinas and similar premises may be treated by the Telephone Company as a single unit
premises, with the Demarcation Point being placed on the shore or other location as deemed
appropriate by the Telephone Company.

Delinquent or Delinquency — An account for which payment has not been made in full on or
before the last day for timely payment.
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Cancels Original Page 7
Digital Transmission — information transmitted in the form of digitally encoded signais.

End User — The ultimate user of the telecommunications services and who orders service and is
responsible for payment of charges due in compliance with the Telephone Company’s price list
regulations. See “Customer”.

Exchange Area — A geographically defined area wherein the telephone industry through the use
of maps or legal descriptions sets down specified area where individual telephone exchange
companies hold themselves out to provide communications services.

Exchange Station — A station connected with a central office of the Company over its own lines.

Facility (or Facilities) — Any item or items of communications plant or equipment used to provide
or connect to the Telephone Company Services.

FCC - Federal Communications Commission

Harm — Harm consists of hazards to personnel, damage to Telephone Company equipment, and
impairment of service to persons other than the user of the customer-provided equipment. Types
of harm include, but shall not be limited to, voltages dangerous to personnel, destruction of or
damage to equipment induced noise or cross talk, incorrect dial pulsing, failure of supervision,
false answer, incorrect billing, absence or voice band transmission path for call progress signals,
and loss of capability to answer an incoming call.

Incomplete Call — Any call where voice transmission between the calling party and the called
station is not established (i.e. busy, no answer, etc)

Incumbent Local Exchange Carrier (ILEC) or Local Exchange Carrier (LEC) — Any local exchange
carrier that was, as of February 8, 1996, -deemed to be a member of the Exchange Carrier
Association as set forth in 47 C.F.R. 69.601(b) of the FCC's regulations.

Individual Line — An exchange line designed for the connection of a telephone set.

Initial Service Period — The minimum length of time for which a customer is obligated to pay for
service, facilities and equipment whether or not retained by the customer for such minimum
length of time.

Installation Charge — A nonrecurring charge made at the time of installation of communications
service or equipment, which applies in addition to service charges and other applicable charges
for service or equipment unless specifically exempted.

Interconnection — The method by which telecommunications facilities of the Telephone Company
are arranged to transmit to, or receive information from, customer-provided equipment.

Interexchange Carrier (IXC) — A common carrier that provides long distance domestic and
international communications services to the pubilic.

International — Refers to communications between U.S. and another country.

Interstate — Refers to communications between states within the Continental U.S., unless (T)
otherwise noted. (T)
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Intrastate — Refers to communications within a single state.

Local Calling Service Area — The area throughout which communication service is rendered to a
customer or users without the application of toll charges.

Local Exchange Service — Telephone communications within a local service area in accordance
with the provisions of the Telephone Company’s Local Exchange Tariff.

Local Message — A completed communication between customers' stations located within the
same exchange area or local service area.

Location — A physical premise to or from which the Telephone Company provides Service.

Main Terminal — The termination of a central office line on a customer’s premises, usually at a
protector.

Message — A completed customer call.
MRC - Monthly Recurring Charge.
New Customer — a customer who has not had service within the last 30 days. (T)

NXX — The designation for the first three digits of a local telephone number where N represent 2-
9 and X represents 0-9.

NPA — An area code, otherwise called Numbering Plan Area.

Non-Listed Telephone Number — Telephone numbers that are not listed in the telephone
directory; but are provided via Directory Assistance.

Non-Published Telephone Number — Telephone numbers that are not listed in the telephone
directory or provided via Directory Assistance.

Primary IntraLATA/InterLATA Carrier (PIC) Code — A code that is assigned to an interexchange
long distance carrier that identifies to whom the customer is presubscribed for intrastate and/or
interstate long distance services.

Premises — The buildings, portion or portions of a building on continuous property used and/or
occupied at one time by the customer as a residence. Where floor space in adjoining buildings
is made continuous at one or more floor.levels, all floor space in both buildings is considered as
the same premises insofar as the customer who uses and occupies such continuous floor space
is concerned, the two buildings otherwise being considered as separate buildings.

Registered Terminal Equipment — Equipment registered in accordance with FCC regulations that
may be connected to access services of the Telephone Company.

Residence Service — Telephone service fumished to customers when the actual or obvious use is
for domestic “non-business” purposes.
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Subscriber — The term “Customer” is synonymous with the term “subscriber”.
Supplemental Facilities or Service — Services or facilities other than primary service.

Switch — A unit of dial switching equipment that provides interconnection between station lines or
trunks.

Tariff — The schedule of Local and Intrastate Interexchange rates and charges, rules and
regulations, terms and conditions adopted and filed by the Telephone Company and approved by
the Tennessee Regulatory Authority.

Telephone Company — Charter Fiberlink-Tennessee, LLC

Telecommunications Relay Service (TRS) — TRS enables deaf, hard-of-hearing or speech-
impaired persons who use a text telephone or similar devices, to communicate with the hearing
population not using text telephone and visa versa.

Telephone Set — A telephone instrument consisting of a transmitter, receiver, and associated
apparatus connected to permit transmission and receipt of telephone messages.

Terminal Equipment — Equipment at the terminal of a communication circuit.

Terminal Equipment Accessories — Devices, apparatus and their associated wiring, provided by a
customer, which do not constitute a communications system and which when connected to the
telecommunications system of the Telephone Company, are connected electricaily, acoustically
or inductively.

Termination Charge — A charge applied under certain conditions when service is terminated by
the customer before the expiration of the minimum commitment period.

Timely Payment — A payment on a customer’s account made on or before the due date.

1 W

Underground Service Connection — A customer’s “drop” wire that is run underground from a pole
line or an underground distributing cable.
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2. Exchange Areas

The following exchanges comprise the exchanges and local calling service area of the Telephone
Company
Exchanges in Local Calling
Exchange Area Local Exchange Area
BellSouth Ashland City Ashland City (N)
Goodlettsville
LaVergne
Nashville
Nolensville
Oid Hickory
Pleasant View (N)

Bean Station Bean Station
Bulls Gap
Concord
Halls Crossroads
Knoxville
Mascott-Strawberry Plains
Morristown
Powell
Rutledge
Solway
Tate Springs
Washburn

Bells Bells
Alamo
Friendship
Maury City

Bethel Springs Bethel Springs
Adamsville
Milledgeville (687 oniy)
Selmer

Bulls Gap Bulls Gap
Bean Station
Greenville
Morristown
Mosheim
Rogersville
Surgoinsville

Camden Camden
Big Sandy
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12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC



Charter Fiberlink-Tennessee, LLC
Local and Intrastate Interexchange Services Tariff

2. Exchange Areas (cont’d.)

Exchange Area Local Exchange
BellSouth Clarksville

Cunningham

Dandridge

Gatlinburg

Fredonia

Issue Date: December 13, 2006

TRA Tariff No. 1
2™ Revised Page 10.1
Cancels 1* Revised Page 10.1

Exchanges in Local

Calling Area

Clarksville (N)
Cunningham :

East Sango

Fredonia

Oak Grove, KY

Palmyra

Sango

South Cunningham

South Fredonia (N)

Cunningham (N)
Clarksville

East Sango
Fredonia

Qak Grove, KY
Palmyra

Sango

South Cunningham
South Fredonia (N)

Dandridge (M)
Concord

Halls Crossroads
Jefferson City

Knoxville
Mascot-Strawberry Plains
Powell

Solway

White Pine (M)

Gatlinburg

Concord

Halls Crossroads
Knoxville
Mascot-Strawberry Plains
Powell

Sevierville

Solway

Fredonia (N)
Clarksville

Cunningham

East Sango

Oak Grove, KY

Palmyra

Sango

South Cunningham

South Fredonia (N)

Effective Date: December 14, 2006

Issued By: Carrie L. Cox, Vice President Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC



Charter Fiberlink-Tennessee, LLC
Local and Intrastate Interexchange Services Tariff

2. Exchange Areas (cont'd.)

Exchange Area Local Exchange
BellSouth Gibson

Gleason

Greenfield

Henderson

Huntington

Jackson

Jefferson City

Issue Date: December 13, 2006

TRA Tariff No. 1
1% Revised Page 10.

1
Cancels Original Page 10.1.1

1.
1.

Exchanges in Local Calling
Area

Gibson (M)
Bradford
Brazil
Dyer
Humboldt
Medina
Milan
Rutherford
Trenton
Yorkville

Gleason
Dresden
Greenfield
Latham
Martin
Palmersville
Sharon
Sidonia

Greenfield
Dresden
Gleason
Latham
Martin
Palmersville
Sharon
Sidonia (M)

Henderson
Milledgeville (687 only)

Huntington
Atwood
Bruceton
Cedar Grove
McKenzie
Tezevant

Jackson

Jefferson City

Concord

Dandridge

Halls Crossroads
Knoxville
Mascot-Strawberry Plains
Powell

Solway

White Pine

Effective Date: December 14, 2006

Issued By: Carrie L. Cox, Vice President Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC



Charter Fiberlink-Tennessee, LLC
Local and Intrastate Interexchange Services Tariff

2. Exchange Areas (cont’d.)

Exchange Area Local Exchange
BellSouth Knoxville
Lexington

Issue Date: March 29, 2006

TRA Tariff No. 1
Original Page 10.2

Exchanges in Local
Calling Area

Knoxville (
Bean Station
Bent Creek
Chestnut Hill
Claxton

Clinton

Concord
Dandridge
Gatlinburg
Greenback

Halls Crossroads
Harriman
Jefferson City
Kingston

Lake City

Lenoir City
Loudon

Maryville
Mascot-Strawberry
Plains
Maynardville
Norris

Oak Ridge

Oliver Springs
Powell
Rockwood
Rutledge
Sevierville
Sharps Chapel
Solway

Tate Springs
Washburn

West Sweetwater
White Pine (

Lexington (N)

Parsons
Sardis

N)

Scotts Hill (r

Effective Date: March 31, 2006

Issued By: Carrie L. Cox, Director Lega!l and Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC



Charter Fiberlink-Tennessee, LLC
Local and Intrastate Interexchange Services Tariff
2. Exchange Areas (cont'd.)

Exchange Area Local Exchange

BeliSouth

Lenoir City

Loudon

Madisonville

Maryville

Issue Date: March 29, 2006

TRA Tariff No. 1
Original Page 10.3

Exchanges in Local
Calling Area

Lenoir City (N)
Concord
Greenback

Halis Crossroads
Knoxville

Loudon
Mascot-Strawberry
Plains

Powell

Solway

Loudon

Concord
Greenback

Halls Crossroads
Knoxville

Lenoir City
Mascot-Sirawberry
Plains

Powell

Solway

Madisonville

Ball Play

Coker Creek
Sweetwater
Tellico Plains
Vonore

West Sweetwater

Maryville

Concord
Greenback

Halls Crossroads
Knoxville
Mascot-Strawberry
Piains

Powell

Solway (N)

Effective Date: March 31, 2006

Issued By: Carrie L. Cox, Director Legal and Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC



Charter Fiberlink-Tennessee, LLC
Local and Intrastate Interexchange Services Tariff

2. Exchange Areas (cont’'d.)

Exchange Area Local Exchange
BeliSouth McKenzie

Milan

Morristown

Newbern

Newport

Paris

Pleasant View

Issue Date: December 13, 2006

Issued By: Carrie L. Cox, Vice President Regulatory Affairs

TRA Tariff No. 1

1% Revised Page 10.3.1
Cancels Original Page 10.3.1

Exchanges in Local

Calling Area
McKenzie
Atwood
Bruceton
Cedar Grove
Henry
Huntingdon
Trevezant

Milan
Atwood
Bradford
Brazil
Dyer
Gibson
Humboidt
Medina
Rutherford
Trenton
Yorkville

Morristown
Bean Station
Bulls Gap

Newbern
Dyersburg
Trimble
Yorkville

Newport

Bent Creek
Chestnut Hill
Waterville, NC

Paris

Big Sandy
Cottage Grove
Henry

Puryear

Pleasant View
Ashland City
Goodlettsville
LaVergne
Nashville
Nolensville
Old Hickory

(M)

(M)

(N)

(N)

Effective Date: December 14, 2006

12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC



Charter Fiberlink-Tennessee, LLC
Local and Intrastate Iinterexchange Services Tariff

2. Exchange Areas (cont’d.)

Exchange Area
BeliSouth

Local Exchange
Rogersville

Sango

Savannah

Selmer

Sevierville

Issue Date: December 13, 2006

TRA Tariff No. 1
2" Revised Page 10.4
Cancels 1* Revised Page 10.4

Exchanges in Local
Calling Area
Rogersville

Bulls Gap
Surgoinsville

Sango (N)
Clarksville
Cunningham

East Sango
Fredonia

Oak Grove, KY
Palmyra

South Cunningham
South Fredonia (N)

Savannah

Adamsville
Milledgevilie (687 only)
Shiloh

Selmer

Adamsville

Bethel Springs
Milledgeville (687 only)

Sevierville

Concord

Gatlinburg

Halls Crossroads
Knoxville
Mascot-Strawberry Plains
Powell

Solway

Effective Date: December 14, 2006

Issued By: Carrie L. Cox, Vice President Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC



Charter Fiberlink-Tennessee, LLC
Local and Intrastate Interexchange Services Tariff

2. Exchange Areas (cont'd.)

Exchange Area Local Exchange
BellSouth South Fredonia

South Oak Grove

Springdfield

Issue Date: December 13, 2006

TRA Tariff No. 1
Original Page 10.5

Exchanges in Local

Calling Area

South Fredonia (N)
Clarksville
Cunningham
East Sango
Fredonia
Goodlettsville
LaVergne
Nashville
Nolensville
Oak Grove, KY
Old Hickory
Palmyra
Sango

South Cunningham (N)

South Oak Grove (N)
Bluff Springs, KY
Clarksville

Crofton, KY
Cunningham

East Sango
Fredonia

Gracey, KY
Hopkinsville, KY
Lafayette, KY

Oak Grove, KY
Palmyra
Pembroke, KY
Sango

South Cunningham
South Fredonia (N)

Springfield (N)
Adams-Cedar Hill

Cross Plains-Orlinda

Goodlettsville

Greenbrier

LaVergne

Nashville

Nolensville

Old Hickory

White House (N)

Effective Date: December 14, 2006

Issued By: Carrie L. Cox, Vice President Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC



Charter Fiberlink-Tennessee,

LLC

Local and Intrastate Interexchange Services Tariff

2. Exchange Areas (cont’d.)

Exchange Area
Bell South

issue Date: February 21, 2007

Local Exchange
Sweetwater

Troy

Union City

White Pine

TRA Tariff No. 1
3" Revised Page 11
Cancels 2" Revised Page 11

Exchanges in the
Local Calling Area
Sweetwater

Ball Play

Coker Creek
Madisonville
Tellico Plains
Vonore

West Sweetwater
Troy

Hornbreak

Kenton

Union City

Union City
Hornbreak
Jordan, KY
Kenton
Mason Hall
Troy

White Pine
Concord
Dandridge
Halls Crossroads
Jefferson City

Knoxville

Mascot-Strawberry

Plains

Powell

Solway
(M)
(M)

Effective Date: February 22, 2007

Issued By: Carrie L. Cox, Vice President - Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC



Charter Fiberlink-Tennessee, LLC TRA Tariff No. 1
Local and Intrastate Interexchange Services Tariff Original Page 11.1

2. Exchange Areas (cont’d.)
Exchanges in the

Exchange Area Local Exchange Local Calling Area

United Telephone
Southeast, Inc./

Sprint Blountville Blountville (M)
Baileyton (C)
Bluff City-Piney Flats (M)
Bristol (M)
Bristol, VA (M)
Butler (C)
Church Hill-Mount Carmel (M)
Elizabethton (C)
Erwin (C)
Fall Branch (M)
Greeneville (C)
Hampton (C)
Johnson City (C)
Jonesborough-Sulphur Springs (C)
Kingsport (M)
Limestone (C)
Midway (Sullivan County}) (M)
Midway (Washington County) (C)
Morrison City, VA (M)
Mosheim (C)
Mountain City (C)
Roan Mountain (C)
Stoney Creek (C)
Sullivan Gardens (M)

Issue Date: February 21, 2007 Effective Date: February 22, 2007

Issued By: Carrie L. Cox, Vice President - Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC



Charter Fiberlink-Tennessee, LLC TRA Tariff No. 1
Local and Intrastate Interexchange Services Tariff 1% Revised Page 12
Cancels Original Page 12

2. Exchange Areas (cont’d.)
Exchanges in the Local Calling

Exchange Area Local Exchange Area

United Telephone

Southeast,Inc./

Sprint Bluff City-Piney Flats Biuff City-Piney Flats (M)
Baileyton (C)
Blountville (M)
Bristoi (M)
Bristol, VA (M)
Butler (C)
Church Hill-Mount Carmel (M)
Elizabethton (C)
Erwin (C)
Fall Branch (M)
Greeneville (C)
Hampton (C)
Johnson City (C)
Jonesborough-Sulphur Springs (C)
Kingsport (M)
Limestone (C)
Midway (Sullivan County) (M)
Midway (Washington County) (C)
Mosheim (C)
Mountain City (C)
Roan Mountain (C)
Stoney Creek (C)
Suliivan Gardens (M)

Issue Date: February 21, 2007 Effective Date: February 22, 2007

Issued By: Carrie L. Cox, Vice President - Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLL.C



Charter Fiberlink-Tennessee, LLC TRA Tariff No. 1
Local and Intrastate Interexchange Services Tariff Original Page 12.1

2. Exchange Areas (cont’d.)
Exchanges in the

Exchange Area Local Exchange Local Calling Area

United Telephone

Southeast, Inc./

Sprint Bristol Bristol (M)
Baileyton (C)
Blountville (M)
Bluff City-Piney Flats (M)
Bristol, VA (M)
Butler (C)
Church Hill-Mount Carmel (M)
Elizabethton (C)
Erwin (C)
Fall Branch (M)
Greeneville (C)
Hampton (C)
Johnson City (C)
Jonesborough-Sulphur Springs (C)
Kingsport (M)
Limestone (C)
Midway (Sullivan County) (M)
Midway (Washington County) (C)
Mosheim (C)
Mountain City (C)
Roan Mountain (C)
Stoney Creek (C)
Sullivan Gardens (M)

Issue Date: February 21, 2007 Effective Date: February 22, 2007

Issued By: Carrie L. Cox, Vice President - Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC



Charter Fiberlink-Tennessee, LLC TRA Tariff No. 1
Local and Intrastate Interexchange Services Tariff Original Page 12.2

2. Exchange Areas (cont’d.)
Exchanges in the

Exchange Area Local Exchange Local Calling Area

United Telephone

Southeast, inc./

Sprint Church Hill-Mount Carmel Church Hill-Mount Carmel
Baileyton (C)
Blountville (M)
Bluff City-Piney Flats (M)
Bristol (M)
Butler (C)
Elizabethton (C)
Erwin (C)
Fall Branch (M)
Greeneville (C)
Hampton (C)
Johnson City (C)
Jonesborough-Sulphur Springs (C)
Kingsport (M)
Limestone (C)
Midway (Sullivan County) (M)
Midway (Washington County) (C)
Morrison City, VA (M)
Mosheim (C)
Mountain City (C)
Roan Mountain (C)
Stoney Creek (C)
Sullivan Gardens (M)

Issue Date: February 21, 2007 Effective Date: February 22, 2007

Issued By: Carrie L. Cox, Vice President - Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC



Charter Fiberlink-Tennessee, LLC TRA Tariff No. 1
Local and Intrastate Interexchange Services Tariff Original Page 12.3

2. Exchange Areas (cont’d.)
Exchanges in the

Exchange Area Local Exchange Local Calling Area

United Telephone

Southeast, Inc./

Sprint Elizabethton Elizabethton (M)
Baileyton (C)
Biountville (C)
Bluff City-Piney Flats (C)
Bristol (C)
Butler (M)
Church Hill-Mount Carmel (C)
Erwin (C)
Fall Branch (C)
Greeneville (C)
Hampton (M)
Johnson City (C)
Jonesborough-Sulphur Springs (C)
Kingsport (%)
Limestone (C)
Midway (Sullivan County) (C)
Midway (Washington County) (C)
Mosheim (C)
Mountain City (C)
Roan Mountain (M)
Stoney Creek (M)
Sullivan Gardens (C)

Issue Date: February 21, 2007 Effective Date: February 22, 2007

Issued By: Carrie L. Cox, Vice President - Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC



Charter Fiberlink-Tennessee, LLC
Local and Intrastate Interexchange Services Tariff

2. Exchange Areas (cont’d.)

Exchange Area Local Exchange
United Telephone

Southeast, Inc./

Sprint Johnson City

Issue Date: February 21, 2007

TRA Tariff No. 1
1% Revised Page 13
Cancels Original Page 13

Exchanges in the Local Calling

Area

Johnson City

Baileyton

Blountville

Bluff City-Piney Flats
Bristol

Butler

Church Hill-Mount Carmei
Elizabethton

Erwin

Fall Branch

Greeneville

Hampton
Jonesborough-Sulphur Springs
Kingsport

Limestone

Midway (Sullivan County)
Midway (Washington County)
Mosheim

Mountain City

Roan Mountain

Stoney Creek

Sullivan Gardens

Effective Date: February 22, 2007

Issued By: Carrie L. Cox, Vice President - Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC

(M)
(©)
(©)
©
(©)
(€)
(€)
©)
(©)
©)
(©)
(©)
(M)
(©)
(M)
(©)
(M)
(©)
(€)
(©)
©
(€)



Charter Fiberlink-Tennessee, LLC TRA Tariff No. 1
Local and Intrastate Interexchange Services Tariff Original Page 13.1

2. Exchange Areas (cont’d.)
Exchanges in the

Exchange Area Local Exchange Local Calling Area

United Telephone

Southeast, Inc./

Sprint Kingsport Kingsport (M)
Baileyton (C)
Blountville (M)
Bluff City-Piney Flats (M)
Bristol (M)
Butler (C)
Church Hill-Mount Carmel (M)
Elizabethton (C)
Erwin (C)
Fall Branch (M)
Greeneville (C)
Hampton (C)
Johnson City (C)
Jonesborough-Sulphur Springs (C)
Limestone (C)
Midway (Sullivan County) (M)
Midway (Washington County) (C)
Morrison City, VA (M)
Mosheim (C)
Mountain City (C)
Roan Mountain (C)
Stoney Creek (C)
Sullivan Gardens (M)

Issue Date: February 21, 2007 Effective Date: February 22, 2007

Issued By: Carrie L. Cox, Vice President - Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LL.C



Charter Fiberlink-Tennessee, LLC " TRA Tariff No. 1
Local and Intrastate Interexchange Services Tariff Original Page 13.2

2. Exchange Areas (cont’d.)
Exchanges in the

Exchange Area Local Exchange Local Calling Area

United Telephone

Southeast, Inc./

Sprint Midway (Sullivan County)} Midway (Sullivan County) (M)
Baileyton (C)
Blountville (M)
Biuff City-Piney Flats (M)
Bristol (M)
Butler (C)
Church Hill-Mount Carmel (M)
Elizabethton (C)
Erwin (C)
Fall Branch (M)
Greeneville (C)
Hampton (C)
Johnson City (C)
Jonesborough-Sulphur Springs (C)
Kingsport (M)
Limestone (C)
Midway (Washington County) (M)
Morrison City, VA (M)
Mosheim (9]
Mountain City (C)
Roan Mountain (C)
Stoney Creek (M)
Sullivan Gardens (M)

Issue Date: February 21, 2007 Effective Date: February 22, 2007

Issued By: Carrie L. Cox, Vice President - Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC



Charter Fiberlink-Tennessee, LLC TRA Tariff No. 1
Local and Intrastate Interexchange Services Tariff Original Page 13.3

2. Exchange Areas (cont’d.)
Exchanges in the Local Calling

Exchange Area Local Exchange Area

United Telephone
Southeast, Inc./

Sprint Stoney Creek Stoney Creek (M)
Baileyton (C)
Blountville (C)
Bluff City-Piney Flats (C)
Bristol (C)
Butler (M)
Church Hill-Mount Carmel (C)
Elizabethton (M)
Erwin (C)
Fall Branch (C)
Greeneville (C)
Hampton (M)
Johnson City (C)
Jonesborough-Sulphur Springs (C)
Kingsport (C)
Limestone (C)
Midway (Sullivan County) (C)
Midway (Washington County) (C)
Mosheim (C)
Mountain City (C)
Roan Mountain (M)
Sullivan Gardens (C)

issue Date: February 21, 2007 Effective Date: February 22, 2007

Issued By: Carrie L. Cox, Vice President - Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC



Charter Fiberlink-Tennessee, LLC TRA Tariff No. 1
Local and Intrastate Interexchange Services Tariff 1% Revised Page 14
Cancels Original Page 14
2. Exchange Areas (cont’d.)
Exchanges in the
Exchange Area Local Exchange Local Calling Area

United Telephone
Southeast, Inc./

Sprint Sullivan Gardens Sullivan Gardens (M)
Baileyton (C)
Blountville (M)
Biuff City-Piney Flats (M)
Bristol (M)
Butier (C)
Church Hill-Mount Carmei (M)
Elizabethton (C)
Erwin (C)
Fall Branch (M)
Greeneville (C)
Hampton (C)
Johnson City (C)
Jonesborough-Sulphur Springs (C)
Kingsport (M)
Limestone (C)
Midway (Sullivan County) (M)
Midway (Washington County) (C)
Morrison City, VA (M)
Mosheim ) (C)
Mountain City (C)
Roan Mountain (C)
Stoney Creek ' (C)

Issue Date: February 21, 2007 Effective Date: February 22, 2007

Issued By: Carrie L. Cox, Vice President - Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC



Charter Fiberlink-Tennessee, LLC

Local and Intrastate Interexchange Services Tariff

2. Exchange Areas (cont’d.)

Exchange Area Local Exchange
Concord

Telephone

Company Concord

Issue Date: March 29, 2006

TRA Tariff No. 1
1*' Revised Page 15
Cancels Original Page 15

Exchanges in the
Local Calling Area

Concord (N)

Bean Station
Bent Creek
Chestnut Hill
Claxton
Clinton
Dandridge
Gatlinburg
Greenback
Halls Crossroads
Harriman
Jefferson City
Kingston
Knoxville

Lake City
Lenoir City
Loudon
Maryville
Mascot-Strawberry
Plains
Maynardville
Norris

Oak Ridge
Oliver Springs
Powell
Rockwood
Rutledge
Sevierville
Sharps Chapel
Solway

Tate Springs
Washburn
West Sweetwater

White Pine (N)

Effective Date: March 31, 2006

Issued By: Carrie L. Cox, Director Legal and Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC



Charter Fiberlink-Tennessee, LLC
Local and Intrastate Interexchange Services Tariff

2, Exchange Areas (cont’d.)

Exchange Area Local Exchange
Bell South Charleston
Chattanooga

Issue Date: September 15, 2006

TRA Tariff No. 1
1% Revised Page 16
Cancels Original Page 16

Exchanges in the
Local Calling Area

Charleston (N)
Apison
Athens
Chattanooga
Cleveland
Collegedale
Englewood
Etowah
Georgetown
Niota
Ootelwah
Riceville
Soddy-Daisy

Chattanooga
Apison
Charleston
Chicamauga, GA
Cleveland
College Station
Collegedale
Dayton

Decatur

Dunlap

Fall Creek Falls
Georgetown
High Point, GA
Jasper
Kensington, GA
Lafayette, GA
Nine Mile

Noble, GA
Ootelwah
Pikeville
Ringgold, GA
Rising Fawn, GA
Rossville, GA
Soddy-Daisy (N)

Effective Date: September 18, 2006

Issued By: Carrie L. Cox, Director Legal and Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC



Charter Fiberlink-Tennessee, LLC TRA Tariff No. 1
Local and Intrastate Interexchange Services Tariff 1% Revised Page 16.1
Cancels Original Page 16.1

2. Exchange Areas (cont’d.)
Exchanges in the
Exchange Area Local Exchange Local Calling Area
Bell South Chattanooga South Pittsburg
Spring City
Trenton, GA
Villanow, GA
West Brow, GA
Whitwell

Cleveland Cleveland
Apison
Benton
Charleston
Chattanooga
Collegedale
Georgetown
Ootelwah
Soddy-Daisy

Columbia Columbia (N)
Culleoka
Hampshire
Mount Pleasant
North Spring Hill
Santa Fe
Spring Hill
Summertown
Williamsport

Culleoka Culleoka
Columbia
Hampshire
Mount Pleasant
North Spring Hill
Santa Fe
Spring Hill
Williamsport (N)

Issue Date: November 15, 2006 Effective Date: November 16, 2006

Issued By: Carrie L. Cox, Vice President Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC



Charter Fiberlink-Tennessee, LLC
Local and Intrastate Interexchange Services Tariff

2. Exchange Areas (cont’d.)

Exchange Area Local Exchange
Bell South Dayton
Decatur
Franklin
Georgetown

Issue Date: November 15, 2006

TRA Tariff No. 1
1% Revised Page 16.2
Cancels Original Page 16.2

Exchanges in the
Local Calling Area
Dayton (M)
Apison
Chattanooga
Collegedale
Georgetown
Ootelwah
Soddy-Daisy
Spring City

Decatur
Apison
Athens
Chattanooga
Collegedale
Georgetown
Ootelwah
Soddy-Daisy (M)

Franklin (N)
College Grove
Fairview
Goodlettsville
LaVergne
Nashville
Nolensville
North Spring Hill
Old Hickory
Triune (N)

Georgetown
Apison
Benton
Charleston
Chattanooga
Cleveland
Collegedale
Dayton
Decatur
Jasper
Ootelwah
Soddy-Daisy
South Pittsburg
Spring City
Whitwell

Effective Date: November 16, 2006

Issued By: Carrie L. Cox, Vice President Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LL.C



Charter Fiberlink-Tennessee, LLC
Local and Intrastate Interexchange Services Tariff

TRA Tariff No. 1
2" Revised Page 16.3

2. Exchange Areas (cont’d.)

Exchange Area
Bell South

Issue Date: June 4, 2007

Local Exchange
Hampshire

Hohenwald

Jasper

Lawrenceburg

Lynchburg

Manchester

Cancels 1% Revised Page 16.3

Exchanges in the
Local Calling Area
Hampshire
Columbia

Cullecka

Mount Pleasant
North Spring Hill
Santa Fe

Spring Hill
Williamsport

Hohenwald

Jasper

Apison
Chattanooga
Collegedale
Georgetown
Ootelwah
Soddy-Daisy
South Pittsburg
Whitwell

Lawrenceburg
Ethridge

Five Points
Leoma
Loretto

Saint Joseph
Summertown

Lynchburg

Manchester
Beech Grove

Hillsboro
Pelham
Tullahoma

Effective Date: July 9, 2007

issued By: Carrie L. Cox, Vice President Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LL.C

(N)
(N)

(N)

(M)

(M)



Charter Fiberlink-Tennessee, LLC
Local and Intrastate Interexchange Services Tariff

2. Exchange Areas (cont'd.)

Exchange Area Local Exchange
Bell South Mount Pleasant
Normandy

North Spring Hill

Pulaski

Issue Date: June 4, 2007

Issued By: Carrie L. Cox, Vice President Regulatory Affairs

TRA Tariff No. 1
1% Revised Page 16.4
Cancels Original Page 16.4

Exchanges in the
Local Calling Area

Mount Pleasant
Columbia
Culleoka
Hampshire
North Spring Hill
Santa Fe

Spring Hill
Summertown
Williamsport

Normandy
Flat Creek
Fosterville
Shelbyville
Tullahoma
Unionville

Wartrace

North Spring Hiil
Columbia
Culleoka
Fairview
Frankiin
Goodlettsville
Hampshire
LaVergne
Mount Pleasant
Nashville
Nolensville

Old Hickory
Santa Fe
Spring Hili
Triune
Williamsport

Pulaski
Elkton
Lynnville
Minor Hill
Veto, AL

Effective Date: July 9, 2007

12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC

(m

(M)




Charter Fiberlink-Tennessee, LLC
Local and Intrastate Interexchange Services Tariff

2. Exchange Areas (cont’d.)

Exchange Area Local Exchange
Bell South Santa Fe

South Pittsburg

Spring Hill

Summertown

Issue Date: June 4, 2007

TRA Tariff No. 1
1* Revised Page 16.5
Cancels Original Page 16.5

Exchanges in the
Local Calling Area
Santa Fe

Columbia

Culleoka
Hampshire

Mount Pleasant
North Spring Hill
Spring Hill
Williamsport

South Pittsburg
Apison
Chattanooga
Collegedale
Georgetown
Jasper
Ootelwah
Soddy-Daisy
Whitweill

Spring Hill
Columbia
Culleoka
Hampshire
Mount Pleasant
North Spring Hill
Santa Fe
Williamsport

Summertown
Columbia
Ethridge

Five Points
Lawrenceburg
Leoma

Loretto

Mount Pleasant
Saint Joseph

Effective Date: July 9, 2007

issued By: Carrie L. Cox, Vice President Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LL.C
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2. Exchange Areas (cont’d.)

Exchange Area Local Exchange
Bell South Tullahoma

Wartrace

Whitwell

Williamsport

Winchester

Issue Date: June 4, 2007

TRA Tariff No. 1

1 Revised Page 16.6
Cancels Original Page 16.6

Exchanges in the
Local Calling Area
Tullahoma
Hillsboro
Manchester
Normandy

Pelham

Wartrace
Beech Grove
Flat Creek
Fosterville
Normandy
Shelbyville
Unionville

Whitwell
Apison
Chattanooga
Collegedale
Georgetown
Jasper
Ootelwah
Soddy-Daisy
South Pittsburg

Williamsport
Columbia
Culleoka
Hampshire
Mount Pleasant
North Spring Hill
Santa Fe
Spring Hill

Winchester
Estill Springs
Huntland
Sewanee

Effective Date: July 9, 2007

Issued By: Carrie L. Cox, Vice President Regulatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
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(N)

(N)



Charter Fiberlink-Tennessee, LLC
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2. Exchange Areas (cont'd.)

Exchange Area Local Exchange
Citizen’s Telecom Cookevilie

Crossville

Martin

Monterey

Sharon

Tansi

Issue Date: November 2, 2007

TRA Tariff No. 1
2" Revised Page 16.7
Cancels 1* Revised Page 16.7

Exchanges in the
Local Calling Area

Cookeville
Algood

Baxter
Cookeville South
Monterey

Crossville
Pleasant Hill
Tansi

Martin
Dresden
Gleason
Greenfield
Latham
Palmersville

Monterey )
Baxter

Cookeville

Cookeville South

Crawford )

Sharon
Sidonia
Sharon
Dresden
Gleason
Greenfield
Latham
Martin
Palmersville
Sidonia

Tansi
Crossville
Pleasant Hill

Effective Date: November 5, 2007

Issued By: Betty Sanders, Director Regulatory Affairs
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2. Exchange Areas (cont’'d.)

County-Wide Calling

In addition to the exchange areas described above, toll free calling on a (1+) or (0+) basis is
provided between all local exchange service locations within the same county. On operator-
assisted calls, appropriate local operator service charges will apply. Intra-county toll calls that
terminate to a Local Exchange Company that is not participating in County-Wide Calling will be
rated at appropriate toll charges. A maximum of 30 days will be required to provide this service.

These toll free calling areas are not provided to the following:

Sent paid Customer-Provided Public Telephone Service

Outward Wide Area Telecommunications Service (WATS) and 800/888 Service
Cellular and Paging Service

Quoted Charges

Foreign Exchange

Remote Call Forwarding

Issue Date: September 6, 2005 Effective Date: September 12, 2005
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The Telephone Company will bill the customer a monthly 911 surcharge, per voice grade
equivalent line in order to fund the E-911 system. Funds collected will be remitted to the required
agency.

3.2.14 Directory Assistance

The Telephone Company shall list its customers with the directory assistance operators to
provide the requested telephone numbers of all customers, except telephone numbers unlisted at
the customer’s request.

In the event of an error in the listed numbers of any customer, the Telephone Company shall
intercept all calls to the listed number for a reasonable period of time provided existing telephone
equipment will permit and the number is not in service. In such event of an error or omission in
the name listing of a customer such customer’s correct name and telephone number shall be filed
with directory assistance operators. The correct number furnished the calling party either upon
request or interception.

Whenever any customer’s telephone number is changed after a directory is published, the utility
shall intercept all calls to the former number for a reasonable period of time and give the calling
party the new number provided exiting telephone equipment will permit and the customer so
desires.

Directory Assistance Direct-Dialed calls for the physically impaired customers are provided at no

charge. Customers who are physically impaired and unable to use the telephone directory must

obtain an exemption from the Telephone Company by completing an exemption form supplied by
the Telephone Company.

3.2.15 711 Access for Telecommunications Relay Service

Telecommunications Relay Service (TRS) enables deaf, hard-of-hearing or speech-impaired
persons who use a Text Telephone (TT) or similar devices to communicate with the hearing
population not using TT. It also allows the hearing population not using a TT to communicate
with deaf, hard-of-hearing or speech-impaired persons who do use a TT. A Customer will be able
to access the state provider to complete such calls by either dialing the applicable telephone
number directly or by dialing the number 711.

4. Rates

This Local and Intrastate Interexchange Tariff applies to the Services furnished or made available
by the Telephone Company in the State of Tennessee. Customer must reside in a serviceable
area of the Telephone Company to subscribe to the services outlined in this Tariff. All current
charges quoted are for period of one (1) month unless otherwise noted and are payable monthly
in advance.

4.1 Basic Service
Description

Telephone Company will provide basic local exchange service to residential Customers only.
Basic local exchange service is defined as “two-way switched voice service” for unlimited calls

Issue Date: September 6, 2005 Effective Date: September 12, 2005
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placed within the local calling areas described in Section 2 and comprised of any of the following
features and services and their recurring and nonrecurring charges:

Basic Single Line with Touchtone Service

E911 Emergency Service

One standard white page Directory Listing

Access to Operator Services

Access to Directory Assistance

Access to Customer Service and Repair Services

Access to Line Intercept Services

Access to TRS; (using 711, where available)

Access to Interexchange Carriers for Intrastate InterLATA, Intrastate IntralLATA, Interstate
InterLATA and Interstate IntraLATA (if exists) toll calling.

J. Free standard intercept service for 30 days

K. Free unlimited local calling within the local exchange area of the end-user.

~rommoowy

The Lifeline program is designed to increase the availability of telecommunications services to
low income subscribers by providing a credit to monthly recurring local service to qualifying
residential subscribers. The amount of the credit will not exceed the charge for basic service. No
deposit is required for the Lifeline program. To be eligible for a Lifeline credit, a customer must
be a current recipient of any one of the following low-income assistance programs:

Temporary Assistance to Needy Families (TANF), previously known as AFDC
Supplemental Security Income (SSI)

Food Stamps

Medicaid, as provided under TennCare

Total household gross monthly income equal to or less than 125% of the Federal
Poverty Level, as determined by the Tennessee Regulatory Authority.

moowy>

Customers eligible under the Lifeline program are also eligibie for a reduction in their Service
Connection Charge under the Link-Up program.

Note: Basic local telecommunications service does not include optional toll free calling outside of
the designated local calling area as specified in Section 4.1.

Issue Date: September 6, 2005 Effective Date: September 12, 2005
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Rates

Service Name Monthly Charge

Basic Service $24.99 for one primary line - no calling features included

Lifeline Program $5.99 monthly recurring charge for one primary line — (R)
no calling features included

Additional Line $8.99 per line — no calling features included

4.2 Custom Calling Features

Name Description Monthly

Charge
Anonymous Call Allows subscribers to reject calls $1.50
Rejection from numbers that have private or

anonymous designation and route
to an announcement

Call Forward Provides four types of forwarding capabilities:
Selective 1) Forwards list up to 12 selected $2.75
Incoming calls to a designated number
Variable 2) Forwards all incoming calls to a $2.75
Designated number
Busy 3) Forwards all incoming calls when $2.75
Line is busy
Busy/No Answer 4) Forwards all incoming calls when $2.75
Line is busy or unanswered
Call Return Provides the telephone number of the  $3.25
Last incoming call and offers the option  or
To return the call by dialing *69 $ .50 Per Use (Note 2)
(Available IntralLATA calls only) Maximum
$4.00 per month
Repeat Dialing Auto Redials a specified busy outgoing $1.75
Number by dialing *66 or
(Available IntraLATA calls only) $ .50 Per Use (Note 2)
Maximum
$2.00
Note 2: Credits will not be given for attempts to complete interstate or interLATA calis
Name Description Monthly
Call Screening Provides the customer with the ability  $4.00

to route 12 selected incoming calls to
a recorded message stating calls are
not being accepted at this time.
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Call Waiting/Cancel
Call Waiting

Caller ID

Call Waiting with Caller ID

Caller ID Blocking

Custom Ring

Distinctive Ring

Selective Call Acceptance

incoming call.

Identifies incoming calls via an audible $7.25
signal while on a call and allows the

Call Waiting feature to be temporarily

disabled

Displays incoming telephone number  $6.75
and listed name on a customer display

device or telephone (Customer must

have a Caller ID capable telephone or

display unit)

Identifies incoming calls via an N/C
audible signal while on a call

and displays incoming caller

information (Must have a Caller

ID capable phone or display unit)

(Customer must subscribe to Call

Waiting and Caller ID)

Allows subscriber (customer) to block  N/C
the display of their name/number

to the person they are calling on a

per call basis.

Provides the customer the ability $3.50 per month
to have a list of up to twelve telephone

numbers in order to differentiate the

callers on the list from other callers

Allows for two distinct phone numbers  $3.50 per month
on one telephone line

Limits incoming calis up to 12 $ 4.00 per month
designated numbers and auto-routes

all other incoming calls to a

recorded message

Speed Dial 8 Allows one-digit keypad dialing $2.75 per month
for up to 8 frequently dialed numbers

Speed Dial 30 Allows two-digit keypad dialing $6.00 per month
for up to 30 frequently dialed numbers

3-Way Calling Allows the customer to add a third $2.75 per month
party to an existing call and talk to
two different parties simultaneously

Issue Date: September 6, 2005 Effective Date: September 12, 2005
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4.3 Other Services and Charges

Name
Seasonal Service

Suspension Service*

Non-Listed Number

Non-Published Number

Operator Services

Directory Assistance

Directory Assistance
Cali Completion

Block Collect Calls

Block Third Party Calling
Biock International Calling

Busy Line Interrupt

Busy Line Verify

Description
Allows a telephone account
to remain active while suspending
service for 4 or 6 consecutive months
(Only one time per calendar year)

Allows a telephone account

to remain active while suspending
service for 3 - 6 consecutive months
(Only one time per calendar year)

Number listed with Directory
Assistance but not in the telephone
directory

Number not listed with Directory
Assistance or in the telephone
Directory

Operator dialed calls to a specific
called number, collect, person or
station

Directory 411 Operator Assisted Calls
Directory Assistance for certified
Physically Impaired

Allows Directory Assistance calls
to be automatically completed

Prevent the acceptance of collect
Calls

Prevent third party calling
Prevents international calling

Operator Assisted Interruption of a
busy line

Operator assisted verification of a
busy line

Nonrecurring Charge
Refer to Section 4.5 (C)

(€)

$15.00 per number (C)
per month

$2.00 per number,
per month

$2.50 per listing
per month

$1.10 per use

$1.25 per use
No Charge

$.25 per use

N/C

N/C
N/C

$20.00 per use

$20.00 per use

Extended Referral Message Extends the length of disconnect $2.00
intercept message from 30 to 60 days
Directory Listing Change Change to Directory Listing $5.00
* Suspension Service has been discontinued to residential customers as of August 25, 2007. (C)

Existing subscribers will be able to keep this service until the suspension has lapsed.
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Add/Change Feature Add or remove a feature

Telephone Number Change Change telephone number

Returned Check/Non Fee assessed for forms of payment

Sufficient Fund Charge returned or declined

Preferred Carrier Freeze Local and Long Distance carrier
freeze

Toll Restriction Block long distance calling originating

from a specified telephone line

4.4 Service and Equipment Charges
Name Description

New Installation Residential Service Connection
(up to 2 telephone lines)
Additional jack installed on new

Installation
Link-up Program Residential Service Connection for
Qualifying customers as described
In section 4.1
Add a telephone line to Residential Service Connection
an existing active account’ (includes service dispatch)
Service Dispatch/ Dispatch subsequent to initial
Maintenance Visit installation or for trouble visits beyond

the demarcation point. Also applies
transfer of service from one
location to another.

Reconnection Restore service at same location after
a voluntary disconnection

Non-Pay Reconnection Restore service after disconnection
Non-payment (not temporarily
suspension)

Additional New Phone Jack Install a new phone jack
(includes service dispatch)

Reconfigure an Existing Jack  Charge to change the telephone
line associated with an existing
jack (includes service dispatch)

$ 5.00 (one change
per order)

$20.00 per change

$25.00

N/C

N/C

Nonrecurring Charge

$ 30.00

$ 30.00

$ 15.00

$75.00

~ $45.00

$ 30.00

$ 60.00

$ 30.00

$10.00

Repair/Maintenance Charges to repair customer caused
incidents
Regular Time: Mon.-Sat. 8a.m-8p.m  $ 115.00 per visit
Overtime: Mon-Sun. 8p.m.-8a.m.  $ 175.00 per visit
Premium: Sundays and Holidays $ 230.00 per visit
Issue Date: August 24, 2007 Effective Date: August 25, 2007
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4.5 Customer Initiated Temporary Suspension of Service — Seasonal Service

A residential customer may request a temporary suspension of Service to accommodate
extended absence needs for vacation, etc. Requests for Seasonal Suspension Service may be in
four (4) or six (6) consecutive month increments, and can only be applied to the Telephone
Company customer’s account one (1) time per calendar year.

This service will maintain full dialing and alarm system capabilities. Seasonal Service also
includes access to Call Forwarding service as well as Voice Mail if requested by the customer.

If the customer does not provide a restore service date, Telephone Company will restore service
and resume billing after the suspend date option requested. The restored service will be the
same and will reflect the same features as the service prior to the suspension.

Use of the Seasonal Service option allows the customers to not be charged a service and
equipment charge, while maintaining their telephone number. All other monthly recurring charges
are waived for the suspended period. If promotional pricing is in effect at the start of the
suspension period, the promotional period will not be extended for the period of the seasonal
disconnect.

For example, in June, a customer requests an additional line promotion that is priced at fifty

percent (50%) of the regularly tariffed rate for the first six (6) months. The customer requests a
seasonal disconnect for six (6) months beginning in October. When the service is restored in March,
the original promotional time frame has expired and the customer will no longer receive the
promotional rate.

Additionally, if rates for any of the services that the customer subscribes to have been increased
or decreased during the suspension period, the customer’s service will be billed at the rate in
place at the time of termination of seasonal disconnect.
Rate Per Month
Unlimited Long Distance Package — Standalone & Double Pak rate $ 10.99 per number
Unlimited Long Distance Package — Triple Pak rate $ 9.00 per number
4.6 Number Intercept Treatment
Description
If a customer changes local service providers or disconnects from his or her local exchange
service provider and does not retain his current telephone number, the Telephone Company will
provide a recording for thirty (30) days from the effective date of the change/canceliation which
will provide a caller with either a notification of disconnection if no new telephone number is
provided to the Telephone Company or with the new telephone number of the end user if the new
number is provided to the Telephone Company. An additional thirty (30) days of notification may
be requested by the customer at the rate specified in section 4.3 of this Tariff.

Number intercept treatment will not be provided beyond sixty (60) days
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The Telephone Company furnishes operator assistance to its customers via a third-party
provider. This service provides Customers with assistance using operators or the automated
Interactive Voice System (IVS) whereby Customers may request assistance in: dialing a local or
intrastate number; requesting a local and intrastate person-to-person call; billing a local and
intrastate call to a calling card, a third number or as a collect call.

Regulation

The Telephone Company will not bill for incomplete calls where answer supervision is available.

The Telephone Company will not bill for incomplete calls and will remove any charges for
incomplete calls upon subscriber notification or Telephone Company’s knowledge.

The caller and billed party, if different from the caller, will be advised that the Telephone
Company is the operator service provider at the initial contact.

Rate quotes will be given upon request, at no charge, including all rate components and any
additional charges.

Only Local Exchange Tariff rates approved by the Tennessee Regulatory Authority shall appear
on any local exchange Telephone Company (LEC) billings.

Telephone Company shall be listed on the LEC billing.
Telephone Company will employ reasonable calling card verification procedures.

Telephone Company will route all 0— or 00— calls to the emergency service provider, at no
charge.

Upon request, Telephone Company will transfer calls to another authorized interexchange
Telephone Company or to the LEC, if billing can list the caller's actual origination point.

The Operator Assisted charge is in addition to applicable local or toll message usage charges
billed to that telephone number

4.8 Line Status Verification and Busy Line Interrupt
Description

The Telephone Company furnishes Line Status Verification and Busy line Interrupt Service to
customers upon request to provide line status or busy interrupt of a requested access line.

The provision of Line Status Verification involves a Telephone Company-provided operator
determining the condition of an access line that a customer requests be checked. The status of
the access line is verified to the requesting customer.

The provision of Busy Line interrupt involved a Telephone Company-provided operator
interrupting a conversation in progress to ascertain willingness to establish conversation with an
alternate party.
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The provision of Busy Line interrupt involved a Telephone Company-provided operator
interrupting a conversation in progress to ascertain willingness to establish conversation with an
alternate party.

Regulation

This Service is provided where facilities exist for line status and busy interrupt through a
Telephone Company-provided operator.

No request will be processed on a collect or reversal-of-charge or person-to-person basis.
However, in the case of an Emergency Busy Line Interrupt, the caller may bill collect, if
necessary.

The rates set forth for Line Status Verification and Busy Line Interrupt are in addition to the rates
associated with Local Exchange Services, if the calling party requests the operator to place the
call.

The charge for Busy Line Interrupt applies whenever the operator interrupts the conversation
even thought one or the other parties interrupted refuses to terminate the conversation in
progress.

If the line verified is not in use or as the result of interrupt the line is cleared, and at the calling
party's request the operator completes the call, the current applicable Operator Assistance

Service charges apply as described in section 4.3 in addition to the line status Verification or

Busy Line Interrupt Charge.

Exemptions

Charges for Line Status Verification and Busy Line Interrupt are not applicable to calls placed
from authorized emergency agencies. Police, Fire, Ambulance and 911/911-Like agencies are

those agencies that qualify for this exemption.

4.9 Directory Assistance

Telephone Company will provide end user with access to Directory Assistance for obtaining
telephone numbers. Current charges associated with obtaining Directory Assistance information

are located in Section 4.3 of this Tariff.

Exemptions are described in Section 3.2.14 of this tariff.
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4.10 Directory Assistance Call Completion (DACC) Service

Directory Assistance Call Completion Service provides a Customer calling Directory Assistance (N)
with the option of having the call to the last requested number completed. A service message will
inform the Customer that he or she may be connected to the requested number automatically for

a specified additional charge.

Directory Assistance charges and, if applicable, usage charges apply in addition to the Directory
Assistance Call Completion Service charge. The use of this feature to complete a long distance
call will incur charges at the current Charter rate. Directory Assistance Call Completion Service
furnished over the Telephone Company's network and where facilities are available.

When a caller requests more than one number from Directory Assistance, Directory Assistance
Call Completion Service is offered only for the last number requested.

The Directory Assistance Call Completion Service charge applies only to calls actually completed.
The Directory Assistance Call Completion Service charge will be credited for completion of calls
to the wrong number, incomplete connections or calls with unsatisfactory transmission.

The Directory Assistance Call Completion Service charge does not apply to disabled persons
who are exempt from the Directory Assistance charge pursuant to this Tariff.

Current charges associated with Directory Assistance Call Completion are located in Section 4.3
of this tariff. (V)

4,11 Employee Discount Service (T)

The Telephone Company may provide a discount from the current rates described in this tariff (M)
to active employees of Charter Communications, Inc., affiliated agencies or of companies

where reciprocal agreements are provided and where Charter telephone residential service

is available. Employee discounts are subject to change based on the discretion of the

Telephone Company. (N}

Issue Date: July 2, 2007 Effective Date: July 10, 2007

Issued By: Betty Sanders, Director - Requlatory Affairs
12405 Powerscourt Drive, St. Louis, MO 63131
Charter Fiberlink-Tennessee, LLC

is



Charter Fiberlink-Tennessee, LLC TRA Tariff No. 1
Local and Intrastate Interexchange Services Tariff Original Page 38

5. Long Distance Service
5.1 Rules and Regulations

The Telephone Company undertakes to provide intrastate interexchange telecommunications
services within the State of Tennessee on the terms and conditions and at the rates and charges
specified herein.

The Telephone Company installs, operates and maintains the communication Services provided
hereunder in accordance with the terms and conditions set forth under this Tariff. It may act as
the Customer’s agent for ordering access connection facilities provided by other carriers or
entities when authorized by the Customer to allow connection of a Customer’s location to the
Telephone Company’s network. The Customer shall be responsible for all charges due for such
service arrangements.

The Telephone Company’s Services and facilities are available twenty-four (24) hours per day,
seven (7) days per week.

5.2 Use of Service

Services provided under this Tariff may be used only for the transmission of communications in a
manner consistent with the terms of this Tariff and regulations of the Federal Communications
Commission.

5.3 Limitations

Service is offered subject to the availability of the necessary facilities or equipment, or both
facilities and equipment, and subject to the provisions of this Tariff. The obligation of the
Telephone Company to provide Service is dependent upon its ability to procure, construct, and
maintain facilities that are required to meet the Customer’s order for Service. The Telephone
Company will make all reasonable efforts to secure the necessary facilities.

The Telephone Company reserves the right to limit or to allocate the use of existing facilities, or
additional facilities offered by the Telephone Company, when necessary because of lack of
facilities, relevant resources, or due to causes beyond the Telephone Company’s control. In
addition, the Telephone Company reserves the right to discontinue Service when the Customer is
using the Service in violation of law or the provisions of this Tariff. The Telephone Company also
reserves the right to block international calls when usage surpasses the threshold set by the
Company and/or the account is delinquent.

The Telephone Company does not undertake o transmit message, but offers the use of its
facilities when available, and will not be liable for errors in transmission nor for failure to establish
connections.

The Telephone Company reserves the right to refuse service to Customers due to insufficient or
invalid charging information.
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The Telephone Company may block calls that are made to certain cities or central office
exchanges, or use certain Authorization Codes as the Telephone Company, in its sole discretion,
deems reasonably necessary to prevent unlawful or fraudulent use of Service.

The Telephone Company will use reasonable efforts to maintain only the facilities and equipment
that it furnishes to the Customer. The Telephone Company may substitute, change, or rearrange
any equipment or facility at any time and from time to time, but shall not thereby alter the
technical parameters of the service provided the Customer. The Telephone Company shall have
the right to make necessary repairs or changes in its facilities at any time and will have the right
to suspend or interrupt service temporarily for the purpose of making the necessary repairs or
changes in its system. When such suspension or interruption of service for any appreciable -
period is necessary, the Telephone Company will give the Customers who may be affected
reasonable notice thereof as circumstances will permit, and will prosecute the work with
reasonable diligence, and if practicable at time that will cause the least inconvenience. When the
Telephone Company is repairing or changing its facilities, it shall take appropriate precautions to
avoid unnecessary interruptions of Customer’s service.

5.4 Liabilities of The Telephone Company

The Telephone Company's liability for damages arising out of mistakes, omissions, interruptions,
delays, errors, or defects in the installation, provision, termination, maintenance, repair, or
restoration occurring in the course of furnishing service, channels, or other facilities, and not
caused by the negligence of the subscribers, commences upon activation of service. In no event
does the Telephone Company'’s liability exceed an amount equivalent to the proportionate charge
to the Customer for the period of service during which such mistakes, omissions, interruptions,
detays, errors or defects ocour.

When the facilities of other carriers are used in establishing connections to points not reached by
the Telephone Company’s facilities, the Telephone Company is not liable for any act or omission of
the other carrier(s). The Customer will indemnify and save harmless the Telephone Company from
any third-party claims for such damages referred to in this Section.

in no event will the Telephone Company be responsible for consequential damages or lost profits
suffered by a Customer as a result of interrupted or unsatisfactory service. The Telephone
Company will not be liable for claims or damages resulting from or caused by:

A. Customer’s fault, negligence or failure to perform Customer’s responsibilities;
B. Claims against Customer by another party;

C. Any act or omission of any other party; or

D. Equipment or service furnished by a third party.

The Telephone Company does not guarantee or make any warranty with respect to any
equipment provided by it or leased on the Customer’s behalf where such equipment is used in
locations containing an atmosphere that is explosive, prone to fire, dangerous or otherwise
unsuitable for such equipment. The Customer shall indemnify and hold the Telephone Company
harmless from any and all loss, damage or destruction of any property, whether owned by the
Customer or others, cause or claimed to have been caused directly or indirectly by the
installation, operations, failure to operate, maintenance, removal, presence, condition, location or
use of such equipment so used.

The Telephone Company is not liable for any defacement of, or damage to, the premises of a
Customer resulting from the furnishing of services or the attachment of equipment, instruments,
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apparatus, and associated wiring furnished by the Telephone Company on such Customer’s
premises or by the installation or removal thereof, when such defacement or damage is not the
result of the Telephone Company negligence. No agents or employees of other participating
carriers shall be deemed to be agents or employees of the Telephone Company without written
authorization. The Customer will indemnify and save harmless the Telephone Company from any
claims of the owner of the Customer’s premises or other third party claims for such damages.

The Telephone Company and Customer shall be excused from performance under this Tariff and
under the application for service for any period, and to the extent that the party is prevented from
performing any service pursuant hereto, in whole or in part, as a result of delays caused by the
other party or an Act of God, governmental agency, war, civil disturbance, court order, lockouts or
work stoppages or other labor difficulties, third party nonperformance (including the failure of
performance for reasons beyond the control of common carriers, interexchange carriers, local
exchange carriers, suppliers and subcontractors), or other cause beyond it reasonable control,
including failures or fluctuations in electrical equipment, and such nonperformance shall not be
deemed a violation of this Tariff or of the application of service or grounds for termination of
service. Both parties retain all rights of recourse against any third parties for any failures that
may create a force majeure condition for the other party.

The Telephone Company is not liable for any damages, including toll usage charges, the
Customer may incur as a result of the unauthorized use of its telephone facilities. This
unauthorized use of the Customer’s facilities includes, but it not limited to, the placement of calls
from the Customer's premises, and the placement of calls through Customer-Provided Equipment
that are transmitted or carried on the Telephone Company network.

Where there is a connection via Customer-provided terminal equipment or Customer-provided
communications systems, the point of demarcation shall be defined as the Telephone Company
facility that provides interconnection. The Telephone Company shall not be held liable for
Customer-provided access media or equipment. Any maintenance service or equipment
arrangements shall be addressed on an individual case basis.

The Telephone Company will not be responsible if any changes in its service cause hardware or
software not provided by the Telephone Company to become obsolete, require modification or
alternation, or otherwise affect the performance of such hardware or software.

The Telephone Company shall use reasonable efforts to make services available by the
estimated service date. The Telephone Company shall not be liable for any damages
whatsoever resulting from delays in meeting the estimated service date due to delays resulting
from normal installation procedures. Such delays shall include, but not be limited to delays in
obtaining necessary regulatory approvals for construction, delays in obtaining right-of-way
approvals, delays in actual construction work being done by our vendor(s), and any delays due to
any LEC where the Telephone Company is relying solely upon such LEC to meet such estimated
due date which is beyond the Telephone Company’s control.

With respect to the services, materials and equipment provided hereunder, the Telephone
Company makes no promises, agreements, understandings, representations or warranties,
expressed or implied, and hereby expressly disclaims all warranties, expressed or implied, not
stated in this Tariff, and in particular disclaims all warranties of merchantability and fitness for a
particular purpose.
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5.5 Responsibilities of the Customer

The Customer may not, nor may the Customer permit others to, rearrange, disconnect, remove,
attempt to repair, or otherwise interfere with any of the facilities or equipment instalied by the
Telephone Company, except upon the written consent of the Telephone Company. The
equipment the Telephone Company provides or installs at the Customer premises for use in
connection with the service the Telephone Company offers shall not be used for any purpose
other than for which it was provided.

The Customer shall ensure that the equipment and/or system is properly interfaced with the
Telephone Company'’s facilities or service. If the FCC or some other appropriate certifying body
certifies terminal equipment as being technically acceptable for direct electrical connection with
interstate communications service, the Telephone Company will permit such equipment to be
connected with it channels without the use of protective interface devices.

The Customer shall be responsible for securing its telephone equipment against being used to
place fraudulent calls using the Telephone Company’s service. The Customer shall be
responsibie for payment of all applicable charges for services provided by the Telephone
Company and charged to the Customer’s accounts, even where those calls are originated by
fraudulent means either from Customer’s premises or from remote locations.

The Telephone Company shall be indemnified and held harmless by the Customer against claims
of liable, slander, or the infringement of copyright, or for unauthorized use of any trademark, trade
name, or service mark, arising from the material transmitted over the Telephone Company’s
service, against claims for infringement of patents arising from, combining with, or using in
connection with, service, the Telephone Company’s apparatus and systems of the Customer;
against all other claims arising out of any act or omission of the member in connection with the
Telephone Company’s service. The Customer shall be liable for:

A. Loss due to theft, fire, flood, or other destruction of the Telephone Company’s equipment or
facilities on Customer’s premises.

B. Reimbursing the Telephone Company for damages to facilities or equipment caused by the
negligence or willful acts of the Customer.

Charges incurred with interconnect or local operating companies for service or service calls made
to the Customer’s premises or on the Customer’s leased or owned telephonic equipment unless
the Telephone Company specifically authorizes said visit or repairs in advance of the occurrence
and the Telephone Company agrees in advance to accept the liability for said repairs or visit.

Payment for all the Telephone Company service charges incurred through usage or direct action
on the part of the Customer.

5.6 Payment of Charges

The Customer is responsible for the payment of all charges for facilities and services furnished by
the Telephone Company to the Customer, and to all users authorized by the Customer,
regardless of whether those services are used by the Customer itself or shared with other
persons.
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For billing of monthly charges, service is considered to be established upon the confirmation of
third party verification processes.

Usage charges will be billed monthly in arrears. Customer will be billed for all usage accrued
beginning immediately upon access to the service. Customers will be billed for usage occurring
during their specific 30-day billing cycle, which for purposes of computing charges shall be
considered a month. The rates charged to a Customer will be the rates in effect on the first day
of the Customer’s billing cycle.

Monthly charges for all access service components, provided hereunder, are billed in advance of
service and reflect the rates in effect as of the date of the invoice.

The Telephone Company will generate and mail customer bills seven (7) days prior to the close
of the customer monthly billing period. Bills are due and payable as specified on the bill. Bills
may be paid by mail or in person at the business office of the Telephone Company or an agency
authorized to receive such payment. All charges for service are payable only in United State
currency. Payment may be made by cash, check, money order, cashier's check or certain major
credit cards. Customers shall have thirty (30) days from the receipt (normally three days after
rendition of bill} of bill to pay the charges stated before charges are considered delinquent.

If any portion of the payment is not received by the Telephone Company, or if any portion of the
payment is received by the Telephone Company in funds that are not immediately available,
within thirty-three (33) days after rendition of bill, then a late payment penalty may be assessed.
The penalty for late payments shall be in accordance with 220 CMR 26.09.

The Telephone Company may assess a charge for each returned check or credit card chargeback.

The Customer is responsible to pay the Telephone Company for all toll calls or other third party
charges restuiting from the origination of calls to points outside the iocal exchange and for
charges or calls billed to the Customer’s number.

If service is suspended/disconnected by the Telephone Company in accordance with the
provisions of the Tariff and later restored, restoration of service will be subject to all applicable
reconnection charges.

5.7 Billing Disputes

Any disputed charge may be brought to the Telephone Company’s attention by verbal or written
notification. In the case of a billing dispute between the Customer and the Telephone Company
that cannot be settled to their mutual satisfaction, the undisputed portion and subsequent bills
must be paid on a timely basis, or the service may be subject to disconnection.

The Customer may request investigation into the disputed amount by the Telephone Company.
During the period that the disputed amount is under investigation, the Telephone Company shall
not pursue any collection procedures or assess late fees with regard to the disputed amount. The
Customer shall be required to pay the undisputed part of the bill, and if not paid, the Telephone
Company may discontinue service. In the event the dispute is not resolved, the Telephone
Company shall inform the customer that the customer has the option to pursue the matter with
the TRA and provide the contact information for TRA.
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5.8 Disconnection of Service by Customer

By giving notice, Customer may disconnect service at any time following its minimum service
requirement (s). The monthly service charge, plus associated taxes, shall be pro-rated for the
actual number of days in which service has been provided, with non-used portion being refunded
to the Customer. )

5.9 Cancellation for Cause

The Telephone Company may discontinue service or cancel an application for service, pursuant
to applicable Commission rules, without incurring any liability for any of the following reasons:

A. Nonpayment of a delinquent bill for non-disputed regulated telecommunications services
within a period;

B. Violation of or noncompliance with any provision of law, or of the tariffs or terms and
conditions of service of the Telephone Company filed with and approved by the Commission;

C. Refusal to permit the Telephone Company reasonable access to its telecommunications
facilities for recovery, maintenance and inspection thereof;

D. Interconnection of a device, line, or channel to the Telephone Company's facilities or
equipment contrary to the Telephone Company's terms and conditions of service on file with
and approved by the Commission;

E. Use of telephone service in such manner as to interfere with reasonable service to other end
users.

Service shall not be discontinued on a day when the offices of the Telephone Company are not
available to facilitate reconnection of service or on a day immediately preceding such a day.

At least two (2) days preceding a suspension, the Telephone Company shall make reasonable
efforts to contact the Customer to advise him of the proposed discontinuance and what steps
must be taken to avoid it.

Service shall not be disconnected unless written notice shall be sent or delivered to the Customer
at least fifteen (15) days prior to the date of the proposed discontinuance, followed by a second
written notice five (5} days prior to the discontinuance of service, Notices will be sent via First
Class U.S. Mail.

5.10 Description of Services

The Telephone Company provides intrastate interexchange services, including direct dialed

message telecommunications services, to residential customers who subscribe to the Telephone

Company's Local Exchange Service, as described in this TRA Tariff No. 1. The services offered

are available only on an interstate and intrastate bundled basis. Customer must choose the

Telephone Company as both their intrastate and interstate carrier in order to subscribe to the long
distance services outlined in this Tariff. Rates for long distance calls include only direct-dialed (C)
(1+) intrastate calls & interstate calls. The Telephone Company reserves the right to review

usage of any long distance service and discontinue or block long distance services without

further notice if Customer is utilizing the service for non-residential purposes or is exceeding
normal usage. (Cj
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Calls are measured in duration increments of sixty (60) seconds. All calls which are a fraction of (M)
a measurement increment are rounded up to the next whole unit. Timing on completed calls
begins when the call is answered by the called party. Answering 1s determined by hardware

answer supervision in all cases where signaling is provided by the terminating local carrier and
any intermediate carrier(s). Timing terminates on all calls when the calling party hangs up or the

Telephone Company's network receives an on-hook signal from the terminating carrier.

5.11 Product Description

Switched Outbound (1+)

Service provides the Telephone Company's customers with the ability to originate calls from a
Telephone Company-provided access line to all other stations on the public switched telephone
network bearing the designation of any central office exchanges outside the Customer's local

calling area. This service is available on a switched basis only.

These services are available to Local Exchange Telecommunications Service customers of the
Telephone Company pursuant to the terms and conditions of this tariff.

5.12 Rates and Charges — Residential Service

The following rates and charges are applicable to Residential Customers:

Switched Outbound (1+)

For all customers who choose the Telephone Company as their intraLATA toll,

interstate long distance provider:
Charter Basic Long Distance

Rate Per Minute
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